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COURSE DESCRIPTION:

This course is a survey course intended to develop the student’s ability in scientific analysis and to provide opportunity for application of concepts and tools in the study of management problems.  It would enable the study to assess the professional practices in management as a part of summer practical attachment programme. It also aims to help in the formulation of management research project by students.

COURSE OBJECTIVE:

At the end of this course, students should be able to 

· Understand the role of business research

· Differentiate the different types of research

· Identify and define research problem

· Design appropriate research design

· Know sampling design

· Differentiate types of data and instrument of data gathering methods

· Analyze and interpret data

· Prepare standard research project

COURSE OUTLINE: 

CHAPTER-1: The Nature of Research
· The role of business research

· Scope of business research

· Business research defined

· Managerial value of business research

· When is business research needed

· Types of business research

CHAPTER-2: The Research Process
· Research process/steps

· Research problem

· Meaning of research problem

· Selecting the problem

· Definition and Statement of the problem

· Techniques involved in defining problem

· Identifying information types and sources

· Review of related Literature

· Why conduct a literature review

· The hypothesis

CHAPTER- 3:  Research Proposal
· Meaning

· Purpose of research proposal

· Benefits to the researcher

· Structure of research proposal
CHAPTER-4: Research Design
· Meaning of research design

· Need for research design

· Concepts related to research design

· Types of research design

· * Exploratory research design

· * Descriptive research design

· * Causal research design

CHAPTER- 5: Sampling Design
· Meaning of sampling design

· Defining sampling and population

· Steps in sampling design

· Types of sampling design

· * Probability sampling

· * Non probability sampling

· Determination of sample size

CHAPTER-6 Data Collection
· Data Gathering

· Primary data and secondary data

· Data gathering tools for primary data

· * Questionnaire
· * Interview
· * Observation
· * Focus group discussion

· Secondary sources

CHAPTER- 7: Data Analysis

· Data editing, classification, and coding

· Types of statistical analysis

· Descriptive statistics (mean, median, mode, standard deviation)

· Inferential (null hypothesis) statistic

· Differential statistic (ANOVA)

· Associative statistic (regression analysis, Correlation analysis,  cross tabulation)
CHAPTER- 8: Report Writing
· Writing the research report
· General rules

· Components of a research report
· The preparatory or preliminary papers
· The body of the report

· The appended sections
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EVALUATION:


 attendance – 10%


Quiz, test and assignment- 40%


End Semester Examination- 50%


Total- 100%
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