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Since Ambassadorial Speechwriter and MBA Jeremy Shinewald founded mbaMission in 1999, we have worked 

closely with business school candidates from around the world, successfully guiding them through the entire 

admissions process (“from start to finish”) and ensuring that each of their unique attributes is showcased in a 

creative, compelling, and focused way. We are published authors with elite MBA experience who work one-on-one 

with clients to discover, select, and articulate the unique stories that will force admissions committees to take no-

tice. We work on all aspects of the application process, helping to reduce candidates’ stress levels and maximize 

applicants’ chances of gaining admission to top American and international business schools.

mbaMission offers all candidates a free half-hour consultation (www.mbamission.com/consult/).

About mbaMission

http://www.mbamission.com/consult/
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After more than a decade helping MBA applicants 

get into top business schools, we have learned what 

can compel an admissions committee to send that 

cov¬eted letter of acceptance. Selecting the right MBA 

program for your needs and developing a true un-

derstanding of and familiarity with that program are 

crucial in crafting a successful application. We have 

therefore invested hundreds of hours into research-

ing and examining the leading business schools—in-

cluding speaking with students, alumni, and other 

representatives—to construct these guides, with the 

express goal of helping applicants like you make in-

formed decisions about this important step in your 

education and career.

We hope you enjoy this guide and encourage you to 

visit us at www.mbamission.com for complete and 

detailed analysis of the leading schools’ essay ques-

tions, weekly essay-writing tips, MBA news and trends, 

and other valuable free information and resources. 

And for any advice you may need on applying to busi-

ness school, please contact us for a free 30-minute 

consultation. Our consultants are extensively trained 

to help applicants present themselves in the most in-

teresting and compelling way and take advantage of 

every oppor-tunity that might increase their chances 

of being admitted to their target MBA program.

Jeremy Shinewald

info@mbamission.com

www.mbamission.com

646-485-8844 

Skype: mbaMission

Over the past six years, Poets&Quants has become 

the foremost authority on the top business schools. 

Our mission has always been to help young profes-

sionals with one of the most important—and po-

tentially most expensive—decisions of their lives: 

whether to pursue an MBA.

This Insider’s Guide is part of a new editorial part-

nership between Poets&Quants and mbaMission, 

the world’s leading MBA admissions consulting firm. 

We closely evaluated all such guides currently on the 

market, and I am confident that you will not find a 

more thorough analysis of an MBA program than 

mbaMission’s. These in-depth reports are well re-

searched and well written, offering the detail and 

examination applicants need to really understand 

a school’s culture, offerings, and outcomes. We are 

thrilled to offer these guides to our readers for free, 

thanks to our new partnership.

Moreover, the guides are a great complement to the 

daily coverage of MBA news, students, programs, 

and admissions practices on PoetsandQuants.com. 

We hope you will visit our site often to stay informed 

about the programs that interest you and the one you 

ultimately attend. We will continue to provide the 

most relevant and current resources on the MBA world 

to help you make the best possible decisions on your 

path from school selection to career advancement.

I wish you the best of luck on your journey to what will 

undoubtedly be a transformational experience.

John A. Byrne

Founder & Editor-In-Chief 

PoetsandQuants.com

Introduction

http://www.mbamission.com
mailto:info%40mbamission.com?subject=
http://www.mbamission.com
http://www.poetsandquants.com
http://www.poetsandquants.com
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The following guides are also available from mbaMission (online at https://shop.mbamission.com/collections/

guides), and more are being added regularly:

Admissions Guides
mbaMission Complete Start-to-Finish Admissions Guide

mbaMission Brainstorming Guide

mbaMission Essay Writing Guide

mbaMission Fundamentals of an MBA Candidacy Guide

mbaMission Interview Guide

mbaMission Letters of Recommendation Guide

mbaMission Long-Term Planning Guide

mbaMission Optional Essays Guide

mbaMission Personal Statement Guide *free*

mbaMission Resume Guide

mbaMission Selecting Your Target MBA Program E-Book *free*

mbaMission Social Media Primer *free*

mbaMission Waitlist Guide

Insider’s Guides
mbaMission Insider’s Guide to Columbia Business School

mbaMission Insider’s Guide to Cornell University’s Samuel Curtis Johnson Graduate School of Management

mbaMission Insider’s Guide to Duke University’s Fuqua School of Business

mbaMission Insider’s Guide to the Haas School of Business at the University of California-Berkeley

mbaMission Insider’s Guide to Harvard Business School

mbaMission Insider’s Guide to the Kellogg School of Management at Northwestern University

mbaMission Insider’s Guide to the MIT Sloan School of Management

mbaMission Insider’s Guide to New York University’s Leonard N. Stern School of Business

mbaMission Insider’s Guide to the Stanford Graduate School of Business

mbaMission Insider’s Guide to the Stephen M. Ross School of Business at the University of Michigan

mbaMission Insider’s Guide to the Tuck School of Business at Dartmouth

mbaMission Insider’s Guide to the UCLA Anderson School of Management

mbaMission Insider’s Guide to the University of Chicago Booth School of Business

mbaMission Insider’s Guide to the University of Virginia’s Darden School of Business Administration

mbaMission Insider’s Guide to the Wharton School of the University of Pennsylvania

mbaMission Insider’s Guide to the Yale School of Management

https://shop.mbamission.com/collections/guides
https://shop.mbamission.com/collections/guides
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Free Interview Primers
mbaMission Chicago Booth School of Business Interview Primer 

mbaMission Columbia Business School Interview Primer

mbaMission Dartmouth Tuck Interview Primer

mbaMission Duke Fuqua Interview Primer

mbaMission Haas School of Business Interview Primer

mbaMission Michigan Ross Interview Primer

mbaMission MIT Sloan School of Management Interview Primer

mbaMission Northwestern Kellogg Interview Primer

mbaMission NYU Stern School of Business Interview Primer

mbaMission Stanford GSB Interview Primer

mbaMission Wharton School of the University of Pennsylvania Interview Primer

mbaMission UCLA Anderson Interview Primer

mbaMission UVA Darden Interview Primer

mbaMission Yale School of Management Interview Primer
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Free Resources from mbaMission

In addition to our paid client services, we offer a number of free resources to aspiring MBAs on our Web site. Down-

load one or all three of the following guides at no charge, to help you pinpoint the right school for you, master the 

ever-important personal statement essay, and optimize your social media presence before you submit your MBA 

applications.

•	 mbaMission Selecting Your Target MBA Program E-Book

•	 mbaMission Personal Statement Guide

•	 mbaMission Social Media Primer

In addition, you will find a number of regular series on our blog that focus on recent happenings in the MBA world, 

special offerings and top professors at the leading schools, lesser-known programs that deserve attention, advice 

for strengthening your application and other valuable topics:

•	 Monday Morning Essay Tips

•	 Mission Admission

•	 Professor Profiles

•	 Beyond the MBA Classroom

•	 Admissions Myths Destroyed

•	 Friday Factoids

•	 GMAT Impact

•	 What I Learned at…

•	 B-School Chart of the Week

•	 Diamonds in the Rough

Each application season, we also provide essay question analyses for the top schools and exclusive interviews 

with admissions directors.

Be sure to follow us on Twitter (@mbaMission) and “Like” us on Facebook for great MBA admissions tips, news, 

company updates, and other valuable information. 

https://shop.mbamission.com/products/selecting-your-target-mba-program
https://shop.mbamission.com/products/personal-statement-guide
https://shop.mbamission.com/products/social-media-primer
http://www.mbamission.com/blog/category/monday-morning-essay-tips
http://www.mbamission.com/blog/category/mission-admission
http://www.mbamission.com/blog/category/professor-profiles
http://www.mbamission.com/blog/category/beyond-the-mba-classroom
http://www.mbamission.com/blog/category/admissions-myths-destroyed
http://www.mbamission.com/blog/category/friday-factoids
http://www.mbamission.com/blog/category/gmat-impact
http://www.mbamission.com/blog/category/what-i-learned-at
http://www.mbamission.com/blog/?s=chart+of+the+week
http://www.mbamission.com/blog/?s=diamonds+in+the+rough
http://www.twitter.com/mbamission
https://www.facebook.com/mbaMission
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The MBA Program in Context: 

Choosing NYU Stern 

Over the years, we have met many aspiring MBA students who have tried to 

identify their target schools and quickly become overwhelmed, wondering, 

“How are the top MBA programs really different?” and “How do I choose the 

one that is right for me?”

Frustrated, some applicants ultimately choose schools based simply on 

rankings or the opinions of friends or alumni. Although these inputs have a 

place in your evaluative process, you should also do the necessary research 

to find the program that is truly best for your personality and professional 

needs. In doing so, you will find significant differences between, for exam-

ple, programs that have a class size in the low 200s and those that have classes of more than 900 students. As you 

are undoubtedly already aware, an MBA is a significant investment in the short term and a lifetime connection to 

an institution in the long term. We therefore strongly encourage you to take time now to think long and hard about 

this decision and thoroughly consider your options. We hope this guide will prove helpful to you in doing just that.

At mbaMission, we advise candidates evaluating their potential target schools to consider the following eight 

specific characteristics (in no particular order) that shape MBA programs: 

1.	 Location: Urban Campus Versus College Town

2.	 Class Size: Smaller Versus Larger

3.	 Curriculum: Flexible Versus Mandatory Core 

4.	 Pedagogy: Lecture Versus Case Method

5.	 Academic Specializations/Recruitment Focus: Resources and Employers

6.	 Alumni Base: Opportunities to Engage

7.	 Facilities: Shaping the Academic/Social Experience

8.	 Rankings and Reputation: Important Metrics or Arbitrary Measures?

You will not likely find a single MBA program that meets all your needs and preferences across these eight criteria, 

but you should be able to identify schools that fulfill the factors that are most important to you. Although this 

guide is intended to familiarize you on a deeper level with this particular school, nothing will prove more valuable 

in your decision making than visiting the programs that appeal to you and experiencing them firsthand. Inevitably, 

no matter what your research may reveal, some schools will simply “click” with you, and others will not.

You may not find a 
single program that 
meets all your needs 
and preferences, but 
you should be able to 
identify ones that fulfill 
the factors that are 
most important to you.
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Note: The authors and editors at mbaMission have made every effort to ensure the accuracy and timeliness of the 

information included in this guide. However, some discrepancies may exist or develop over time between what is 

presented here and what appears in the school’s official materials, as well as what may be offered by other content 

providers in print or online. For the most up-to-date information, always check with your target school directly. The 

opinions expressed by the people interviewed are those of the attributed individuals only and may not necessarily 

represent the opinion of mbaMission or any of its affiliates. 

We also wish to thank the students, alumni, faculty members, and administrators who gave generously of their time 

to provide valuable input for this guide.

1.	 Location: Urban Campus Versus College Town

Pursuing an MBA can be quite intense, and the environment and community 

surrounding the campus can profoundly affect and even shape your MBA 

experience. For example, imagine stepping out of a class at New York Univer-

sity’s (NYU’s) Stern School of Business and into the energetic bustle of New 

York City’s West Village. Now imagine walking outside after a course at the 

Tuck School of Business at Dartmouth and being surrounded by the tranquil-

ity and natural beauty of New Hampshire’s Upper Valley. Neither scenario is 

necessarily “better” than the other, but one might appeal to you more. 

An urban campus can undoubtedly offer social and cultural opportunities that a college town simply cannot match. 

This is not to suggest, however, that college towns are devoid of culture—indeed, intense intellectual and cultural 

programs exist in college towns precisely because the academic institution is at the core of the community.

While schools in college towns tout their close-knit atmosphere and the tight bonds classmates form in such a 

setting, this environment can be welcoming for some students and overwhelming for others. In contrast, urban 

campuses are more decentralized, with students often living in various parts of a city and even in the surrounding 

suburbs. Someone who has a greater need for privacy or personal space might therefore prefer an urban environ-

ment. In addition, in major urban centers, some students—particularly those who lived in the city before enrolling 

The environment 
and community 
surrounding your 
chosen school can 
profoundly affect and 
shape your MBA 
experience.

Urban Campus Schools Urban/College Hybrid Schools College Town Schools

Chicago Booth
Columbia Business School
Harvard Business School
MIT Sloan
NYU Stern
UCLA Anderson
UPenn Wharton

Northwestern Kellogg
Stanford GSB
UC Berkeley Haas
Yale SOM

Cornell Johnson
Dartmouth Tuck
Duke Fuqua
Michigan Ross
UVA Darden
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in business school—may already have well-developed social groups, and this scenario may again be better for 

those who find an academically and socially all-encompassing environment less attractive. 

One aspect of the MBA experience that candidates often fail to consider when evaluating their school options is 

weather. Although factoring climate into your school choice may initially seem superficial, if you know you cannot 

comfortably manage frigid conditions or soaring temperatures, certain programs should be stricken from your 

list. We encounter many applicants each year who wisely stave off a potentially miserable experience by choosing 

to not apply to certain schools in locations they just do not feel are “livable” for them.

In addition, housing costs are one expense that many applicants do not stop to consider before choosing a school 

to target. By researching real estate prices at the top programs, we found that the cost differential between rent-

ing a one-bedroom apartment in a Midwestern college town and renting one in New York City, for example, can 

be quite significant—adding up to tens of thousands of dollars on a cumulative basis across two years. This is an 

important factor to include as you weigh your options and calculate your projected budget. 

In summary, a college town can be appealing for some candidates because its smaller size tends to create strong 

bonds within the business school’s community, though for others, the lack of privacy could be undesired or over-

whelming. Furthermore, some find a slower pace of life calming and comfortable, whereas others crave the energy 

and bustle of a city. If you strongly prefer one or the other, you should be able to quickly eliminate certain schools 

from your list.

