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                                 Introduction

Coca Cola is a globally renowned multinational corporation whose vision and vision statements reflect the leadership and the development the company has gifted the nonalcoholic industry with for over 127 years ever since the company came into existence.
Throughout its existence, Coca Cola has re-modeled and redefined the nonalcoholic business sector and market with its adaptive strategies that have seen the company maintain top performance despite the tough economic turmoil over time. Today, Coca Cola can only be classified as one of the Mega Corporation with global coverage, owning various subsidiaries, whose value estimate stands at approximately $73.1 billion. In fact, the company ranks third among the best brands worldwide, and all this is due to its mission and vision statements.
A corporate vision statement describes the developmental path towards a specific future, while a corporate mission statement reveals the strategic actions that would be applicable to propel the company towards the future. In this business analysis of Coca Cola, the vision statement of the company is all about the leadership influence of the company, and the change it can have on both the industry and the market in general.
On the other hand, the mission statement talks about the experience and benefits extended in society by the brand. In addition, Coca Cola incorporates core values to support the achievement of its mission statement.
The management sees these as the principles that guide the entire organization and streamlines the operations and interests of all stakeholders in such a way that they align with the overall goals of the company. As a result, they contribute to the growth of Coca Cola in general.










The name of company is coca cola 

Some definitions about coca cola
Coca-Cola is a sweetened carbonated beverage that needs no introduction. As we just mentioned, the product first gained popularity in America and soon after became a worldwide phenomenon. The company’s headquarters are located in Atlanta, Georgia, and its offerings are sold in more than 200 countries.

Specifically in India, Coca-Cola is a leading beverage company delivering a variety of refreshing beverage options to consumers. Since its re-entry in 1993, the Company has built an unrivaled beverage portfolio, including Coca-Cola, Coca-Cola Zero, Diet Coke, Thums Up, Fanta, Sprite, amongst many others that we shall discuss in-depth now, in its marketing mix.
Coca-Cola, or Coke, is a carbonated soft drink manufactured by The Coca-Cola Company. Originally marketed as a temperance drink and intended as a patent medicine, it was invented in the late 19th century by John Stith Pemberton and was bought out by businessman Asa Griggs Candler, whose marketing tactics led Coca-Cola to its dominance of the world soft-drink market throughout the 20th century.[1] The drink's name refers to two of its original ingredients: coca leaves, and kola nuts (a source of caffeine). The current formula of Coca-Cola remains a trade secret; however, a variety of reported recipes and experimental recreations have been published. The drink has inspired imitators and created a whole classification of soft drink: colas.
The Coca-Cola Company produces concentrate, which is then sold to licensed Coca-Cola bottlers throughout the world. The bottlers, who hold exclusive territory contracts with the company, produce the finished product in cans and bottles from the concentrate, in combination with filtered water and sweeteners. A typical 12-US-fluid-ounce (350 ml) can contains 38 grams (1.3 oz) of sugar (usually in the form of high-fructose corn syrup in North America). The bottlers then sell, distribute, and merchandise Coca-Cola to retail stores, restaurants, and vending machines throughout the world. The Coca-Cola Company also sells concentrate for soda fountains of major restaurants and foodservice distributors.
The Coca-Cola Company has on occasion introduced other cola drinks under the Coke name. The most common of these is Diet Coke, along with others including Caffeine-Free Coca-Cola, Diet Coke Caffeine-Free, Coca-Cola Zero Sugar, Coca-Cola Cherry, Coca-Cola Vanilla, and special versions with lemon, lime, and coffee. Coca-Cola was called Coca-Cola Classic from July 1985 to 2009, to distinguish it from "New Coke". Based on Interbrand's "best global brand" study of 2020, Coca-Cola was the world's sixth most valuable brand.[2] In 2013, Coke products were sold in over 200 countries worldwide, with consumers drinking more than 1.8 billion company beverage servings each day.[3] Coca-Cola ranked No. 87 in the 2018 Fortune 500 list of the largest United States corporations by total revenue.[4]
The owner of coca cola
The Coca-Cola Company is a publicly listed company, meaning there is not one sole owner, but rather the company is ‘owned’ by thousands of shareholders and investors around the world.
However, the largest shareowner of the company is American businessman Warren Buffett. Buffett previously served on Coke’s board of directors for 17 years and has stated he will never sell a share of coke stock



