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Using the right tense is important /

The figures you need to write a report about always have a time stamp on them. The time
stamp tells you whether the graph or the figure describes something that happened in the
past or happens in the present or will happen in the future. X

Examples

e The rate of unemployment increased significantly between 2010 and 2012. (It
happened in the past)

e The figures for the electricity consumption show a rapid growth during the day
time. (It happens in the present, generally)

e |tis predicted that the amount of air pollution will decrease by 5% within the next
two years. (It will happen in the future)

~ Note: When there is no time stamp that is a date or a time period as in some graphs or

in Processes, the present tense must be used.
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Describing trends, Language of change

Below you can see a list of the most popular vocabulary used to describe trends. We use combinations of

verb/adverbs and adjective/nouns to refer to changes in graphs.

Trends

Degree and speed

Verb

Noun

Adverb

Adjective

rise

arise

dramatically

dramatic

increase

an increase

sharply

sharp

grow

a growth

enormously

enormous

climb

aclimb

steeply

steep

boom

a boom

substantially

substantial

peak

a peak

considerably

considerable

go up

N/A

significantly

significant

rapidly

rapid

fall

a fall

moderately

moderate

decrease

a decrease

gradually

gradual

reduce

a reduction

slightly

slight

decline

a decline

minimally

minimal

dip

a dip

go down

N/A




level out a leveling out

not change no change

remain stable (a period of)
stability

remain steady N/A

stay constant N/A

maintain the N/A

same level

stand steady N/A

fluctuate

a fluctuation

oscillate

an oscillation

be volatile

a period of
volatility

Figure 1:
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Figure 1 example sentences:

GM car sales increased significantly from $5,000 to $105,000 between 1960 and 2010.

There was a significant increase of $100,000 in GM car sales, from $5,000 to $105,000, between
1960 and 2010.

GM car sales saw a significant growth in GM car sales, from 55,000 to $105,000, between 1960 and
2010.

GM car sales registered a significant rise between 1960 and 2010.

GM car sales reached a peak at $105,000 in 2010.

GM car sales had an enormous climb of $100,000 between 1960 and 2010.

Note: Why is a ‘past tense’ used in the examples above?
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Exercise 1: Look at the graphs below. Then describe the changes.

A (Car sales in ‘000) B (Car sales) C (Car sales)

/105

85
65
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25




D (Net users in ‘000)

E (Net users)

fluctuate
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increase steadily

F (Net users)
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G (Cases of polio in ‘000) H (Cases of polio) I (Cases of polio)
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45 45
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5 5




TfRadin lictanarc in ‘0NN K fMRadin lictanarc) L fRadin lictenar<)

stay relatively constant  dip dramatically climb significantly
/ v [ N (- :
105 105 - 105
85 85 *\ 85
65 65 65

* o 0 o0 \
: v S v

Note: Use a ‘future tense’ to describe changes in items J, Kand L above.

Example: It is predicted that the number of radio listeners will fall to 45,000 people in 2030.



Connecting trends

Similar or different trends

Figure 1 (Addition) Figure 2 (Contrast)

GM car sales GM car sales

'000 Dollars

(2]
B
o
©
(a]
o
=]
e

1960197019801990 20002010 196019701980199020002010
Figure 1 example:

v GM car sales increased gradually to 524,000 in 1980, and then it continued its upward trend in the
next four years to reach a peak at $105,000 in 2010.

Figure 2 example:

v There was a sharp increase in GM car sales between 1960 and 1990 until it reached a high of almost

$95,000; however, sales began to decrease swiftly to under $65,000 in 2010.




Exercise 2: Look at the graphs below. Then describe the changes trying to connect trends.

A (Net users in ‘000) B (Net users) C (Net users)
/i05 2 /i05 & /ﬁ05
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Exercise 3: First, label the graph using the words and phrases below. Then describe the changes and connect the

trends where relevant.

mild fluctuations . amarkedrise

a peak . adramatic decrease

a period of instability . a period of slight volatility
a significant increase . aleveling out

a partial growth . a sharp decline

a record high . a plateau

figures climbing back . figures remaining constant

The number of XYZ radio station listeners since 1940 with projections until 2030

Thousand s

1940 1950 1960 1970 1980 1990 2000 2010 2020 2030




Using the right prepositions

It is important to use the right preposition when you are reporting the features and

describing the numbers, prepositions like to, by, with and at when describing numbers and

figures. Here are some examples to give you a basic idea of the differences:
1. Use to when describing what happened to the number:

In 2008, the rate of unemployment rose to 10%.