Average Monthly Rent for a One-Bedroom Apartment

NYU Stern New York, NY $3,508 within .06 mile radius of campus

Columbia Business School New York, NY $2,399 within .20 mile radius of campus

Stanford GSB Stanford, CA $2,396 within .88 mile radius of campus

MIT Sloan Cambridge, MA $2,231 within .34 mile radius of campus

Harvard Business School Cambridge, MA $2,220 within .16 mile radius of campus

UCLA Anderson Los Angeles, CA $1,629 within .39 mile radius of campus

Chicago Booth Chicago, IL $1,612 within .17 mile radius of campus

UC Berkeley Haas Berkeley, CA $1,303 within .34 mile radius of campus

UPenn Wharton Philadelphia, PA $1,173 within .31 mile radius of campus

Northwestern Kellogg Evanston, IL $1,138 within .88 mile radius of campus

Michigan Ross Ann Arbor, MI $1,126 within .14 mile radius of campus

Yale SOM New Haven, CT $1,107 within .18 mile radius of campus

Dartmouth Tuck Hanover, NH $1,013 within 1.54 mile radius of campus

Cornell Johnson Ithaca, NY $888 within .20 mile radius of campus

UVA Darden Charlottesville, VA $844 within .67 mile radius of campus

Duke Fuqua Durham, NC $686 within .72 mile radius of campus

According to Rentometer.com, accessed May 2016.
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The buildings of the Leonard N. Stern School of Business at New York University (NYU) line Washington 

Square Park in Greenwich Village, where one of the city’s best-known landmarks—the Washington Arch—

stands tall. A stroll through the park reveals artists, chess players, and musicians mingling with tourists, 

students, and neighborhood locals. 

Much has been written about all that New York City has to offer in terms of arts, entertainment, shopping, 

and sports. For our purposes, we will focus on how being located in downtown Manhattan affects the 

Stern community with regard to where and how students tend to live. Stern offers one on-campus housing 

option for its students; however, at NYU, the phrase “on campus” means something unique. Stern’s on-

campus housing is clustered in and among non-NYU apartment buildings. The 13th through 16th floors of 

Palladium Hall, which is located near Union Square (roughly a 15-minute walk from campus), are reserved 

for approximately 120 Stern students and/or incoming international exchange graduate students.

NYU undergraduates occupy the other floors of Palladium Hall. The building offers a traditional dormitory-

type feel, with both single and double room options, as well as a fitness center, an on-site laundry, and 

computer facilities on the MBA floors. According to information posted online by NYU Stern’s Office of 

Student Engagement, for the 2015–2016 academic year, some new applicants were asked to pay a $1,000 

non-refundable reservation fee, while housing rates were $10,556 per semester for a single at Palladium 

and $9,247 per person, per semester for a shared apartment. One second-year student who lived in Palla-

dium during his first year told us he “loved the community at Palladium” and that some of his “best friends 

at Stern were people [he] met there.” 

According to a member of the Stern admissions team, many of the school’s students, particularly those 

with children, choose to live off campus in housing they acquire independently and/or with the help of 

NYU’s Off-Campus Student Housing Office. The Admissions Office at Stern partners with the greater NYU 

Housing Office to assist students. The Housing Office openly acknowledges on its Web site that finding an 

apartment in New York City can be both challenging and costly, but it does its best to aid students in their 

housing search by providing information and resources such as apartment and roommate listings, neigh-

borhood pricing statistics, and broker contact information. 

NYU’s Housing Office also recommends the rental agency Citi Habitats, which offers students a discounted 

broker fee. In addition, Citi Habitats publishes regularly updated monthly, quarterly, and annual analysis 

reports of the New York City rental market (www.citi-habitats.com/real-estate/market-report/). In No-

vember 2015, the average monthly rent for a studio apartment in Manhattan was $2,169. Rents for one- and 

two-bedroom apartments were $2,938 and $3,904 per month, respectively. A significant factor determin-

ing rental cost is whether the apartment is part of a walk-up or a full-service building. 

Thanks to the city’s extensive public transportation options—including bus and subway systems as well 

as commuter rails, which provide access to New Jersey, Long Island, and points north of Manhattan—Stern 

http://www.citi-habitats.com/real-estate/market-report/


14
mbaMission Insider’s Guide: Leonard N. Stern School of Business · 2016–2017

students can choose from a variety of housing options, depending on their budget and their willingness to 

commute. The easy access to job opportunities and cultural amenities that comes with living in New York 

City seems to be a major draw for Stern applicants, as one first-year student with whom mbaMission spoke 

noted, saying, “I chose Stern because of its location in NYC, focus on finance, and culture. It has 100% lived 

up to my expectations so far.”

“Living in New York has been amazing,” remarked a first year we interviewed, “and now after going to 

school here, I could not imagine going to many other programs, and that’s not only from all the things that 

New York has to offer from a social standpoint and a cultural standpoint. But even just resources with re-

gards to meeting industry professionals, having internships during the semester, working on a consulting 

project for a company, or having guest speakers come into school.”

2.	 Class Size: Smaller Versus Larger

Another element that affects the character of a school’s MBA experience is class size. You might want to reflect on 

your high school, college, and work environments to help you determine whether you would be more comfortable in 

a larger class or a smaller one—or whether this is even a consideration for you at all. 

Students at smaller schools (which we define as having approximately 350 

students or fewer per class) tend to interact with most of their peers and 

professors at some point during the typical two-year MBA period. Thus, the 

smaller schools are generally considered more “knowable,” and their commu-

nities tend to be quite closely knit. Also, consider that assuming a leadership 

position is easier in a smaller environment, because, for example, the Finance 

Club may have only one president at both a small school and a large school, 

but competition for such a position would obviously be greater in the larger 

program. 

Some individuals might prefer to be at a larger school where they can better 

maintain their anonymity if they so choose. A student at a school with close 

to 900 people or more in each class will not likely get to know each and ev-

ery one of his/her classmates by the end of the program, and some people might prefer this. Further, advocates of 

larger classes tout the advantage of being able to interact with more people during one’s MBA experience—and to 

thereby develop a broader and more robust network of peers. Note that many schools divide students into smaller 

groups—called “sections,” “clusters,” “cohorts,” or even “oceans”—in which approximately 60–90 students take cer-

tain classes together, and this approach can help foster a stronger sense of community within the larger programs.

Reflect on your past 
academic and work 
environments to 
determine whether 
you would be more 
comfortable in a larger 
or smaller class—or 
whether this is a 
consideration for you 
at all.
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With each class including approximately 400 

students (404 in the Class of 2017), Stern is 

considered a midsized MBA program. Getting 

to know that many classmates can be chal-

lenging, but thanks to the NYU Stern Kaufman 

Management Center’s central location (see the 

Facilities section), mandatory pre-term orien-

tation, the block experience (described later 

in this section), and study groups, students 

have numerous opportunities to become ac-

quainted with one another and form solid re-

lationships during their time at the school. 

The students mbaMission interviewed spoke 

fondly of their friendships with classmates—

or fellow “Sternies,” as they are frequently 

called. One alumnus we interviewed com-

mented that students “get to know a smaller 

group of people very well,” and a first-year 

student told us that one thing she wished 

more people knew about the school is that “it really is a community.” Speaking of October 2012’s Hurricane 

Sandy, she noted, “NYU and Stern communicated more frequently [during that time] than my Wall Street–

Class Size

900 to 1,000 Harvard Business School

800 to 900 UPenn Wharton

700 to 800 Columbia Business School1

500 to 600 Chicago Booth

400 to 500 Northwestern Kellogg
Duke Fuqua
Michigan Ross
Stanford GSB
NYU Stern
MIT Sloan

300 to 400 UCLA Anderson
UVA Darden
Yale SOM

200 to 300 Dartmouth Tuck
Cornell Johnson
UC Berkeley Haas

Schools are listed in order from largest class to smallest within 

each category.

1 Includes J-Term students

Year-Over-Year Class Profile 
Data: NYU Stern

Class 
of 2017

Class 
of 2016

Class 
of 2015

Class 
of 2014

Class 
of 2013

Class 
of 2012

Class 
of 2011

Applications Received 3,696 3,890 3,661 3,907 4,416 4,501 NA

Number of Full-Time Students 404 406 392 389 391 392 414

Average GMAT 720 721 721 720 719 715 717

GMAT Range (Median 80%) 680–
760

680–
760

680–
760

680–
760

680–
760

660–
760

680–
760

Average GPA 3.51 3.52 3.51 3.51 3.42 3.42 3.5

GPA Range (Median 80%) 3.18–
3.81

3.18–
3.84

3.14–
3.84

3.15–
3.83

3.0–3.8 3.1–3.8 3.1–3.8

Average Years of Work 
Experience

4.7 4.3 4.6 4.8 4.7 4.7 4.7

Female Students 34% 36% 39% 35% 33% 34% 39%

Underrepresented Minority 
Students

9% 11% 16% 12% 34% 29% 29%

International Students
(including dual citizens)

37% 38% 35% 39% 33% 38% 32%
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based company. I was so impressed by all the work they did to make sure that displaced students and 

faculty had assistance. There was a human element that was missing from the corporate communications 

from work.” This student added that what has surprised her most during her time at Stern is the “depth of 

[the] friendships” she has made with others in the community. 

Another first year told us that he has been “surprised at the collaborative nature of the program,” adding, 

“My classmates have been super helpful with everything from school work to recruiting to social life. It’s 

awesome.” And still another first year we interviewed noted, “There is the assumption that all business 

schools are hypercompetitive and cutthroat, and I would say that at Stern, this couldn’t be farther from 

the truth.”

When asked what he would advise someone considering applying to Stern, one first year emphasized the 

school’s welcoming attitude toward diversity, saying, “Be yourself. Stern’s culture is one that embraces 

what makes everyone unique. We operate under a ‘no “big-timing”’ mentality and expect everyone to treat 

School Women International Minorities

Chicago Booth 42% 34% 23%1

Columbia Business School 36% 42% 35%1

Cornell Johnson 26% 35% 26%

Dartmouth Tuck 42% 32% 20%1

Duke Fuqua2 35% 40% 21%

Harvard Business School 41% 34% 25%1

Michigan Ross 32% 35% 25%

MIT Sloan 41% 38% NA

Northwestern Kellogg 43% 40% 23%1

NYU Stern 36% 37%4 26%

Stanford GSB 40% 40%3,4 19%1

UC Berkeley Haas 41% 40% 36%1

UCLA Anderson 30% 33% 27%

UPenn Wharton 43% 32% 30%1

UVA Darden 35% 38% 17%1

Yale SOM 40% 40% 22%1

Bolding indicates highest figure in each category.

1 Specified as U.S. minorities.

2 Fuqua had released no official figures for the Class of 2017 by the publication of this guide but offers statistics on its site to represent a 

“typical” class.

3 Includes permanent residents.

4 Includes dual citizens.
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us as equals, regardless of what our previous experience has been.” Similarly, a second year told us that 

Sternies “are really from every walk of life. It’s not just about investment banking analysts that are going 

back to school.”

Incoming Stern students are divided into six “blocks” of 60–70 students each, which are referred to by 

number and assigned during the mandatory pre-term orientation. Blocks are then subdivided into study 

groups of five to six students each. Study groups work together on projects and assignments for core 

course work, largely in the first semester of classes. “The most valuable relationships I have at Stern are 

those with my block,” said a second-year student in a 2014 Full-time MBA Blog post, adding, “Because of 

the block system, I now have friends in finance, consulting, luxury, technology, healthcare, etc. that I can 

safely refer to as my ‘go-to’ people in those fields.”

Stern’s orientation program, called LAUNCH, lasts for approximately one week and includes working ses-

sions on everything from day-to-day living in New York to preparing for recruiting season. Orientation 

also involves many social events for both students and partners, such as a dinner on Ellis Island, an in-

novative speaker series, and a reception at the Rubin Museum of Art. In addition, blocks schedule several 

“get to know you” events during this time frame, including dinners and happy hours. The LAUNCH schedule 

Most Common Undergraduate Major for Incoming Students (Class of 2017)

Chicago Booth Business 32%

Columbia Business School Social Science 38%

Cornell Johnson NA NA

Dartmouth Tuck Humanities, Social Science, Economics 53%

Duke Fuqua1 Engineering/Natural Sciences 29%

Harvard Business School Economics and Business 43%

Michigan Ross Humanities 40%

MIT Sloan Engineering 33%

Northwestern Kellogg Economics/Business 40%

NYU Stern Business and Commerce 23%

Stanford GSB Humanities or Social Sciences 48%

UC Berkeley Haas Business 26%

UCLA Anderson Engineering 23%

UPenn Wharton Humanities 42%

UVA Darden NA NA

Yale SOM Humanities and Social Sciences 31.7%

1 Fuqua had released no official figures for the Class of 2017 by the publication of this guide but offers statistics on its site to represent a 

“typical” class.
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typically includes panels, fireside chats, mentoring sessions, and networking events, and concludes with 

a New York City Harbor cruise.

Underrepresented minorities comprise approximately 9% of Stern’s Class of 2017 (11% of the Class of 2016 

and 16% of the Class of 2015). Stern is a member of the Consortium for Graduate Study in Management and 

partners with Management Leadership for Tomorrow, a 9–12 month program that assists young profes-

sionals who are applying to leading graduate business schools. The Admissions Office at Stern works with 

the Association of Hispanic and Black Business Students, a student-run group, to organize several events 

for underrepresented minorities throughout the year. For example, Fall Diversity Weekend is an invitation-

only event offering prospective applicants the chance to network with Stern students, alumni, and admin-

istrators (Fall Diversity Weekend applications are typically available in late July), and Diversity Interview 

Day affords applicants the chance to complete the required admissions interview, meet students, and 

attend a class on campus. 

International students, who account for 37% of the school’s Class of 2017 (including dual citizens), will find 

an array of resources to assist them as they prepare to study in the United States and get settled into a 

new culture. For one, NYU’s Office of Global Services can help international students with anything from a 

first campus visit to visa applications. Also, Stern’s Office of Career Development hosts several programs 

to aid international students with their job search, including classes in American English to improve their 

business communications and mock “cocktail receptions” to help them prepare for recruiting events.

