EPARED BY: IBRAHIM F




H =

Y i Data Co ecti

8. Analysis and Interpretatlon

~ 9. Writing up and reporting the finding

FoIIow-up




General format and Elements of Proposal
1.

e Al

The title of the Investigation

Abstract (optional)

Backeground of the study
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» Research Method
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Data Gathering Tools/ Instruments
» Method of Data analysis

12. Limitation of the Study (optional)
13. Organization of the study

14. Work plan (time budget)

15. Cost budget

16. References/ Bibliography
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* Should indicate variables of the study

* Use known or familiar words from the field of study
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*“NEW COKE” VERSUS ORIGINAL COKE

In the mid-1980s, the Coca Cola Company made a decision to introduce a new beverage product (Hartley,
1995, pp- 129-145). The company had evidence that taste was the single most important cause of Coke’s
decline in the market share in the late 1970s and early 1980s. A new product dubbed “New Coke” was

devEIand that was sweeter than the original—ﬂjrmulﬂ_ Colke.

Almost 200,000 blind product taste tests were conducted in the United States, and more than one-half
of the participants favored New Coke over both the original formula and Pepsi. The new product was
introduced and the original formula was withdrawn from the market. This turned out to be a big mistake!
Eventually, the company reintroduced the original formula as Coke Classic and tried to market the two
products. Ultimately, New Coke was withdrawn from the market.

What went wrong? Two things stand out. First, there was a flaw in the market research taste tests that were
conducted: They assumed that taste was the deciding factor in consumer purchase behavior. Consumers
were not told that only one product would be marketed. Thus, they were not asked whether they would

give up the original formula for New Coke. Second, no one realized the symbolic value and emotional
involvement people had with the original Coke. The bottom line on this is that relevant variables that
would affect the problem solution were not included in the research.

America’s Real Choice.
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A prob ] e to be addressed or a
condition to be the gap between the current
(problem) state and desired (goal) state of a process or product.

Therefore the main purpose of this study was assess the customer based brand
equity in the case of xyz company.
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The reason _ ap between managers’ perception of
expectation and the cu understand what customers want .Being
wrong about this means Iosmg ustom: also means expendlng substantial sum of money, time, and

effort on things that probably do not make that much |mpreSS|on on customers,. The usual causes of gap 1 are lack of
marketing research orientation, a lack of upward communication and too many level of management.
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If any of the mentioned gaps or the combination of the same occur, then the last Gap 5 or the “gap of
customers” will inevitably occur. It appears the difference between the expectations of customers concerning th
services and their perception of the service received in the organization. O

Based on the preliminary study conducted by the student researcher identifies that there is a variation betwee
?geption of the management about expectation of customers.




e A RQ should avoid double barreled questions

* A RQ should be designed out of curiosity to know the unknown
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3 What challen- does the ca -'a'n'y'rencounter In divining its

(/1 brand equity?




the hospital?

3. What are the ces in delivering service as per
customers’ expecta ior "

4. What difference exists in customer expectation and perception towards
the hospital’s service quality?
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