. Use by when describing the amount of change between two numbers:
In 2009, the rate of unemployment fell by 2% (from 10% to 8%).

. Use with to give the idea of 'having' the number:
He won the election with 52% of the vote.

. Use at to add the number on the end of a sentence:

Unemployment reached its highest level in 2008, at 10%.




Exercise: Complete the sentences choosing the right preposition from the list below.

for at on to in by from between
of up down with and during

2.

3.
4,
5

. Canada and Australia’s wheat exports fluctuated 5 million and 6 million

, between
respectively.

. The statistics show a reduction .0f... 20% .in... energy costs as a result .Qf... the
measures.
10.Profits fell .Y.. 10%, from 2,000 to 1,800 in 1970s.
11.The radio station experienced a fall .0f... 36,000 listeners to a total audience .0f...
2.1 million.




12.The number of students fell .£9... a low of 1,500 in the second half of the year.
13.Cases of AIDS shot .YP... from 2,400 in 1996 to 4,000 in 2004.

14.Demand reached a peak .0f.... 45,000 in early March.

15.The number of cars sold remained unchanged in 1999 .at.. three million.
16.Students do between three .and four hours homework a night.

19.0il production rose dramatlcally at first but then leveled out .at... 570 a barrel.
20.There was an increase .9f... 50,000 between 1990 and 1992.
Betwe
1994 .and 1997, sales rose steadily .X9... over 20,000.
22.DVD sales peaked ..at.. 60,000 .in.... 1992 but then decreased .£9.... about 10,000
over the next two years.
23.In the year 2000, sales started ..at... 10,000. In the first month, there was a rise .of....
around 2,000.
24 _After some fluctuations, sales in 2000 reached their peak .of... just over 15,000, a
5,000 since the beginning of the year. Sales increased ...£Q. over 10,000
between 1994 and 1997, but then dropped ..£0... more than 10,000................ 1997
between
and 1999.
25.In 2008, the rate of unemployment rose .0 10%.
26.I1n 2008, the rate of unemployment rose RY 10%, from 2,000 to 2,200 cases.

27.There was a slight rise iN_ the number of men employed.




Describing numbers, percentages & fractions

In some graphs, esp. tables, there are some especial numbers, fractions e.g. 1/3 (one third) and percentages e.g.

50%. Look at the following table which shows a number in different years, 1990-1995:

A. You could describe the table using numbers, fractions or percentages:
Note:

1990 1995 Look how we write
1,200 1,800 fractions in task 1
Y = a half

1. The number went up by 600 from 1,200 to 1,800. (Number) Y4 = a quarter

2. The number went up by one third from 1,200 to 1,800. (Fraction) I;;];:— one third

3. The number went up by 50% from 1,200 to 1,800. (Percentage) 2/5 = two fifth




_/ =

B. You could describe the table using the words double, treble, quadruple, -fold

N

and times:

500 | 1,000 | 3,000 | 12,000

The number doubled between 1992 and 1994.

The number trebled between 1994 and 1996.

The number quadrupled from 1996 to 1998.

There was a two-fold increase between 1992 and 1994.

The number went up six times between 1992 and 1996.

The figure in 1996 was six fold the 1992 figure.

The figure for 1996 was six times higher than that of 1992.
The figure for 1998 was four times greater than that of 1996.

o N U A~ WwNR



C. You could describe the table using fractions:

1992 1994 1996 1998
1,000 800 400 100

1. Between 1992 and 1994, the figure fell by one fifth.
2. Between 1994 and 1996, the figure dropped by half.
3. The figure in 1998 was one tenth the 1992 total.

D. You could put the percentage either at the beginning of the sentence or at the end of the sentence:

Family Type Proportion of people living in poverty
Single aged person 6%
Aged couple 4%

6% of single aged people were living in poverty.
The level of poverty among single aged people stood at 6% .

2.
/0




E. You could also add a comparison:

1. 6% of single aged people were living in poverty, compared to only 4% of aged couples.
Further explanation and examples

1. 'double’ (verb)

e The number of unemployed people doubled between 2005 and 20089.