In addition, Stern boasts several international student clubs, such as the Asian Business Society and the 

Latin American Business Association, which provide opportunities to network with those who have a simi-

lar cultural background and to share that background with the greater Stern community. In fact, the clubs 

are active in organizing the festivities for Stern’s International Passport Day, which celebrates the diversi-

ty of the school’s community. The daylong celebration in Gould Plaza, an open area adjacent to the school’s 

buildings, provides an opportunity for members of the Stern community to taste traditional cuisines from 

around the world and experience the music and dance of the many cultures the student body represents. 

Lastly, women represent 34% of the Class of 2017 at Stern. The Stern Women in Business (SWIB) club hosts 

events throughout the academic year, including a SWIB Speed Networking event—at which members can 

network with female leaders from such companies as Goldman Sachs, IBM, and PepsiCo—as well as infor-

mal study breaks and exercise outings. The club’s premier event, the annual SWIB Conference, typically 

draws more than 300 Stern students, alumnae, and professionals to campus for a full day of panel discus-

sions, keynote speeches, and networking opportunities. The 24th annual conference was held in 2016 with 

the theme “Strengths of Women in Business.” Participants were treated to a keynote speech by the CEO of 

Pottermore from J.K. Rowling. Panel discussions focused on the topics of “Women and Power,” “Women on 

Boards,” and “Women Entrepreneurs.” The event concluded with a networking reception.
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In 2015, the conference was themed “The Economics of Success: Joint Advocacy for Better Business” and 

featured keynote addresses by the president and CEO of the Financial Accounting Foundation, the CEO of 

Sally Hershberger Hair, and the president of Vincent Longo Cosmetics. Panel discussions explored the top-

ics “The Art of Self Promotion,” “Media Perception and the Professional Woman,” and “The Evolving Role 

of Mentorship.” The 2014 event focused on “Reframing the Conversation: New Perspectives on Women in 

Business,” and featured a keynote address by the president/CEO of Community Solutions. Panel discus-

sions examined “Gender Equity in Business School,” “4 Stories, 4 Decades: Now and Then,” “Social Change,” 

“Peeling Back the Curtain,” and “Women for Women: Mentorship and Advocacy.” 

Partnering with SWIB, the school’s admissions committee hosts Opening Doors for Women, a one-day pro-

gram for candidates that includes breakfast with SWIB members and alumnae as well as a panel discus-

sion. Female applicants to Stern may also be invited for Women’s Interview Day, which is actually a two-day 

event that includes attendance at the SWIB Conference. 

3.	 Curriculum: Flexible Versus Mandatory Core

Many business schools have a “core” curriculum—a standard series of cours-

es that all students must take. However, these core requirements can vary 

tremendously from one program to the next. For example, one school may 

teach its required curriculum for the entire first year, meaning that students 

will not take any elective courses until their second year, whereas another 

MBA program may stipulate only one or two required courses. 

The rigidity or flexibility of a school’s required curriculum affects students’ 

education and socialization. Regardless of their professional experience, 

students at a school with a rigid core curriculum must all take the same classes. At some schools, for example, 

even CPAs must take the required foundational accounting course, whereas at others, students can waive selected 

classes if they can prove a certain level of proficiency. Again, both approaches have pros and cons, and what those 

are depends on your perspective. 

Proponents of a rigid core curriculum would argue that academics understand what skills students need to be-

come true managers and that when students “overspecialize” in one area, their overall business education can 

ultimately suffer. A significant body of academic writing has been devoted to critiquing programs that give stu-

dents a narrow view of business, notably Henry Mintzberg’s Managers Not MBAs: A Hard Look at the Soft Practice 

of Managing and Management Development (Berrett-Koehler, 2004) and Rakesh Khurana’s From Higher Aims to 

Hired Hands: The Social Transformation of American Business Schools and the Unfulfilled Promise of Management 

as a Profession (Princeton University Press, 2007). 

The rigidity or 
flexibility of a school’s 
first-year curriculum 
affects students’ 
education and 
socialization.
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Advocates of the core curriculum 

approach would also argue that 

having all students take the same 

classes creates a common lan-

guage and discussion among the 

classmates because of the shared 

experience. In addition, propo-

nents contend that a rigid core 

curriculum facilitates learning, 

because students who have appli-

cable direct experience bring that knowledge and insight into the classroom and can thereby help teach others. 

Finally, schools with mandatory cores generally keep students together in their sections for several months, if 

not an entire academic year, and students who interact every day in this way ultimately forge strong bonds. This 

sustained contact and connection can create a deep sense of community among the students. 

In contrast, those who would argue in favor of a more flexible curriculum feel that students benefit from the op-

portunity to specialize immediately—that time is short, and students need power and choice in preparing for their 

desired careers. So if, for example, a student intended to enter the world of finance, an advocate of flexibility 

would argue that the student should be able to study finance in depth throughout the MBA program, possibly even 

from day one, so as to gain as much experience as possible in this area—especially before interviewing for a sum-

mer internship. Furthermore, proponents for flexible curricula caution that experienced students could end up 

“wasting” hours taking courses in subjects in which they already have expertise. Finally, they would assert that a 

flexible schedule allows students the opportunity to meet a greater number and wider variety of their classmates. 

Stern’s MBA program, like that at many other business schools, consists of both a core curriculum and 

electives. The academic year is divided into two 15-week semesters: fall and spring. Three-credit classes 

span an entire semester, whereas 1.5-credit classes last for only half a semester. Within the core program, 

Stern provides flexibility in two ways. First, all students are allowed to opt out of core courses by apply-

ing to waive based on their academic background or by testing out, which is done by taking and passing a 

proficiency exam. 

The first-year curriculum at Stern breaks down as follows:

Three Required Core Classes 

�� “Financial Accounting and Reporting”

�� “Statistics and Data Analysis”

Can Waive/
Test Out of Classes

Cannot Waive/
Test Out of Classes

Chicago Booth
Columbia

Dartmouth Tuck
Duke Fuqua

Michigan Ross
Northwestern Kellogg

NYU Stern
UC Berkeley Haas
UCLA Anderson
UPenn Wharton

Cornell Johnson
Harvard Business School

MIT Sloan
Stanford GSB
UVA Darden

Yale SOM
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Core Course Menu (Students choose at least five of the following courses.)

�� “Firms and Markets”

�� “Foundations of Finance”

�� “The Global Economy”

�� “Leadership in Organizations”

�� “Marketing”

�� “Operations Management”

�� “Strategy”

As mentioned, Stern allows students to prove proficiency in course material and choose an elective in-

stead. By giving students the option to not take some of the core classes, Stern allows its MBAs to spe-

cialize or tailor their curriculum early in the first year. Students should always take care to familiarize 

themselves with the prerequisites for any elective classes, however, because opting out of one of the core 

courses may affect one’s eligibility for certain electives later in the program. In some cases, students who 

have chosen not to take the applicable core-course prerequisite for a certain elective but have a back-

ground of knowledge or experience in that subject area can instead take (and must pass) a proficiency 

exam or meet the waiver criteria before they can register for the elective.

Although the core curriculum at any school is understood to provide a foundation upon which students’ 

subsequent classes and learning can build, a first year with whom we spoke noted that the approach offers 

another important benefit. “Part of the value of the core is not just taking the classes,” he said, “it’s estab-

lishing those relationships with your team members and with our, as we call them, our blocks. The people 

in my block are now some of my closest friends, the people I go to all the time for anything.”

In total, Stern students must complete 60 credits to be eligible to graduate. Fifteen (or 25%) of a student’s 

60 credits can be earned by taking classes at other NYU schools, including the School of Law and the Rob-

ert F. Wagner Graduate School of Public Service, but these classes must be selected from a list of preap-

proved courses and may be taken only after the student has completed the respective Stern core courses 

(or received permission to waive the course[s]).

Students are not required to choose a major but may declare as many as three nine-credit specializations 

from a list of 24 (see the Academic Summary section for the full list). These specializations are not manda-

tory, however, and all Stern students graduate with an MBA in general management. Over time, new spe-

cializations are added and others are removed based on student interest and the changing business world. 

For example, a Luxury Marketing specialization was introduced in 2009–2010. 

A second-year student with whom we spoke stressed the importance of maintaining a balanced sched-

ule while at Stern, saying, “Make sure you are prepared for the time commitment. If you are a part-time 
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student, you feel shot at the end of the week. If you are a full-time student, you have more time but more 

classes. At the end of the day, everything is about time management skills.”

4.	 Pedagogy: Lecture Versus Case Method

Students will likely encounter multiple styles of learning while in business 

school—including participating in simulations, listening to guest speakers, 

and partaking in hands-on projects—but the two most common MBA learn-

ing styles are case method and lecture.

Pioneered by HBS, the case method, or case-based learning, requires stu-

dents to read the story (called a “case”) of either a hypothetical or a real 

protagonist who is facing a managerial dilemma. As the student reads, he/

she explores the protagonist’s dilemma and has access to various quantita-

tive and qualitative data points meant to facilitate further analysis. (Cases 

can vary in length but are typically 10–20 pages long.) After reading and studying the entire case, the student 

generally understands the profundity of the problem and is typically asked a simple question: “What would you 

Students will 
encounter many 
different styles of 
learning during their 
time at business 
school, but the two 
most common are case 
method and lecture.

Top Three Teaching Methods

School Case Study Lectures Team Project Experiential 
Learning

Simulation

Columbia Business School 40% 38% 15% ― ―

Dartmouth Tuck 35% 20% 20% ― ―

Duke Fuqua 33% 33% 24% ―

Harvard Business School 80% ― 10% 5% ―

Michigan Ross 25% ― ― 20% 20%

MIT Sloan 33% 20% ― 22% ―

Northwestern Kellogg 30% 28% 25% ― ―

NYU Stern 25% 25% 25% ― ―

Stanford GSB 40% 20% ― 15% ―

UC Berkeley Haas 50% 25% ― 20% ―

UCLA Anderson 30% 40% 15% ― ―

UPenn Wharton 40% 30% ― 10% ―

UVA Darden 75% ― 10% 15% ―

Yale SOM 40% 33% ― 10% ―

According to each school’s Bloomberg Businessweek rankings profile, accessed March 2016 (as of publication of this guide, however, these 

data are no longer listed on the Bloomberg Businessweek Web site). Figures were not available for Chicago Booth or Cornell Johnson.



23
mbaMission Insider’s Guide: Leonard N. Stern School of Business · 2016–2017

do?” In other words, how would the student act or react if he/

she were in the protagonist’s place? What decision(s) would the 

student make?

After completing his/her independent analysis of the case, the 

student typically meets with the members of his/her study group 

or learning team (if the school in question assigns such teams) 

for further evaluation. Together, the group/team members ex-

plore and critique one another’s ideas and help those students 

who may have had difficulty understanding particular aspects 

of the issue or progressing as far on their own. Often, though 

not always, the team will establish a consensus regarding the 

actions they would take in the protagonist’s place. Then, in class, 

the professor acts as facilitator and manages a discussion of the 

case. Class discussions can often become quite lively, and the 

professor will guide students toward resolving the dilemma. 

Sometimes, the professor will ultimately reveal the protagonist’s 

decision and the subsequent results—or even bring the actual 

protagonist into the classroom to share and discuss the case’s 

progression and outcomes in person. 

In short, the case method focuses primarily on the analytical process and illustrates that the problems presented 

have no clear-cut right or wrong responses. For a student to disagree with the protagonist’s chosen path—even 

after it has proved to be successful—is not unusual. After all, another approach (or even inaction) may have pro-

duced an even better result. 

Note that case-based learning is not specific to one academic discipline. Cases are available in finance, strategy, 

operations, accounting, marketing, and still other areas. Further, many cases are interdisciplinary, meaning that 

they address more than one area at a time, such as requiring students to think about how a financial decision 

might affect the operations of a manufacturing company or the ways in which a marketing decision might involve 

significant financial considerations. Importantly, students in case environments are often graded on their “con-

tribution” to the class discussion (measured by the level of one’s participation in discussions and analysis, not 

on the frequency with which one offers “correct” answers), so the case method is not for those who are uncom-

fortable speaking in class. However, it can be incredibly helpful for those who want or need to practice and build 

confidence speaking publicly. 

Lecture is the method of learning that is familiar to most people—the professor stands in front of the class and 

explores a theory or event, facilitating discussion and emphasizing and explaining key learning points. Often, stu-

dents have read chapters of a textbook beforehand and have come to class with a foundation in the specific area 

Average GPA of Incoming Students
(Class of 2017)

Stanford GSB 3.75

Harvard Business School 3.66

UC Berkeley Haas 3.66

Yale SOM1 3.63

MIT Sloan 3.6

Chicago Booth 3.6

Northwestern Kellogg 3.6

NYU Stern 3.51

Columbia Business School 3.5

Dartmouth Tuck 3.5

UVA Darden 3.5

Cornell Johnson1 3.37

Duke Fuqua NA

Michigan Ross NA

UCLA Anderson NA

UPenn Wharton NA

1 Median GPA listed.



24
mbaMission Insider’s Guide: Leonard N. Stern School of Business · 2016–2017

to be examined that day. Although the case method gives students a context for a problem, those who favor lec-

ture tend to believe that the case method is too situation specific and therefore prefer a methodical exploration 

of theory that they feel can be broadly applied across situations. In lecture classes, the professor and his/her re-

search or theory are technically paramount, though students still participate, challenge ideas, and debate issues. 

Note that at some schools, professors may alternate between cases and lectures within a single semester of 

classes. 