Coca Cola Mission ,Vision and value.
Missions of coca cola
 
“to refresh the world in mind, body, and spirit, to inspire moments of optimism and happiness through our brands and actions, and to create value and make a difference.” Coca Cola is a company that focusses on leaving a legacy wherever it operates. The company highly values making a difference in individuals and communities, while at the same time letting them enjoy the great tastes of its products. The mission statement has the outlined components:
1. Improving lives. Coca Cola is a company that has come to understand that the quality of life comprises of much more, including the quality of the products and related brand initiatives. To satisfy this component, Coca Cola maintains a trend that values health more than the profit it makes. It does this by going for natural sweeteners and other extracts to boost the naturalness of its brands and serve its customers with products that not only refresh but also maintain the healthiness of their bodies.
2. Improving communities. While treating its customers to different flavors, Coca Cola also goes further to put a smile on the faces of its customers and their communities through its outreach programs. The idea of the company to use promotional programs to generate funds for supporting developmental agendas in communities, including education, healthcare, and infrastructure. For instance, the company has a give initiative where it mobilizes investors and other stakeholders to donate for a good course in society. Most importantly, Coca Cola has never neglected its corporate social responsibilities for over a century, making it a people’s company. In fact, it has been involved in numerous environmental reclamation and protection activities demonstrating its undying commitment.
3. Exceeding expectations. There is never a shortage of what Coca Cola Corporation has in store for its customers. The dynamism of the company has made it a darling worldwide due to the numerous opportunities it gives people to improve their lives. For instance, Coca Cola has always been on the front line in the promotion of talents across the world and especially in Latin America, Africa, and Asia


Vision Statement
Coca Cola’s vision statement is “inspiring each other to be the best we can be by providing a great place to work.” The purpose of Coca Cola is reflected in this mission statement. It reveals the intent of the company to be an agent of change and development within its industry and beyond. This is what leadership is all about. The vision statement indicates that the company strives to:
1. Inspire others. In this component, Coca Cola exemplifies itself as a company driven by uplifting others. That is the reason it works with different investors and communities to spread its benefits in ways that make a positive difference. Other than these benefits, the company also offers its customers a wide range of offers in addition to the irresistible Coca Cola flavours out there in the markets.
2. To be the best. Coca Cola continued expansion, improvement of its products, and adaptation of its outreach programs to customer and community needs advances its commitment to inspire, and the desire of the company to be the best. In fact, the Coca Cola journey shows just how important it is for the company to maintain an upward growth trend.
3. Providing a great place to work. The third element in Coca Cola’s vision statement is a reflection of additional ways through which the company reveals its uniqueness as a global brand. Creating an environment that embraces everyone irrespective of their differences, promotes growth and togetherness has always been the primary goal of the corporation. Surely, Coca Cola has achieved this as demonstrated by its popularity as an ideal working place across the globe.


Core Values
Coca Cola’s core values include “leadership, collaboration, integrity, accountability, passion, diversity, and quality.” For a company to not only survive but also consistently stay at the top globally, it must have an internal strong culture. At Coca Cola, this has emerged due to its core values.


Coca Cola's product promotion strategy

Coca Cola's promotion strategy focuses on aggressive marketing through ad campaigns using media channels such as television, online commercials, print media, sponsorships, and so on. Coca-Cola sponsors important events such as American Idol, BET Network, NASCAR, NBA, NCAA, Olympic Games, FIFA World Cup, among others
   

· Promotion Strategy
They mostly focus on aggressive marketing. According to statistics, Coca-Cola spent 4$ million in 2016, and in 2018 it spends 4.1$ million in promotion of its brand. It utilizes both traditional and international mediums for the advertising of its brand.
Coca-Cola is the gold standard in terms of advertising and branding. Coca Cola’s promotion strategy focuses on aggressive marketing through ad campaigns using media channels such as television, online commercials, print media, sponsorships, and so on. Coca-Cola sponsors important events such as American Idol, BET Network, NASCAR, NBA, NCAA, Olympic Games, FIFA World Cup, among others.

Coca-Cola also airs commercials on television in a variety of national languages around the world. Coca-Cola started the “Taste the Feeling” campaign in India in March 2016, intending to remind people of the joy and happiness that Coke delivers to their life. Coca-Cola has evolved into a mass-market product that is expected to be available at anytime, anywhere.