2. 'twice as...as/compared to', 'three times as...as/compared to'

e There were twice as many unemployed people in 2009 as in 2005.

e Twice as many people were unemployed in 2009 compared to 2005.
3. 'twofold’, 'threefold' (adjective or adverb)

o There was a twofold increase in the number of unemployed people between
2005 and 2009. (adjective with the noun ‘increase’)

e The number of unemployed people increased twofold between 2005 and
2009. (adverb with the verb 'increase’)



Describing Quantities

Look at the patterns below and the examples carefully so that you can describe different numbers and

amounts in your report correctly.
The number of + Plural Countable Noun + Singular Verb Form

e The number of people out of work fell by 99,000 to 2.39 million in the three months to
October.

The amount of + Singular Uncountable Noun + Singular Verb Form
e The amount of rainfall doubles between May and June.
The proportion of + Countable or Uncountable Nouns + Singular Verb Form

e The proportion of spending on furniture and equipment reached its peak in 2001, at 23%.



The percentage of + Countable or Uncountable Nouns + Singular Verb Form

e The percentage of people using their phones to access the Internet jumped to 41% in 2008.

The figures for Countable or Uncountable Nouns + Plural Verb Form

e The figures for imprisonment fluctuated sharply over the period shown.
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ALTERNATIVE RESOURCES

Here’s an assortment of alternatives resources within the same style of this
X template:

® Realistic 3d shapes floating background

b



https://www.freepik.com/free-vector/realistic-3d-shapes-floating-background_13397775.htm/?utm_source=slidesgo_template&utm_medium=referral-link&utm_campaign=sg_resources&utm_content=freepik

RESOURCES

Did you like the resources on this template? Get them for free at our other

websites:
PHOTOS: VECTORS:
® ®
®
®
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®
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Instructions for use

If you have a free account, in order to use this template, you must credit by keeping the Thanks
slide. Please refer to the next slide to read the instructions for premium users.

As a Free user, you are allowed to:

- Modify this template.
- Use it for both personal and commercial projects.

You are not allowed to:

- Sublicense, sell or rent any of Slidesgo Content (or a modified version of Slidesgo Content).
- Distribute Slidesgo Content unless it has been expressly authorized by Slidesgo.

- Include Slidesgo Content in an online or offline database or file.

- Offer Slidesgo templates (or modified versions of Slidesgo templates) for download.

- Acquire the copyright of Slidesgo Content.

For more information about editing slides, please read our FAQs or visit Slidesgo School:
https://slidesgo.com/fags and https://slidesgo.com/slidesgo-school
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Instructions for use (premium users)

As a Premium user, you can use this template without attributing Slidesgo or keeping the "Thanks" slide.

You are allowed to:

Modify this template.

Use it for both personal and commercial purposes.

Hide or delete the “Thanks” slide and the mention to Slidesgo in the credits.

Share this template in an editable format with people who are not part of your team.

You are not allowed to:

Sublicense, sell or rent this Slidesgo Template (or a modified version of this Slidesgo Template).
Distribute this Slidesgo Template (or a modified version of this Slidesgo Template) or include it in a
database or in any other product or service that offers downloadable images, icons or presentations
that may be subject to distribution or resale.

Use any of the elements that are part of this Slidesgo Template in an isolated and separated way
from this Template.

Register any of the elements that are part of this template as a trademark or logo, or register it as a
work in an intellectual property registry or similar.

For more information about editing slides, please read our FAQs or visit Slidesgo School:
https://slidesgo.com/fags and https://slidesgo.com/slidesgo-school
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Fonts & colors used

This presentation has been made using the following fonts:

Manrope
(https://fonts.google.com/specimen/Manrope)

Mulish
(https://fonts.google.com/specimen/Mulish)
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Storyset

Create your Story with our illustrated concepts. Choose the style you like the most, edit its
colors, pick the background and layers you want to show and bring them to life with the
animator panel! It will boost your presentation. Check out how it works.
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Use our editable graphic resources...

You can easily resize these resources without losing quality. To change the color, just ungroup the
resource and click on the object you want to change. Then, click on the paint bucket and select
the color you want. Group the resource again when you’re done. You can also look for more

infographics on Slidesgo.
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...and our sets of editable icons

You can resize these icons without losing quality.
You can change the stroke and fill color; just select the icon and click on the paint bucket/pen.
In Google Slides, you can also use Flaticon’s extension, allowing you to customize and add even more
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