Stern uses a variety of teaching methods in its classrooms, including case study, lecture, and team proj-

ects. Through the Office of Student Engagement, the school works to capitalize on opportunities to engage 

with companies and executives in New York City and further abroad. For example, the Stern Signature 

Project offers students “specifically tailored opportunities,” says the school’s Web site, “to extend the 

MBA education beyond the classroom by deepening the understanding and engagement with a specific 

subject, idea and/or industry.” Listed under the umbrella of Signature Projects are the Faculty Fellows 

program, which allows students to partner with a faculty member on a specific research project; the Clin-

ton Foundation Haiti Initiative, in which students consult on sustainable economic development efforts in 

Haiti; the Global Advanced Strategy Practicum program, in which teams of students partner with a global 

company to develop marketing strategies; and the NYU Production Lab, which assists filmmakers across 

the university.

5.	 Academic Specializations/Recruitment Focus: Resources and Employers

Schools’ brands and reputations develop over time and tend to endure, 

even when the programs make efforts to change them. For example, many 

applicants still feel that Kellogg is only a marketing school and that Chi-

cago Booth is only for people interested in finance, even though both pro-

grams boast strengths in many other areas. Indeed, this is the exact reason 

mbaMission started producing these guides in 2008—we wanted applicants 

to see beyond these superficial “market” perceptions. Make sure you are 

not merely accepting stereotypes but are truly considering the breadth and 

depth of resources available at each school. 

We have dedicated the majority of this guide to exploring the principal professional specializations for which re-

sources are available at this particular school, and we encourage you to fully consider whether the MBA program 

meets your personal academic needs by supplementing the information here with additional context from the 

school’s career services office, by connecting with the heads of relevant clubs on campus, and perhaps even by 

reaching out to alumni in your target industry.

Do not merely accept 
stereotypes but truly 
consider the breadth 
and depth of resources 
available at each 
school.
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Given the school’s location, we were not surprised to learn that many major Wall Street banks recruit heav-

ily at Stern, and historically, the school has sent many of its graduates to work in financial powerhouses 

throughout New York City and across the country. However, the total percentage of graduates entering 

the finance field in some capacity has been waning in recent years. After reaching nearly 60% in 2008, this 

figure has seen a mostly steady decline in more recent years: 42% in both 2012 and 2013, 35% in 2014, and 

32% in 2015. Specifically, 24% of the school’s 2015 graduates entered positions in the investment banking 

industry, 5% in diversified financial services, and 4% in asset management/hedge funds. That said, 29% 

accepted roles in the consulting industry, while another 10% entered consumer products. Further, Stern 

attracts recruiters from a variety of industries and companies from both within New York City (such as 

Estée Lauder and Time, Inc.) and farther away (such as Walt Disney and Facebook).

School Top Industry for 2015 Graduates % Entering the Industry 

Chicago Booth Financial Services 35.2%

Columbia Business School Financial Services 37.1%

Cornell Johnson Financial Services 34.0%

Dartmouth Tuck Consulting 34.0%

Duke Fuqua Consulting 32.0%

Harvard Business School Financial Services 31.0%

Michigan Ross Consulting 30.9%

MIT Sloan Consulting 32.1%

Northwestern Kellogg Consulting 34.6%

NYU Stern Consulting 29.0%

Stanford GSB Finance 31.0%

UC Berkeley Haas Technology/Telecom 37.8%

UCLA Anderson Technology 31.1%

UPenn Wharton Financial Services 36.9%

UVA Darden Financial Services 30.0%

Yale SOM Consulting 29.3%

Top Industries: NYU Stern 2015 2014 2013 2012 2011 2010 2009 2008

Consulting 29% 28% 23% 22% 19% 15% 17% 14%

Investment Banking 24% 27% 30% 22% 28% 31% 32% 37%

Entertainment/Media/Tech-
nology/Telecommunications

14%1 12%1 11%2 13%2 12% 6% 5% 6%

Consumer Products 10% 8% 8% 7% 8% 8% 12% 4%

Diversified Financial Services 5% 5% 5% 11% 11% 10% 16% 21%

1 Stern presented these data as separate categories. We have combined them to allow for year-over-year comparisons

2 Includes 1% Telecommunications (added to facilitate year-over-year comparisons).
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Career counselors in Stern’s Office of Career Development (OCD) help students directly with their job 

search efforts, and the office’s relationship managers specialize by industry and assist companies with 

their recruiting at the school. Ignite, Stern’s career development program, is a two-year curriculum that 

aids students in identifying an appropriate career path and prepares them for the job search process. 

Throughout the academic year, students’ Fridays are dedicated to Ignite, and on these days, the office 

hosts sessions and workshops on topics such as networking and interview techniques. It also brings in 

guest speakers and organizes panel discussions on specific industries. One second-year student we inter-

viewed told us, “[The] OCD is really great at Stern. They are readily available to talk to students about job 

searches, and the [on-campus recruiting] process is very transparent.” Supplementing the OCD’s formal 

offerings, second years serve as career coaches for first years, providing resume critiques as well as job 

search strategy discussions and mock interviews. 

6.	 Alumni Base: Opportunities to Engage

The size and depth of a school’s alumni base may be important to you as you 

seek to break into a specific field or region/country. Some MBA programs 

have had large classes for many years and can therefore boast sizeable 

alumni networks, whereas other schools may have pockets of strength in 

particular parts of the world or in certain industries—or can claim a smaller 

but tighter-knit and more dedicated alumni network overall. For example, 

Dartmouth Tuck has a smaller absolute number of alumni than most top U.S. 

schools but has repeatedly been touted as having the highest rate of annual 

alumni giving, thanks to its very dedicated graduates. 

Although acquiring detailed breakdowns of a school’s alumni base is sometimes difficult, you may want to con-

sider whether the school you are targeting has alumni clubs in your chosen professional area (i.e., some schools 

have industry-specific alumni groups) or preferred post-MBA location. Furthermore, if you are determined to live 

in a particular city/country/region after graduating, then earning your MBA in or near that area, if possible, may 

be a good idea, so that you can more easily connect with local alumni while you are in school—particularly if you 

want to pursue a niche professional area and do not expect to participate in on-grounds recruiting. Of course, 

technological developments have greatly facilitated outreach, meaning that alumni are no longer a flight or long 

drive away, but are now just a phone call, email, text, or even Skype session away. 

NYU Stern has more than 100,000 living alumni in more than 125 countries around the globe. SternConnect, 

an Internet-based alumni database, not only allows alumni to keep in touch with one another but also lets 

students connect with the school’s graduates no matter where they are in the world. Explaining that the 

school’s alumni regularly make appearances in classrooms, at conferences, and at other school events, a 

Some schools boast 
sizeable alumni 
networks, while 
others have pockets of 
strength in particular 
regions or industries.
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first year we interviewed noted that graduates are open to communications from students and willing to 

help with information and connections. “For the most part, they’re super receptive to help anyone out, be-

cause a lot of them relate back to when they were in your shoes,” he said. “They’re good about it.” 

Throughout the year, Stern hosts events around the globe for its alumni. The business school’s hallmark 

alumni event, the Global Alumni Conference, is held every few years and features speeches by distinguished 

faculty members and panel discussions with prominent business leaders and Stern alumni. The latest con-

ference was held over the course of three days in June 2013 in Shanghai, China, and panelists included a 

former chief economist and senior vice president of the World Bank. The event also included a debate over 

“China’s Economic Future,” moderated by the Shanghai bureau chief for The Economist; an “Innovation Mod-

ule”; and two plenary sessions. The 2011 conference was held in London, England, and panelists repre-

sented such organizations as the Tribeca Film Festival, Turtle Pond Publications, The Economist, and Stra-

mongate Ltd. The Right Honourable Gordon Brown, former prime minister of the United Kingdom, served as 

the event’s keynote speaker. Earlier conference locations have been Florence, Italy (2002 and 2007); Paris, 

France (2004); and Barcelona, Spain (2009).

Alumni Base

Note: Some schools include MBA program graduates only in their alumni total; other schools may also include alumni from their part-time, 

executive, doctoral, and/or other programs, so totals may not be directly comparable.

Schools are listed in order from largest alumni base to smallest within each category.

75,000 to 100,000

100,00075,00050,00025,0000

50,000 to 75,000

25,000 to 50,000

10,000 to 25,000

10,000
or fewer

NYU Stern, UPenn Wharton, Harvard Business School

Northwestern Kellogg

Chicago Booth, Michigan Ross, Columbia

UC Berkeley Haas, UCLA Anderson, Stanford GSB

MIT Sloan, Duke Fuqua

UVA Darden, Cornell Johnson

Tuck

Yale SOM
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Each winter, Stern hosts an annual alumni holiday celebration at one of the many public museums or li-

braries in New York City. Typically attended by more than 600 people, the gala is a celebration of the Stern 

community and the school’s New York City location. Alumni and guests gather with administrators, faculty 

members, and friends at this event to reconnect over cocktails and hors d’oeuvres. The 2015 celebration 

was held at the Metropolitan Museum of Art and hosted more than 1,000 alumni—a record attendance. Pre-

vious locations for the event include the New York Historical Society (2014), the Morgan Library and Museum 

(2013), and the Rubin Museum of Art (2012). 

In addition to these events, Stern alumni can take advantage of numerous resources both on campus and at 

hub locations around the globe. For example, the Career Center for Working Professionals was established 

in 2003 to serve Stern alumni through such services as webinars, regular career networking, job search 

strategy discussions in New York, and a lifelong opportunity for individual career networking advisory ser-

vices (provided either in person or over the phone). Regional alumni chapters around the world also orga-

nize networking receptions and social outings. Early 2016 events included an evening with Dean Peter Henry 

in Hong Kong, a cocktail hour in Taipei, a reception at the Taj Mahal Palace in Mumbai, and a networking 

event in San Francisco. 

7.	 Facilities: Shaping the Academic/Social Experience

When contemplating an MBA program, do not overlook the school’s facili-

ties. Renovations, upgrades, and new construction are all regular occurrenc-

es on school campuses these days, as some programs increase their square 

footage while others unify disparate areas or refresh existing spaces. Some 

schools boast on-campus housing or elite athletic facilities, others have es-

tablished new green spaces and meeting rooms, and still others have refur-

bished or added classrooms, theaters, libraries, and other such resources. 

Keep in mind, though, that just because a school has not updated or added 

to its facilities in recent years, this does not mean that its offerings are out-

dated or subpar; the lack of updates may simply be because none have been 

needed or the school has invested in other aspects of its program instead. A campus visit is always the best way to 

evaluate firsthand what a school has to offer, but we nonetheless dedicate this space to a discussion of the facili-

ties available at this particular program.

The Henry Kaufman Management Center, known to students as simply “Kaufman,” together with Shimkin 

and Tisch Halls, makes up the NYU Stern campus, housing both the graduate and undergraduate business 

school programs. NYU Stern MBA classes, recruiting events, and company presentations typically take 

place in Kaufman, which was named in recognition of Henry Kaufman (BA ’48, PhD ’58), who, in addition to 

If a school has not 
made updates to its 
facilities in recent 
years, perhaps none 
were needed or the 
school has invested 
in other aspects of its 
program instead.
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serving as chairman emeritus on Stern’s Board of Overseers, has generously supported Stern financially 

over the years.

In 2008, NYU commenced work on the Concourse Project, a $35M renovation undertaking intended to link 

the school’s three buildings, unite its programs, and modernize its facilities. Although much of the work fo-

cused on the school’s undergraduate facilities, the renovation at Stern proved to be the business school’s 

most significant one since the program moved to its current location in 1988. Architectural highlights of 

the project included pathways to connect the buildings, plaza skylights to introduce more natural light, 

MBA lounges to provide more gathering and study space, and the modernization of some classrooms to 

create more flexible learning environments. The project was completed in early 2010, and a first-year stu-

dent we interviewed expressed that the “building looks very modern,” while a second year offered, “The 

new lobby is very nice, and the new lounges are great places to gather and study.”

Developed as a resource for incoming students, the 2013–2014 Stern MBA Student Guide—the most recent 

available edition—refers to Kaufman (or KMC) as the place “where it all happens.” The 11-floor building 

houses classrooms, meeting rooms, the “Starbuck’s” lounge (a study area with computers and printers 

and whose nickname comes from the space’s resemblance to a Starbucks coffee shop, though it does not 

actually offer café services), the Salomon Center for the Study of Financial Institutions, the Alumni Affairs 

office, the Berkeley Center, the dean’s office, and other administrative offices. On the sixth floor, desig-

nated in the student guide as “the hub of MBA activity,” students will find the Admissions Office, Student 

Affairs Office, and Academic Affairs Office, as well as computer terminals, lockers, and vending machines. 

All locations in KMC and Tisch have wireless Internet, and students can study in various places throughout 

the building. Because NYU undergrads have access to all parts of the Stern campus, certain areas are desig-

nated by signs as being for MBA students only. For a breath of fresh air, students have access to Gould Plaza 

and outdoor patios on the fourth floor that are open during the day. Sosnoff Lounge is a cash-only café lo-

cated in KMC, and a real Starbucks, run by the university, is located just outside KMC on Washington Square.

Admitting that a common joke among students is that Stern’s bathrooms are “always clean, but they’re 

never available when you need to use them” and that “a couple of classrooms ... seem somewhat dated,” a 

first year we interviewed said that on the whole, the school’s facilities are not only great but also improv-

ing and that “the technology is definitely up there.” He added, “They do need to work on the café. I mean, 

there’s not a whole lot of food options, but granted, you’re in New York City. I can walk a block in every 

direction, and there’s 20 different places to eat.”
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8.	 Rankings and Reputation: Important Metrics or Arbitrary Measures?

MBA rankings should always be viewed with a healthy dose of skepticism, given that they can fluctuate dramati-

cally from year to year and from publication to publication. For example, if you had relied on the Financial Times’ 

rankings to choose the Yale School of Management as your business school in 2011 because of the program’s posi-

tion at number seven, you probably would have been disappointed to see the school then slide down to number 12 

just one year later before rebounding to number nine the following year. Similarly, if you had selected UC-Berkeley 

Haas in 2004, when it was number 17 in Bloomberg Businessweek’s ranking, you would have been delighted to see 

the program rise to number eight in 2010 before it slipped out of the top ten again to number 13 in 2012. 