N.B HOW COCA-COLA COMPANY PROMOT THIRE PRODUCTS? 
We are able to create global reach with a local focus because of the strength of the Coca-Cola supply chain, which comprises our company and our bottling partners worldwide.
While many view our company as simply "Coca-Cola," our system operates through multiple local channels. The primary way that our products reach the marketplace starts with Coca-Cola, which manufactures and sells concentrates, beverage bases and syrups to bottling operations. Coca-Cola also owns the brands and is responsible for consumer brand marketing initiatives. Our Coca-Cola bottler partners manufacture, package, merchandise and distribute final branded beverages to our customers and vending partners, who then sell our products to consumers.
 
All bottling partners work closely with customers –grocery stores, restaurants, street vendors, convenience stores, movie theaters and amusement parks, among many others –to execute localized strategies developed in partnership with our company. Customers then sell our products to consumers at a rate of 1.9 billion servings a day
N.B. Bottling means the act or the process of putting anything into bottles (as beer, mineral water, etc.) and corking the bottles.
 The Coca‑Cola Company and its bottling partners are collectively known as the Coca-Cola system. The Coca‑Cola Company does not own, manage or control most local bottling companies.
In our concentrate operations, The Coca-Cola Company typically generates net operating revenues by selling concentrates and syrups to authorized bottling partners.
Our bottling partners combine the concentrates with still and/or sparkling water, and/or sweeteners, depending on the product, to prepare, package, sell and distribute finished beverages.
Our finished product operations consist primarily of company-owned or -controlled bottling, sales and distribution operations.

· Types of coca cola product promotion
A. customers promotion
Coca-cola is a well-known brand. The chances of people not knowing this brand could be as close as zero. Coca-cola is a global leader in the beverage industry with many popular brands Coke Zero, Sprite, Fanta and many more. Have you ever wondered how Coca-cola coops with so many brands? And what is the secret behind their huge success? Well, it would definitely be an endless list if we were to name all the reasons. However, ODM feels that Coca-cola’s active efforts in marketing and advertising certainly contributes to their success today. Not only do they rely heavily on media marketing, but they also rely heavily too on promotional marketing efforts.
Coca-cola is one out of the many companies that use promotional products! This is because they understand that the clever use of promotional gifts can greatly influence their sales and revenue. These promotional gifts provide endless advertising opportunities for your business. When a customer receives it, these gifts continue to advertise and remind customers of their brand long after they have received it. It is crucial to keep your brand name in front of your customers and the best way is definitely through practical and useful promotional gifts!
Below are some of Coca-cola promotional products:
[image: ]
Coca-cola promotional gifts
 
Those products are some interesting ideas to adopt. Alternatively, if you are in the beverage industry as well, here are some ideas to consider!
1 A Mini Bottle Fan Promotional Gift
[image: ]
Mini bottle fan
 
If you are selling drinks in bottles, this mini bottle fan is quite a suitable idea for your company. All you have to do is to add your bottle design onto these mini bottle fans. This promotional gift has a shape that could immediately link your customers back to you! This is especially true if you have an imprinted logo and brand name on these mini bottle fans!
 
2 An Impact and Water-Resistant Speaker
[image: ]
Impact and water-resistant speaker
 
This impact and water-resistant speaker is also another idea for your company! Consider making it into one of your can designs! Not only does it attract attention with its exterior, but the speaker is also able to attract customers with its high utility value as well. Due to its impact and water-resistant features, customers can use it over and over again without the fear of it spoiling anytime soon.
 
3 A CD Storage Can As A Promotional Gift
[image: ]
CD storage can
 
This is another attractive gift that has the ability to captivate customer interest. A CD storage is quite a common product. But with an extra dose of creativity, companies can turn it into an eye-catching CD storage can. Besides being a very practical gift, this item also possesses a high ornamental value.
B. pricing promotion of coca cola
Pricing Strategy used by Coca-Cola
There are three different pricing strategies which a company can primarily follow:
1)     Price Skimming: Charging premium prices initially to earn maximum revenue.
2)      Market Price: Setting price as going market rate (by competitors)
3)     Market Penetration: Charging lowest price to achieve highest possible sales.
To first decide its price, they utilized a cost-based estimating framework for its Original Coke. They initially composed the item, the first coke, decided the expenses for the (item costs, capital expenses, and operational costs), set a cost considering the cost of Coke, lastly persuaded the customers of the pop's esteem. From that point, Coke utilized market-entrance evaluating at its cost. At present, Coca Cola items to meet the opposition against significant players like Pepsi, items valuing is set around a similar level of rivalry. In this way, their essential methodology is Market Price since they trust cost ought not be too low or too high than the value contender is charging from. 
[image: ]
· Coca-Cola uses the following alternate pricing strategies over the year for Coke:
1)     Psychological Pricing
In 2009, Coca-Cola utilizes the psychological estimating system for their Original Coke. For example, the cost of a 2-liter jug of Original Coke was $2.49. They set the cost to end in 9, since this influences clients to think the cost is under $2.50, to speak to the client.
2)     Promotional Pricing
Coke also uses the promotional pricing strategy. Coca Cola has offered promotional prices as often as possible. In store that offer Coca-Cola, costs are regularly incidentally valued underneath the rundown cost to build short-run deals. Particularly on some event Coca Cola diminishes its rates like in Ramadan Coca Cola decreases its rate unto 5 Rupees on 1.5 litre container. It gives the item a feeling of criticalness and customers buy the item in view of the lower cost. Coca cola organization offers motivations to middle men or retailers in way a that they offer them free example and free purge bottles, by this these retailers and centre man push their item in the market. Also, that is the reason coca cola seen more in the market.
3)     Segmented Pricing
Coke uses the segmented pricing strategy. Based on different packages, Coca Cola is available at different price. By their product in different sizes and at different costs, they get to increase their revenue, because there is not much difference in the costs required to produce the products. Following are the different packages available for different target audience:
C. advertising promotion