Can an MBA program—which is made up of so many moving parts—really 

change so much in just one or two years? Furthermore, how can one recon-

cile that UVA Darden is in the second position (among U.S. programs) in The 

Economist’s rankings but is 11th in the U.S. News & World Report rankings, 

12th in the Bloomberg Businessweek survey, and 14th in the Financial Times’ 

ratings—all at the same time? Or that Stanford GSB holds the 11th position 

on The Economist’s list but is seventh in the Bloomberg Businessweek rank-

ings, third in the Financial Times’ survey, and second in the U.S. News rank-

ings? Or that UPenn Wharton is number two in the Financial Times’ rankings, 

number four according to U.S. News, and number five in Bloomberg Business-

week but is only number eight in The Economist’s survey?

An MBA ranking that appears to be gaining in popularity, according to feedback we have received from candidates 

in recent years, is from Poets&Quants, which aggregates what it considers the top five MBA surveys (from Bloom-

berg Businessweek, The Economist, the Financial Times, U.S. News & World Report, and Forbes) to create a kind of 

composite ranking. Of course, the various surveys should and likely will provide some context for your decision, 

but resist the temptation to choose a school based on rankings alone, because rankings may ultimately betray 

you—possibly even before you graduate.

One thing to keep in mind, particularly for international students, is that a school’s reputation domestically can 

be quite different from its reputation abroad. Years ago, mbaMission worked with an international candidate who 

was accepted into the MBA programs at Cornell Johnson and Dartmouth Tuck. When this individual shared the 

good news with his manager, his manager said, “I thought you would have gone to an Ivy League school like Princ-

eton!” Of course, Dartmouth and Cornell are in fact Ivy League institutions, and Princeton does not even have an 

MBA program—the manager’s reaction illustrates how possible misconceptions can arise. So, after considering an 

MBA program’s strengths, you might factor in that some schools have greater brand power in certain parts of the 

world, especially if you plan to live and work abroad after you complete your studies. 

The various surveys 
should and will 
provide some context 
for your decision, but 
resist the temptation to 
choose a school based 
on rankings alone.



31
mbaMission Insider’s Guide: Leonard N. Stern School of Business · 2016–2017

We advise you to consider your MBA a long-term investment that will pay dividends throughout your life, and such 

an investment should be based on more than a one-time ranking. In fact, most MBAs who are five to ten years out 

of school are not even aware what their school is now ranked. Perhaps more importantly, if you were to ask one 

whether the school’s position in the rankings has any effect on his/her career, the response would certainly be an 

impassioned “No!”

Since the mid 1990s, NYU’s full-time MBA program has typically ranked among the top 15–20 U.S. business 

schools in what are generally considered the most reliable and respected rankings, placing Stern in the sec-

ond tier of schools, behind the likes of Harvard, UPenn Wharton, the Stanford GSB, and Columbia. In the 2016 

Financial Times ranking, Stern held steady at tenth domestically but shifted downward slightly internation-

ally, moving from 18th to 19th. In The Economist’s 2015 survey, the school dropped from sixth to ninth within 

the United States and from eighth to eleventh in the world. After gaining a little ground in the 2012 Bloom-

berg Businessweek ranking, generally considered the most prestigious of the top surveys, by rising from 18th 

to 16th, Stern fell out of the rankings’ top 20 in 2014, landing at 22nd, and in 2015 it dropped two more spots 

to 24th. Lastly, Poets&Quants ranked Stern 16th in the country in both 2014 and 2015.

 

In the U.S. News & World Report’s 2017 evaluation of American business schools, the program slipped from 

tenth to 20th and was included in the following U.S. News specialty rankings: finance (3), information systems 

(6), accounting (8), international (9), nonprofit (9), marketing (10), management (15), and entrepreneurship (19, 

tied with UCLA and Loyola). In addition, the Princeton Review’s 2016 appraisal of 295 MBA programs rated 

Stern number nine for Best Classroom Experience, and number eight for Toughest to Get Into.

In mbaMission’s conversations with students, one person opined that being ranked in one of the higher slots 

on such rankings “makes everyone work harder”—students, faculty, and administration alike. However, a 

second-year student told us, “I almost never hear about rankings, and I don’t get any sort of sense they mean 

very much to fellow students. At their core, I think the general feeling is that rankings overemphasize a few 

attributes of schools way out of proportion to their individual importance to students, like starting salary.” 

U.S. Ranking: NYU Stern 2017 2016 2015 2014 2013 2012 2011 2010 2009

Poets&Quants NA NA 16 16 15 14 15 12 NA

U.S. News & World Report 20 11 10 10 11 10 9 11 NA

Bloomberg Businessweek1 NA NA 24 22 [16] 16 [18] 18 [13]

Financial Times NA 10 10 10 12 10 7 7 6

The Economist NA NA 9 6 6 9 9 10 7

1 Until 2015, Bloomberg Businessweek released rankings every two years (in November), so numbers in brackets represent carryover from 

the previous year’s ranking.
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Similarly, a first year with whom we spoke remarked, “Honestly, at this point, I don’t think it matters. Unless 

you went to HBS, Stanford, or Wharton, it’s irrelevant for the next 12 schools.” Yet he then added, “That being 

said, Stern’s brand is growing and one that I’m proud to be a part of.” Offering a slightly rosier opinion of the 

school’s placement in the various surveys, one first year told us, “I feel good about it. I wish we were consis-

tently in the top ten in all rankings lists,” and a second year declared, “I believe it is solid and will continue.”

 



33
mbaMission Insider’s Guide: Leonard N. Stern School of Business · 2016–2017

Poets&Quants (2015)

1 Harvard Business School 

2 Stanford GSB

3 Chicago Booth

4 UPenn Wharton

5 Northwestern Kellogg

6 Columbia Business School

7 MIT Sloan

8 UC-Berkeley Haas

9 Dartmouth Tuck

10 Yale SOM

11 Duke Fuqua

12 UVA Darden

13 Michigan Ross

14 UCLA Anderson (tie)

14 Cornell Johnson (tie)

16 NYU Stern

17 UNC-Chapel Hill Kenan-Flagler

18 UT Austin McCombs

19 Carnegie Mellon Tepper

20 Emory Goizueta
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U.S. News & World Report (2017) Bloomberg Businessweek (2015)1

1 Harvard Business School 1 Harvard Business School

2 Stanford GSB (tie) 2 Chicago Booth

2 Chicago Booth (tie) 3 Northwestern Kellogg

4 UPenn Wharton 4 MIT Sloan

5 MIT Sloan (tie) 5 UPenn Wharton

5 Northwestern Kellogg (tie) 6 Columbia Business School

7 UC-Berkeley Haas 7 Stanford GSB

8 Dartmouth Tuck (tie) 8 Duke Fuqua

8 Yale SOM (tie) 9 UC-Berkeley Haas

10 Columbia Business School 10 Michigan Ross

11 UVA Darden 11 Yale SOM

12 Duke Fuqua (tie) 12 UVA Darden

12 Michigan Ross (tie) 13 UCLA Anderson

14 Cornell Johnson 14 Dartmouth Tuck

15 UCLA Anderson 15 Emory Goizueta

16 UNC-Chapel Hill Kenan-Flagler (tie) 16 Cornell Johnson

16 UT Austin McCombs (tie) 17 UNC-Chapel Hill Kenan-Flagler

18 Carnegie Mellon Tepper 18 Carnegie Mellon Tepper

19 Emory Goizueta 19 Rice Jones 

20 NYU Stern 20 UW Foster 
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Financial Times (2016)2,3 The Economist (2015)2,4

1 Harvard Business School 1 Chicago Booth 

2 UPenn Wharton 2 UVA Darden

3 Stanford GSB 3 Dartmouth Tuck

4 Columbia Business School 4 Harvard Business School 

5 UC-Berkeley Haas 5 UC-Berkeley Haas 

6 Chicago Booth 6 Northwestern Kellogg

7 MIT Sloan 7 UCLA Anderson

8 Northwestern Kellogg 8 UPenn Wharton

9 Yale SOM 9 NYU Stern 

10 NYU Stern 10 Columbia Business School 

11 Michigan Ross 11 Stanford GSB 

12 Duke Fuqua 12 MIT Sloan

13 Dartmouth Tuck 13 Yale SOM 

14 UVA Darden 14 Duke Fuqua 

15 Cornell Johnson 15 Cornell Johnson

16 Carnegie Mellon Tepper 16 Emory Goizueta 

17 UCLA Anderson 17 Michigan Ross

18 UNC-Chapel Hill Kenan-Flagler 18 IU Kelley

19 Georgetown McDonough 19 Carnegie Mellon Tepper

20 UT Austin McCombs 20 OSU Fisher

1 Bloomberg Businessweek ranks NYU Stern 24.

2 Excludes international schools and reranks only U.S. schools.

3 The Financial Times ranks NYU Stern 19 internationally.

4 The Economist ranks NYU Stern 11 internationally.
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New York University

Leonard N. Stern School of Business

Summary

The Leonard N. Stern School of Business and its location are inextricably linked. After all, New York is part of the 

parent university’s name, and the campus sits in the middle of one of New York City’s most well-known neighbor-

hoods, Greenwich Village. The school’s tagline at one point—“Downtown, Down to Earth, Down to Business”—

embraced not only Stern’s location but also the attitude of its students and the surrounding neighborhood. The 

program strives “to deliver a unique education that combines rigor in the classroom with engagement beyond the 

classroom to broaden perspectives and change mindsets,” declares the school’s Web site.

The MBA program at Stern is designed to capitalize on opportunities afforded by its location in the heart of New 

York City while creating a close-knit community and a collaborative learning environment. One first-year student 

with whom we spoke echoed the school’s claim regarding its collaborative spirit, commenting, “They always say 

that the culture is collaborative, [but] it’s definitely true.” On its site, Stern touts easy access to corporations and 

their executives as well as a vibrant, eclectic student population that, in some ways, reflects that of the diverse 

city it calls home. 

Given the school’s ties to New York City, Stern perhaps not surprisingly has a strong reputation in finance, with 

several world-renowned financial experts—such as Edward Altman, Nouriel Roubini, and Aswath Damodaran—on 

its all-star finance and economics faculty. Further, considering that approximately 32% of Stern’s 2015 graduates 

entered the financial industry in some capacity (35% in 2014 and 42% in 2013 and 2012), some people understand-

ably associate the school with such other top-tier business programs as UPenn Wharton and Chicago Booth—in-

stitutions that are frequently labeled “finance” schools. 

Yet Stern offers an abundance of resources for students interested in industries other than finance, and the school 

is particularly strong in entertainment and media as well as in marketing and international business. Although 

Stern and Wall Street may share close ties, one should not underestimate the number of non-finance corporations 

that are also headquartered in New York City. 

The Dean

In January 2010, Peter Henry took over as Stern’s dean as the youngest-ever recipient of the position. A native of 

Jamaica, Henry came to the school from the Stanford GSB, where he was an international economics professor 

and served as associate director of the GSB’s Center for Global Business and the Economy. A 2010 Bloomberg Busi-
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nessweek article on Henry’s hiring projected that he would face considerable challenges at Stern in his efforts to 

diversify a school with such strong ties to Wall Street. The article described Henry as anxious to expand Stern’s 

reach beyond finance so that students would also consider careers “from those in public policy and emerging mar-

kets to more traditional roles in sectors such as marketing and media and entertainment.” Henry, whose research 

explores emerging economies, told Bloomberg Businessweek, “At Stern we want to create leaders who say it is a 

corporate imperative that we train people who are as comfortable in the Middle East as they are in Manhattan.” 

In a 2012 letter to the Stern community, Henry discussed his vision of the school’s culture and the launch of Stern’s 

new tagline “The Education in Possible,” saying, “An Education in Possible starts with the realization that imagina-

tion is the only constraint to achievement, that opportunity sits alongside every problem, and that our ability to 

transform those problems into opportunities requires both rigor inside the classroom and engagement beyond its 

four walls.” The slogan represents Stern’s century-long history as it grew from what was essentially a community 

school near Wall Street to a top-ranked MBA program with more than 100,000 alumni worldwide. Added Henry, 

“The word ‘possible’ punctuates the belief that tomorrow will be better than today because of our collective po-

tential and the will to fulfill it.”

Henry told Bloomberg Businessweek back in 2010, “Let’s imagine what the possibilities are for our students and 

the kind of world we might create with a broad-based view … Let’s train the best people and see where the op-

portunities arise.” He later noted in a 2015 interview with The Consortium for Graduate Study in Management, 

“Each day, I am determined to use whatever native talents I have as a leader to deliver results for our students, 

faculty, alumni, and employers. I’d like to think these efforts will also create a positive impact in the wider world 

of business and society.” Students with whom we spoke seemed to appreciate Henry’s approach. One second-year 

student in particular told us, “I chose Stern because of Dean Henry’s vision to show what a business school can 

do to educate and prepare its students to think creatively about creating value—both for business and society—in 

the 21st century.”

“People like him a lot,” a first year we interviewed commented about Dean Henry. “He’s a great person, and it seems 

that he actually cares about the students. A good example is he takes the stairs up to the 11th floor every day. He 

doesn’t walk over to the elevator, pop in the elevator, and take it up and not say hi to anyone; he takes the stairs 

so he can talk to students on his way up to his office.” The student added, “There’s a couch in his office, and he 

will literally talk to you about whatever you want to talk about .... He’s not just a figurehead.” The fondness seems 

mutual—in a 2013 Q&A with the New York Times, Henry was asked which Stern student would succeed most promi-

nently. “With 90,000 alums, I won’t point to any one person,” Henry responded, “I love all my children equally.”

In addition to his position as the dean, Henry serves as a member of the Federal Reserve Bank of New York’s Eco-

nomic Advisory Panel and on the board of directors at the National Bureau of Economic Research. He is also a pub-

lished author—his first book, Turnaround: Third World Lessons for First World Growth (Basic Books, 2013), explored 

economic efficiency issues and international relations. In early 2015, Citigroup announced its decision to appoint 
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Henry as a new independent director for the company’s board of directors, beginning that July. Also in 2015, Henry 

received the Foreign Policy Association Medal for his efforts in “dynamic and visionary leadership” at Stern.

Professional Specializations

Consulting

For a number of years, the percentage of Stern graduates who entered positions in the consulting industry after 

completing the MBA program each year ranged between 12% and 17%, but this number has been notably higher in 

recent years: 23% in 2013, 28% in 2014, and most recently to 29% in 2015. Consulting was the most popular industry 

for emerging Stern MBAs in 2015, with investment banking second with 24%. The percentages were fairly similar 

in 2014 but in 2013, investment banking took the top spot while consulting was second, and the two industries 

were tied for most popular in 2012. Major brand-name consulting firms, including McKinsey & Company, Bain & 

Company, and the Boston Consulting Group, recruit at Stern, and aspiring consultants will find no shortage of op-

portunities both inside and outside the classroom to prepare for a career in this field.

Although Stern offers no specific consulting specialization, the school’s Web site lists at least six specializations—

Business Analytics, Leadership and Change Management, Management, Management of Technology and Opera-

tions, Strategy, and Supply Chain Management and Global Business—that may be of interest to aspiring consul-

tants. Within each of these specializations, at least ten electives are offered, including such courses as “Managing 

Change” and “Advanced Strategic Analysis.”

To supplement their studies, students can work with alumni mentors from major consulting firms such as Booz & 

Company and Deloitte via the Stern Consulting Corps (SCC) and apply their skills to assist nonprofits—such as the 

Make a Wish Foundation and the Clinton Foundation—or for-profits during ten-week internships. Students who 

have completed 15 hours of course work at Stern and can commit to spending ten hours per week working with 

their project team are invited to apply for an internship. Students also take a 1.5 credit course called “Consulting 

Practice: Process and Problem Solving” as part of the SCC. 

“[The program] is a hands-on experiential learning opportunity,” explains the school’s Web site, “that will allow 

students to work in teams to tackle a critical business issue or opportunity for a prominent for-profit or non-profit 

firm while applying in real time the key steps of the consulting process they are learning in the classroom.” Past 

projects include exploring a social entrepreneurship initiative for the Little Sisters of the Assumption Family Health 

Service’s environmental health program, establishing a business model for The Nation Institute, and working on 

a healthy corner stores distribution model for City Harvest. Other past projects range from developing a techni-

cal assistance program and training curriculum for Global Goods Partners (a group that sells fair-trade artisan 

goods made by women’s communities throughout Asia, Africa, and Latin America) to doing market and competitor 

research for Raus Coffee and developing a business model for the International Rescue Committee (a group that 
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responds to humanitarian crises). On the Stern Web site, students consistently reference their SCC experience as 

great hands-on training, both for their consulting interviews and for their jobs in the industry after graduation. 

Stern’s Management Consulting Association (MCA) and its Strategy and Operations Club are two student organiza-

tions that stand out as directly relevant for those interested in pursuing consulting careers. The MCA’s primary 

goals are to support the school in “be[ing] recognized as one of the premier locations for consulting talent world-

wide” and ensuring that Stern alumni “lea[d] the way as high-level performers in the consulting industry,” says 

the group’s site. A second year we interviewed identified the MCA as the student organization that had proved the 

most interesting and useful to him, in particular because it “offers insight [into] the recruiting process.”

Specifically, the MCA organizes a ten-week Casing Boot Camp to prepare students for the case-based interviews 

common among most consulting firms. In addition, the MCA sponsors a Meet the Firms event; a Lunch & Learn 

Series, wherein club officers and consulting professionals discuss current industry trends; and an Alumni Cocktail 

Hour, an annual event that brings Stern graduates who are working in consulting together with students seeking 

employment opportunities in the field. In the past, the club has partnered with such firms as the Boston Consult-

ing Group, Strategy& (formerly Booz & Company,) Accenture, Deloitte, and Capgemini Consulting.

The Strategy and Operations Club focuses on education and career development for strategy, management, and 

operations positions across all industries. Its mission, as presented on its Web site, is to “increase awareness, 

provide information and networking opportunities for students interested in careers in strategy, operations, busi-

ness development, and management.” Via such outings as a field trip to a FreshDirect plant and a behind-the-

scenes tour of Harrah’s in Atlantic City, students experience operations “in action.” Industry panel discussions, 

which in the past have attracted operations professionals from Colgate-Palmolive and Pfizer, also populate the 

club’s calendar, along with alumni networking events. To assist students who are interested in strategy and op-

erations, the club organizes industry panels that focus on careers in strategic planning, a Lunch & Learn speaker 

series at which executives discuss various issues consultants face.

In February 2016, the club sponsored the sixth annual Stern Strategy Forum, which was themed “The Real World: 

Strategy and Operations.” The event’s panelists included the vice president of business operations for Fusion 

Media and the chief technology officer of the Hearst Corporation. The 2015 forum explored the theme “WINNING: 

Business Strategy in Sports” and featured the former owner of the LA Dodgers and the president of the McCourt. 

In 2014, the forum welcomed as keynote the chairman/CEO/president of Caesars Entertainment Corporation as 

keynote speaker 

Consulting firms that hired three or more Stern students in recent years include Accenture, A.T. Kearney, the Bos-

ton Consulting Group, Deloitte, IBM Consulting, McKinsey & Company, PricewaterhouseCoopers, and Strategy&, 

with 29% of the Class of 2015 entering the industry (28% accepted positions with a consulting function).
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Media & Entertainment

The Entertainment, Media, and Technology (EMT) specialization at NYU Stern blends classroom instruction with 

a practical, hands-on approach in the field that includes frequent class visits from industry executives and on-

site case studies, such as an annual trip to the Cannes Film Festival (part of “The Craft and Commerce of Cinema: 

Cannes Film Festival” class). In total, 21 professors make up Stern’s EMT department—in addition to numerous 

guest lecturers—and approximately 40 courses are offered in this study area, starting with “Entertainment & Me-

dia Industries,” which is required for the specialization, and including “Globalization of the Entertainment Indus-

try,” “Being Digital: Search, Social Media, and Crowdsourcing,” and “Business of Sports Marketing.” 

In 2012, the school’s Media, Entertainment, and Sports Association (MESA) merged with its technology club to 

form the Entertainment, Media, and Technology Association (EMTA). The EMTA strives to provide programs that 

allow students to explore issues in these three realms by hosting company speakers, organizing social networking 

events, and sponsoring an annual conference. These offerings allow members to interact with senior executives 

from a variety of companies in the industry. A first-year student with whom we spoke who was also a club officer 

lauded this aspect of the organization in particular, saying, “I’ve had the opportunity to meet a ton of individuals 

and to interact with speakers.” 

In the past, the group has welcomed such speakers as Martha Stewart, president of Martha Stewart Living Om-

nimedia; Mark Cuban, owner of the Dallas Mavericks and founder of HDNet; and the chairman and CEO of The 

Washington Post Company. In 2015–2016 specifically, the EMTA hosted professionals from such companies as Oh-

SayNation, Apptus, and MediaMath.

In 2013–2014, subjects addressed by participants included “Sochi Olympics and World Cup: Solving Business Chal-

lenges with Global Sport,” “Big Business of Entertainment,” and “Beyoncé Loves Data Geeks.” In addition, the club 

hosted fireside chats with such industry leaders as the senior product marketing manager at Yahoo!, the chief 

content officer of DirecTV, and the director of Tribeca Enterprises. 

The EMTA also organizes a Los Angeles career trek to allow members to meet with representatives at the top tele-

vision and movie studios, including Creative Artists Agency, NBC Universal, Sony Pictures Entertainment, Para-

mount Pictures, 20th Century Fox, Warner Brothers, and The Walt Disney Company. Each year, the club arranges a 

career trek to San Francisco, as well, during which participants meet with executives from leading tech companies 

in the area. In addition, the club offers ongoing day treks, usually on Fridays, to companies in New York, such as 

Spotify, The New York Times, Bloomberg, and Venmo.

The annual MBA Media and Entertainment Conference is organized jointly by MBA students from Stern, Columbia 

Business School, Berkeley Haas, Duke Fuqua, MIT Sloan, and UPenn Wharton. The April 2016 event was held at Stern’s 

Kimmel Center, where the chief content officer of WME/IMG and the president of the Disney/ABC Television Group 
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delivered the keynote speeches. Panel discussions were divided among three sessions and delved into such topics 

as “MBA Grads in Media and Entertainment,” “New Media Investments and Entrepreneurship,” and “TV Your Way.”

In April 2015, the Media and Entertainment Conference was hosted at Columbia University’s Alfred Lerner Hall and 

welcomed the president of Buzzfeed and the president and CEO of AMC Networks as keynotes. The daylong event’s 

breakout panel discussions examined the topics of “Film Finance in an Evolving Market,” “The Boom of Original 

Online Video,” “Startups in the Media Industry,” and “Big Data in Publishing.” The conference also featured two 

networking receptions. 

Of Stern’s 2015 graduates, 5% accepted roles in the entertainment/media industry, while another 8% entered the 

technology industry. These figures were both 6% in 2014. Firms listed as hiring three or more students for posi-

tions in this area in recent years are Creative Artists Agency, DirecTV, Google, NBC Universal, PayPal, Time Inc., 

Samsung, Univision Communications, and the Walt Disney Company.

Entrepreneurship

In 2015, 1% of Stern graduates entered the entrepreneurial/start-up industry, down from 2% in 2014, 2013, and 

2012. Indeed, 29 professors are listed on Stern’s faculty directory as having an expertise in entrepreneurship, 

and students pursuing the Entrepreneurship and Innovation specialization must complete at least three courses 

from a selection of nine and a maximum of three from a list of thirteen courses spanning several academic de-

partments. Students must also take one of the following: “Foundations of Entrepreneurship,” “Foundations of 

Social Entrepreneurship,” and “Foundations of Technology Entrepreneurship.” The courses are all developed with 

an entrepreneurial focus; examples include “Entrepreneurship & the New Economy,” “Emerging Technology and 

Business Innovation,” and “Social Problem-Based Entrepreneurship.” A first year we interviewed spoke highly of 

the school’s offerings in this area, saying, “Despite not being in Silicon Valley, Stern encourages entrepreneurship 

and innovation and has a plethora of resources available to any student who wishes to start their own company 

or work at a start-up.” 

From the $200K Entrepreneurs Challenge to the Venture Mentor Network (formerly the New Venture Mentor Pro-

gram), the school’s W.R. Berkley Innovation Lab (formerly the Berkley Center for Entrepreneurship and Innovation, 

established in 1983) offers numerous cocurricular programs designed to complement course-related learning and 

to foster an entrepreneurial spirit among students and alumni. The center serves as the hub for entrepreneur-

ial activities on NYU’s campus, providing educational resources and programming that, says its Web site, equip 

“students, alumni, and researchers from across NYU’s campus with the skills, know-how and ability to launch and 

grow sustainable ventures.” 

Launched in 2000, the annual Entrepreneurs Challenge—the Berkley Lab’s hallmark program—is made up of three 

components that take place over the course of eight months and awards winners with up to $200,000 in start-

up funds and technical assistance. The competition’s first part, called the New Venture Challenge, presents the 
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$75,000 Rennert Prize to the top individual or team. This prestigious award is named after Stern alumnus and 

benefactor Ira Leon Rennert (MBA ’56). All Stern students and alumni are eligible to compete, and the 2014–2015 

winner was RecoverLINK, mobile technology for recovering heart failure patients. In 2013–2014, the winner was 

HireCanvas, a Web and mobile platform intended to facilitate entry-level recruiting events for all parties in-

volved—students, schools, and recruiters. The 2012–2013 winner was Smart Vision Labs, which developed a por-

table vision examination device. Since the competition’s establishment, 45 ventures have received nearly $2M in 

funding and support services, and several dozen more enterprises have been started.

The Social Venture Competition—the second component of the Entrepreneurs Challenge—awards a prize of $50,000 

to an entrepreneurial venture that addresses a social problem either abroad or in the United States. The 2014–2015 

prize was split between VVF Cup, a noninvasive medical device that allows women in developing countries to 

discreetly collect leaking urine caused by childbirth injuries, and SayCel, which offers low-cost cellular service in 

remote areas. The 2013–2014 winner of the Social Venture Competition was Codesters, which uses a cloud-based 

system to help children learn—and instructors teach—computer programming. The 2012–2013 winning venture was 

Kinvolved, a program designed to help improve graduation rates among grade school students. Since this element 

of the Entrepreneurs Challenge was introduced just over a decade ago, ten ventures have received in excess of 

$900,000 in financial support and other assistance.

The NYU Technology Venture Competition, the final element of the Entrepreneurs Challenge, awards $75,000 in 

cash, plus other assistance, to a business that is based on technology and developed by NYU students and/or 

faculty members. The 2014–2015 prize went to Ephemeral, a tattoo ink and removal solution set that offers an 

easier tattoo removal process. In 2013–2014, the winner was Skinesiology, which created a new style of fitness 

tights that increase muscle activation, thereby enabling the wearer to burn more calories while doing regular daily 

activities.Oculogica, a company developing concussion and brain injury diagnostic technology, claimed the top 

prize in 2012–2013.

Through the W.R. Berkley Innovation Lab, students and alumni who are working to build new ventures are matched 

with seasoned mentors as part of the Stern Venture Mentor Network (formerly the New Venture Mentor Program), 

established in 2002. Mentors with the program provide guidance and support to the budding entrepreneurs and 

can assist in developing a business plan or raising financing.