 Advertising really plays a big role in Coca-Cola’s success. Its advertising has been rather pervasive, as one of Woodruff’s stated goals was to ensure that everyone on Earth drank Coca-Cola as their preferred beverage. Advertising for Coca-Cola is now almost everywhere, especially in southern areas of North America, such as Atlanta, where Coca-Cola was born. The most popular words in the world in 20th contrary are: God, she and Coca-Cola. After the highest popularization of word – “OK”, the second one is “Coca-Cola”. 98% of the people know “Coca-Cola”. That’s the result of Coca-Cola spending 6 hundred million dollar on promotions.
· There are five main ways of promoting the brand – Coca-Cola.
        The first one is traditional advertising, like showing advertisements on TV or posters.
· 
The second one is the sponsoring of sport events.
· 
The third one is online promotion.
· 
The fourth one is selling Coca-Cola’s collections.
· 
The fifth one is local promotion held by bottlers or retailers.

Although the main advertisements in every country still follow this strategy, especially using the local stars to attract young customers, Coca-cola begun to use computer technology to make cartoon images which matches local culture or just funny.
D. delivering promotional system of coca cola
· The value delivery approach
THE VALUE DELIVERY APPROACH: 
 
A value delivery is the process through which  company design their product in a way so that it 
gives maximum value to their customers using it. The value that the company intends to deliver 
their customers can be not only in the sort of product, benefits and attributes etc. Whatever that 
creates  value  for the  customers  of the  company  ,  should  be included  in  the value  delivery 
process. 
 
· The value delivery approach of cocacola devided into three phases: 
 
1.Choosing the value: The very initial step for cocacola before producing any beverage product is 
to pursue Segmentation, Target Marketing and positioning (STP Model).  To know what their 
customers need, Coca-Cola uses the  consumer segmentation criteria and  market into different 
groups: behavioural, psychographic and profile. After deviding the market and analyzing return 
sales  and  rate,  cocacola  want  to  invest  in  the  market  and  they  basically  follows  the  mass 
marketing strategy. 
 
2. Providing value: Since, cocacola is one of the top beverage company of the world, they basically 
target  the  whole  world  and  thus  their  amount  of  value  providing  is  huge.  After  the  top 
management of Cocacola company define corporate  strategic plan, then marketing department 
decides about the specific drink type, price setting and and product distribution worldwide. 
3. Communicating  the value: For value communication, Coca  Cola depends on media widely to 
carry  out  its  integrated  marketing  communication  strategy.  The  medium  followed  by  the 
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company  includes  newspapers, magazines,  internet(  social  media includes  facebook,  twitter, 
printerest etc) , television, cinema, radio, posters and billboards.

· Recommendations about coca cola
Coke’s branding strategies had to go beyond brand positioning and associations. To ensure that customers had formed a harmonious relationship with the brand, the objective of brand resonance had to be achieved. Coca- Cola is a already brand product at the world wide. But for the increase of its popularity at the UK market this company may takes several initiatives for its new advertisement and promotion activities.
Coca-Cola needs the new branding approach for the target market, its needs different promotion activities for the all levels of customers. It takes the approach for the all level of market demand for the familiarity of its. For complete this work Coca-Cola needs the price promotion. Also Coca-Cola needs new steps for the promotion activities at the different level of customers. New campaign programme are set for introduce different flavor of Coca-Col.
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