Stern’s entrepreneurship-focused student clubs complement the activities of the Berkley Center. With approxi-

mately 1,000 members, the Entrepreneurs’ Exchange Club (EEX) explains on its Web site that its mission is to help 

students, alumni, and affiliated professionals pursue their entrepreneurial and career goals. 

In addition, EEX hosts an annual conference, the EEX Exchange, which in 2015 welcomed the CEO of Sub Rosa and 

the co-founder and co-CEO of Harry’s as keynote speakers. A speed networking opportunity featured represen-

tatives from such companies as Google and Venmo. The 2014 event was titled “Think Build Thrive” and featured 
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Arianna Huffington of the Huffington Post as the keynote. Panels at the event explored the subject areas of in-

novation, food, and mobile, and area start-ups were given the opportunity to exhibit their products for attendees.

In 2013, the club experimented with a “mini-trek” conference, for which participants visited such companies as 

ZocDoc, Bitly, Foursquare, and SinglePlatform. The 2013 event also offered a keynote address by the founder and 

managing partner of Activate.

The club also hosts an EEX Speaker Series on campus. Past speakers have included the host of the Web site A More 

Beautiful Question, the founder/CEO of yogurt company Chobani, the co-founder/CEO of Foursquare (who is also 

an NYU alumnus), the co-authors of Tech and the City: The Making of New York’s Startup Community (Mirandola 

Press, 2013), the founder of sandwich chain Cosi, the CEO of Jones Soda, the founder and former CEO of Zipcar, the 

founder and CEO of GoLoco, the cofounder of TechStars, and the author of The Four Steps to the Epiphany: Suc-

cessful Strategies for Products That Win (CafePress, 2005). Lastly, the club organizes regular mixers throughout the 

school year with NYU alumni entrepreneurs and hosts targeted discussions for students seeking internships with 

start-up organizations. 

Finance

The resources available at the school to future financiers are plentiful, and nearly one-third (32%) of Stern’s gradu-

ating class accepted positions in finance-related industries in 2015 (down from 35% in 2014 and 42% in both 2013 

and 2012), including investment banking (24%), diversified financial services (5%), and asset management (3%). 

The finance department is the business school’s largest academic department and boasts more than 70 full-time 

professors (including visiting and adjunct professors)—among them, Nobel Laureate Robert Engle, as well as the 

previously mentioned Nouriel Roubini, Aswath Damodaran, and Edward Altman. Dean Peter Henry is also a mem-

ber of the finance faculty. The department’s extensive research efforts are funded and promoted in part by the 

Salomon Center for the Study of Financial Institutions. 

In an interview with mbaMission, a first-year student pursuing a career in finance explained that she chose Stern 

because of the school’s “professors, proximity to Wall Street, and collective experience.” Similarly, a second year 

who interned with Credit Suisse’s investment banking department told us, “As far as I’m concerned, as a student 

looking to stay in finance and get the qualifications necessary for investment banking, I couldn’t have picked a 

better place. All of my classmates looking to get into banking are positioned well at Stern.” 

Founded in 1972 by a grant from Salomon Brothers, the school’s Salomon Center for the Study of Financial Insti-

tutions focuses, according to its Web site, on “high quality research attention in the area of financial econom-

ics.” The center sponsors numerous events and conferences throughout the year that allow academics, experts, 

practitioners, aspirants, and even regulators within the industry to come together to share information on and 

explore topical financial issues. The center’s primary concentration is on financial institutions (e.g., insurance 

companies, banks, managed funds), though it also supports several separate research initiatives—Financial Regu-
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lations, Credit & Debt Markets, Financial Institutions, and the NASDAQ OMX Derivatives Research Project—each 

of which is directed by a Stern professor. Two additional initiatives maintain a link to the center but now operate 

as independent entities: the Volatility Institute and Corporate Governance (within the NYU Pollack Center for Law 

and Business).

The aforementioned Volatility Institute operates under the direction of Nobel Laureate Robert Engle. Created in 

2009, the institute gathers research on and studies the topic of risk in financial markets with the goal of helping 

“shape the world of finance by providing state-of-the-art, up-to-the-minute financial information to academics, 

practitioners, regulators, and policy makers globally,” explains the initiative’s Web site. Faculty affiliated with the 

institute examine such topics as systemic risk, correlation, risk management, and financial reform. 

Each year, the institute sponsors a seminar series (called the QFE Seminar Series) and an annual conference. The 

seventh annual Volatility Institute Conference took place in April 2016 with the theme “Commodities and Emerging 

Market Risks” and welcomed a former minister of finance in Chile as the keynote speaker. Session topics included 

“Driven by Fear? The Tail Risk Premium in the Crude Oil Futures Market,” “Uncertainty and International Capital 

Flows,” and “Realizing Commodity Correlations.” Among the event’s sponsors were Deutsche Bank, BlackRock, 

and The Volatility Institute.

The 2015 conference was themed “Fixed Income Risk: Measurement, Modeling, and Management” with sponsor-

ship provided by the Alfred P. Sloan Foundation, the NASDAQ OMX Group, and the Society for Financial Econo-

metrics. The event included a keynote address by an economics professor from the University of California, San 

Diego, and the managing director and chief economist for Deutsche Bank Securities served as a luncheon speaker. 

Session topics at the daylong conference ranged from “Local-Momentum Autoregression and the Modeling of In-

terest Rate Term Structure,” “A Probability-Based Stress Test of Federal Reserve Assets and Income,” and “Flight-

to-Safety in the Nonlinear Risk-Return Tradeoff for Stocks and Bonds.”

Courses in the finance department total nearly 100, and classes span a broad range of topics, from the core “Foun-

dations of Finance” course to more specialized classes, such as “Hedge Fund Strategies” and “Bankruptcy and 

Reorganization.” Stern offers ten specializations related directly to a finance career path: Accounting, Banking, 

Business Analytics, Corporate Finance, Economics, Finance, Financial Instruments & Markets, Financial Systems & 

Analytics, Quantitative Finance, and Real Estate. 

One finance elective of note, particularly for those interested in investment management or sales and trading, is 

“Managing Investment Funds.” Students in this class manage the Michael Price Student Investment Fund (MPSIF), 

a fund whose start-up capital was donated to Stern in 1999 by renowned investor Michael Price. To become a port-

folio manager or analyst for MPSIF, students must first enroll in the “Managing Investment Funds” class—though 

demand for the course’s 40–50 spots almost always exceeds supply—and apply to the fund separately. According 

to the MPSIF Web site, students are responsible for all aspects of management of the fund, which was valued at 

roughly $1.76M as of April 2016.
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Outside the classroom, the more than 400-member-strong Stern Investment Management & Research Society 

(SIMR) serves as a resource for all finance-minded graduate students at Stern. SIMR sponsors a number of events 

throughout the year, including a Research Report Competition, a Stock Pitch Competition, and company visits 

across the Northeast, including trips to Wellington Management Company and Fidelity Investments. The society 

also organizes a series of industry-specific panels, recruiting events, and student-alumni social events. 

SIMR’s marquee event, the annual Investment Management and Research Conference, brings students, faculty 

experts, and industry practitioners together to discuss market issues. The 14th conference took place in 2015 and 

explored the theme “Investing in a Post-Fed World.” Serving as event speakers were the head of global financial 

strategies at Credit Suisse, the founder of Hedgeye Risk Management, and a principal at AQR Capital Management. 

In the day’s three panel discussions, participants expounded on the topics “The Golden Age of Activist Invest-

ment,” “A Conversation with Emerging Managers,” and “Gaining an Edge in Equity Investing.”

The previous conference, in 2013, was themed “Finding Opportunities in Turbulent Times” and offered keynote 

addresses by the head of municipal bond portfolio management for PIMCO (Pacific Investment Management Com-

pany), the head of global origination for Strategic Value Partners, a partner/co-manager of the Brevan Howard 

Strategic Macro Fund, and a partner at JANA Partners. Representatives from Bank of America Merrill Lynch, Seren-

geti Asset Management, Morgan Stanley, York Capital, and UBS participated in two panel discussions—a morning 

session titled “Unlocking Value with Event Driven Investing” and an afternoon session exploring “Equity and Credit 

Research.” The conference concluded with a networking cocktail reception.

The Graduate Finance Association (GFA), another large organization open to all students enrolled in any MBA pro-

gram (full- or part-time) at Stern, touts a membership of approximately 850 students and alumni. In its mission to 

prepare students for finance-related careers, this group hosts educational events such as the annual Training the 

Street Valuation Seminar and GFA Lunch & Learns, in which representatives from such major organizations as Citi, 

JP Morgan, and American Express discuss their experiences in investment banking, research, and sales and trad-

ing. “I think the Graduate Finance Association is the top club for banking, and they do a great job of getting alumni 

and current students to interact,” noted a second-year student we interviewed. “We have numerous speakers 

throughout the year, the GFA Conference in October being the main event. However, almost every day, September 

through December, we have managing directors come to speak to us at lunch during our Lunch & Learn GFA series, 

where banks present case studies during our lunch hour.”

The GFA’s Annual Conference, held each fall, involves a networking reception, panel discussions, and keynote 

speakers. A second-year student we interviewed commented that the event offers “tremendous exposure for 

students to network and find job opportunities.” The October 2015 conference had as its theme “Navigating the 

New Financial Landscape” and featured keynote speeches by the vice president and managing director of global 

business development at GE Capital and the head of global banking at Citigroup Inc., while a global co-head of the 

Financial Sponsors Group at Goldman Sachs hosted a fireside chat. Panel discussions allowed for the exploration 
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of the topics “Technology in the Financial Services Industry,” “Healthcare,” “Shareholder Activism,” and “Energy 

and Power.” Attendees were also invited to participate in a networking hour. 

Among the highlights of the November 2014 conference—themed “The Changing Nature of Careers in Finance”—

were a keynote address by the executive vice president and chief financial officer of GM, as well as a fireside 

chat with the chairman of MatlinPatterson Asset Management. Breakout panel sessions explored the topics “The 

Changing Role of a Bank and a Banker,” “How Banks and Companies Work Together,” “Different Clients with Differ-

ent Needs: Financial vs. Strategic,” and “The Next Engine of Growth?” The day concluded with a networking hour.

Companies that hired three or more Stern students for finance-related positions in recent years include American 

Express, Bank of America Merrill Lynch, Barclays Capital, Citi, Credit Suisse, Deutsche Bank, Goldman Sachs, Gug-

genheim Securities, JPMorgan, Liberty Mutual, Moelis & Company, Prudential, RBC Capital Markets, Standard & 

Poor’s, UBS, and Wells Fargo Securities. 

General Management

With such core curriculum courses as “Leadership in Organizations,” “Strategy,” “Operations Management,” and 

“Firms and Markets,” Stern ensures that its students begin gaining a foundation in general management from their 

very first semester. Designed for students who intend to be senior managers in firms or businesses, the Manage-

ment specialization at Stern focuses on both strategy and the management of organizations. The specialization 

involves such courses as “Strategic Design,” “Managing the Growing Company,” “Power and Professional Influ-

ence,” and “Game Theory.” 

In “Managing the Growing Company,” students study small businesses and the challenges specific to understand-

ing their growth. Designed for students who are planning to either operate their own business or join a small or 

midsized firm, the class highlights the key differences between such companies and large organizations. In the 

“Power and Professional Influence” course, students learn about strategies and techniques of power and influ-

ence in organizational settings. 

Students pursuing the Management specialization can choose from among more than 40 applicable courses. Sev-

eral other specializations offered at Stern may also be of interest to students who plan to pursue management 

after graduation, namely, Business Analytics, Leadership and Change Management, Management of Technology 

and Operations, and Supply Chain Management and Global Sourcing. 

 

The Management Consulting Association and the Strategy and Operations Club (both described in the Consulting 

section of this guide) serve as resources to aspiring managers. In addition, students interested in a general man-

agement career can participate in the Stern Consulting Corps (also described in the Consulting section) and Stern 

Board Fellows. Via Stern Board Fellows, students are matched with New York City nonprofit organizations for which 

the students serve as nonvoting board members for the academic year. During the year, the student fellows work 
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on projects such as developing a strategic planning process or assessing marketing activities. Nonprofits that have 

participated in the Board Fellows program include Minds Matter, Agora Partnerships, The Laundromat Project, the 

Central Queens Academy Charter School, the Boy’s Club of New York, the New York City Chapter of the Alzheimer’s 

Association, Volunteers of America, the Step-Up Women’s Network, The Fresh Air Fund, and Grown NYC.

In 2015, 5% of Stern graduates entered positions with a general management function (up from 3% in 2014 and 2% 

in 2013). Employers that are known to hire MBAs for jobs in this area and that recruited at Stern in recent years 

include Amazon.com, American Express, Citi, Google, Unilever, JPMorgan, Microsoft, and Pfizer.

International Business 

Given Stern’s backdrop of New York City, whose residents hail from all corners of the globe, the school under-

standably offers a variety of opportunities both inside and outside the classroom for its internationally focused 

students. The Global Business specialization caters to those students interested in incorporating a more inter-

national element into their MBA studies; representative classes include “Global Strategy,” “International Social 

Impact Strategies,” and “Global Banking and Capital Markets.” In addition, the school’s Economics specialization 

encompasses courses that have a global focus, such as “Growth in the Developing World and Global Economy” and 

“International Macroeconomic Policy.”

For students seeking global immersion, Stern provides ample opportunity to study abroad, with trips as short as 

one or two weeks through the “Doing Business in…” (DBi) courses or as long as a full semester through exchange 

partnerships with approximately 50 other business schools in 29 countries around the world. DBi trips take place 

between the fall and winter semesters, during spring break, and in May (after classes conclude). Students who 

wish to participate in a DBi trip apply for the program in their location of choice through the regular class selec-

tion lottery process; participating students then take either a 1.5- or 3.0-credit course in one of several interna-

tional locations. 

Each DBi course (trip) is tailored to its specific locale and includes a mix of lectures given by Stern faculty members 

and by local business practitioners and/or government representatives, as well as hands-on field experiences 

with local businesses. In 2015 and 2016, students on DBi trips visited such locations as Costa Rica, India, Brazil, 

Spain, Singapore, Israel, China, Australia, Morocco, Poland, China, Argentina, Istanbul, and Italy.

A second year we interviewed who took part in a DBi China trip told us, “Classroom time is really complemented 

by site and corporate visits.” This student’s DBi included a visit to a local port, with a focus on understanding 

the site’s logistics and operations; to a local theme park, where participants discussed the company’s marketing 

response to Disney’s having entered its market; and to a property development company, where the students 

explored real estate trends in China. 
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Students interested in longer-term study abroad options can elect to take one semester of classes at any of the 

approximately 50 schools (in 29 countries) with which Stern has an exchange partnership. Included among these 

exchange opportunities are the following institutions the school specifically lists on its site:

•	 Australian Graduate School of Management, Sydney, Australia

•	 China Europe International Business School, Shanghai, China 

•	 Chinese University of Hong Kong, Hong Kong

•	 Copenhagen Business School, Frederiksberg, Denmark

•	 Desautels Faculty of Management, McGill University, Quebec, Canada

•	 ESADE Business School, Sant Cugat del Vallès, Spain

•	 Escola de Administração de Empresas de São Paulo, Fundação Getulio Vargas, Sao Paulo, Brazil

•	 Fudan University School of Management, Shanghai, China

•	 Guanghua School of Management, Peking University, Beijing, China

•	 HEC School of Management, Jouy-en-Josas, France

•	 Hong Kong University of Science and Technology, Hong Kong

•	 IAE Management and Business School, Universidad Austral, Buenos Aires, Argentina

•	 IESA (Instituto de Estudios Superiores), Caracas, Venezuela

•	 IESE Business School, University of Navarra, Barcelona, Spain

•	 INCAE (Instituto Centroamericano de Administración de Empresas) Business School, Alajuela, Costa Rica

•	 Indian Institute of Management, Ahmedabad, India 

•	 Indian Institute of Management, Bangalore, India 

•	 Indian School of Business, Hyderabad, India

•	 Instituto de Empresa, Madrid, Spain

•	 International University of Japan Graduate School of International Management, Niigata, Japan

•	 ITAM (Instituto Technológico Autónomo de México), Mexico City, Mexico

•	 Keio Business School, Yokohama, Japan

•	 London Business School, London, England

•	 Louvain School of Management, Université Catholique de Louvain, Louvain-La-Neuve, Belgium

•	 Manchester Business School, Manchester, England 

•	 Mannheim Business School, Mannheim, Germany

•	 Melbourne Business School, Melbourne, Australia

•	 Monterrey Institute of Technology and Higher Education, Graduate School of Business Administration & 

Leadership (ITESM/EGADE), Monterrey, Mexico

•	 National University of Singapore, Singapore

•	 Nanyang Business School, Nanyang, Singapore

•	 Norwegian School of Economics and Business Administration, Bergen, Norway

•	 Pontifical Catholic University of Chile, Santiago, Chile

•	 Rotterdam School of Management, Erasmus University, Rotterdam, Netherlands

•	 Schulich School of Business, York University, Toronto, Canada
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•	 SDA Bocconi School of Management, Milan, Italy

•	 Stockholm School of Economics, Stockholm, Sweden

•	 Tel Aviv University, Tel Aviv, Israel

•	 Thammasat Business School, Thammasat University, Bangkok, Thailand

•	 Tsinghua University School of Economics and Management, Beijing, China

•	 UCD Smurfit Graduate Business School, Dublin, Ireland 

•	 University of Cologne, Cologne, Germany

•	 University of St. Gallen, St. Gallen, Switzerland

•	 Vienna University of Economics and Business Administration, Vienna, Austria

•	 WHU Otto Beisheim School of Management, Koblenz, Germany

•	 Wits Business School, Johannesburg, South Africa 

•	 Yonsei University, Seoul, South Korea

International resources outside the classroom are also abundant at Stern, and 37% of the Class of 2017 either hails 

from a country other than the United States or holds dual citizenship. In addition to the Emerging Markets Asso-

ciation—a more than 1,200 member club dedicated to promoting the exchange of ideas and information among 

students interested in doing business in developing countries—six regional clubs are active at Stern: the Asian 

Business Society, the European Business Society, the Japan Business Association, the Latin American Business 

Association, the South Asian Business Association, and Stern in Africa. Each strives to foster cultural exchange 

(related to its respective region) on campus while also offering job search resources.

Examples of some popular cultural events hosted by these groups include International Passport Day, which high-

lights the foods and traditions of the many ethnic groups represented on Stern’s campus, and student-led spring 

break treks to locations such as Vietnam, India, and Egypt. In addition, the European Business Society and the 

Asian Business Society, together with the Office of Career Development, organize career-focused treks to London 

and Asia, respectively. Spanning three to five days, each trek incorporates firm visits, company presentations, and 

networking receptions. Companies students have visited include Amazon and Google in London and Credit Suisse 

and HSBC in Hong Kong.

Although internationally focused resources and events are abundant on campus, a student podcast posted on 

the Stern Web site (podcasts are available at www.stern.nyu.edu/programs-admissions/full-time-mba/career/

career-paths/global-business/) notes that taking advantage of the expansive cultural opportunities available in 

and around New York City is also part of the international experience at NYU. From Chinatown’s dim sum restau-

rants and bustling storefronts to the city’s many international festivals and parades—such as Oktoberfest and the 

Brazilian Day Festival—New York offers almost countless options for international students to get a taste of home 

and for American students to explore new and different cultures.

http://www.stern.nyu.edu/programs-admissions/full-time-mba/career/career-paths/global-business/
http://www.stern.nyu.edu/programs-admissions/full-time-mba/career/career-paths/global-business/
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According to the school’s 2015 employment report, approximately 7% of Stern’s most recent graduating class ac-

cepted positions outside North America: 3% in Asia, 2% in Europe, 1% in both South America and the Middle East/

North Africa, and less than 1% in Latin America and the Caribbean. 

Marketing

According to the marketing department’s Web site, Stern’s more than 80 professors in this study area strive to in-

tegrate their research efforts into the school’s curriculum and focus on teaching about the managerial tasks—such 

as distribution, pricing, and advertising—required to equip students “with the expertise to come up with innova-

tive solutions to ever-changing industry demands.” Given that Stern graduates will likely face countless marketing 

decisions throughout their careers, regardless of their chosen field, the nearly 60 marketing courses the school 

offers span a broad array of topics and specialties within the field. Classes such as “Consumer Behavior” and 

“Pricing,” which have more of a general marketing slant, are offered alongside “Marketing Hi-Tech Products” and 

“Luxury Marketing,” which are tailored for specific industries. 

A first-year student with whom we spoke reported that the course that had had the most impact on him thus far in 

the Stern program was in the area of marketing. “So far, the most impressive class has been ‘Marketing’ with Jeff 

Carr,” he said. “He’s super engaging and makes you think more about the consequences of your actions in marketing 

than simply teaching you the tools. The class structure is very informal, but all of the students are learning a ton.” 

Marketing-minded students can choose from five specializations: Luxury Marketing, Marketing, Product Manage-

ment, Digital Marketing, and Entertainment, Media, and Technology (see the Entertainment, Media, and Technol-

ogy section for more information on this latter option). 

The Graduate Marketing Association (GMA) works to expose its more than 500 members, and indeed all Stern stu-

dents, to the various responsibilities within the marketing function. Through Lunch & Learn sessions—which in 

2015–2016 welcomed representatives from companies such as Dannon, American Express, Colgate-Palmolive, and 

Johnson & Johnson—as well as Fireside Chats and company visits to such businesses as Bayer and Gawker Media, 

the GMA allows future marketers to learn from and network with practicing marketing professionals. Lunch & Learn 

sessions in previous years have featured representatives from Washington Square Brands, Novartis, and Pfizer.

The GMA’s premier event, the daylong Annual Fall Graduate Marketing Association Conference, takes place in No-

vember and brings students together with top industry leaders. The 2015 conference was themed “Engaging Con-

sumers: Differentiating When It Matters Most” Serving as keynotes were a chairman and co-founder of Brooklyn 

Brewery and the vice president of global marketing solutions at Facebook. The 2014 conference, entitled “Glocal-

ization: Reaching Local Consumers on a Global Scale” featured keynote addresses by the executive vice president 

and global chief marketing officer for Burger King and the CEO of Interbrand North America. Facebook, JWT, Dia-

geo, Microsoft, Univision, Pernod Ricard, Prophet, and MTV have participated in the GMA’s conference. 
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Thirteen percent of Stern’s 2015 graduates were hired for roles with a marketing function (down from 16% in 2014 

and 14% in 2013). Companies known to recruit at Stern for marketing positions include American Express, Bayer 

Healthcare, Colgate-Palmolive, Estée Lauder, Johnson & Johnson, L’Oréal, PepsiCo, Pfizer, and Unilever.

Nonprofit/Social Entrepreneurship

With the launch of Stern’s Social Entrepreneurship Program and increased interest from students across the full- 

and part-time MBA programs alike, the area of social entrepreneurship has reportedly gained visibility at the 

school—both inside and outside the classroom. In 2008, Stern introduced a Social Innovation and Impact special-

ization, thereby formalizing an academic track for students interested in social enterprise. Students who choose 

to pursue the Social Innovation and Impact specialization choose from courses such as “Social Problem-Based 

Entrepreneurship,” “Social Venture Capital,” and “Global Poverty Alleviation.” 

Building on the momentum in areas of social impact, Dean Henry inaugurated the Center for Business and Hu-

man Rights in 2013. Reportedly the first of its kind, the center seeks “to challenge and empower companies and 

future business leaders to make practical progress on human rights,” explains the school’s Web site. Accordingly, 

research and teaching activities supported by the center emphasize human rights as an integral component of the 

global economy. Each year, the center aims to adopt a major research project at the intersection of business and 

society. Findings from its first research project, titled “Business as Usual Is Not an Option,” were published in 2014 

and explore labor and human rights issues in supply chains in Bangladesh. 

Students interested in socially responsible business can also capitalize on a number of extracurricular resources 

available at Stern related to this field. Through Stern Consulting Corps, students can partner on consulting proj-

ects with nonprofits such as the Coalition for the Homeless and City Harvest. In addition, through the Stern 

Signature Projects (discussed in the Pedagogy: Lecture Versus Case Method section), students can take on an 

individualized, experiential consulting opportunity with various businesses and organizations focused on social 

impact efforts both locally and globally. 

Stern and the Northeastern D’Amore-McKim School of Business cohost the Social Entrepreneurship Conference (for-

merly called the Stern Conference on Social Entrepreneurship), which is reportedly the largest academic conference 

of its kind and typically attracts more than 200 attendees from more than 20 countries. The 2015 event featured 

professors from the LM Thapar School of Management, the University of Illinois, Kelley School of Business at Indiana 

University, Copenhagen Business School, and the Cornell University School of Industrial and Labor Relations.

Although Stern has traditionally hosted the conference, the 2014 event took place at Northeastern University. 

Conference topics included organizational forms of social enterprises, cross-cultural comparative studies in so-

cial entrepreneurship, and challenges in scaling and measuring social impact. Serving as keynote speakers were 

professors from Harvard Business School, the Whitman School of Management at Syracuse University, the Kelley 

School of Business at Indiana University, and the University of Colorado Boulder.
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The Social Enterprise Association (SEA), Stern’s chapter of Net Impact, reportedly attracts approximately a quar-

ter of each class and provides a wealth of resources and educational opportunities for its membership. The club’s 

mission, as stated on the organization’s site, is “to propel the next generation of socially responsible business 

leaders through education, inspiration, and conversation.” 

The Social Impact Internship Fund (SIIF), a partnership between SEA and Stern’s New York Initiatives Office, awards 

financial resources of up to $10,000 to students who accept unpaid or limited-compensation internships in the so-

cial sector. SIIF is funded through donations by students and alumni. The number of supported interns has varied 

in recent years—ten in 2011, 12 in 2012, 14 in 2013, 18 in 2014, and 11 in 2015. Students have completed internships 

at such organizations as The Real Food Challenge, Teach for America, the Calvert Social Investment Foundation, 

B.R.I.C.K Academy, the National Park Service, the Catrinka Project, Rip Road, and the NYU Langone Medical Center.

With help from corporate sponsors such as Brooklyn Brewery and Crop Organic Vodka, SEA (in partnership with 

the Luxury and Retail Club) presents its marquee event of the year: the “Think Social, Drink Local” party. In March 

2016, the eleventh annual event featured an open bar showcasing local and/or sustainably sourced food and drink. 

The party also involves a runway fashion show—a fundraiser for Stern’s Social Impact Internship Fund—in which 

Stern students and administrators model clothing by ecofriendly designers. The fashion show is reportedly a high-

light of the evening and has raised more than $10,000 in past years. 

According to our conversations with students, the “Think Social, Drink Local” party is a universal favorite at Stern, 

in part because both students and members of the administration participate and attend. In past years, even the 

assistant dean of career services and leadership development and the dean of students and associate dean of 

MBA student affairs have walked the runway. “The party is always in a cool venue, and the administration’s partici-

pation really supports the idea that we have a close community,” commented a second year with whom we spoke. 

Lastly, the SEA International Treks, which take place every year during spring break in locations around the globe, 

provide students with an opportunity for meaningful service and cultural exchange and may appeal to those who 

seek more than just a beach vacation during their time off from classes. In spring 2016, students enjoyed a trek to 

Chile, and the previous spring, students traveled to Colombia.

A first-year student organizer of a Tanzania trek we interviewed described the service project by saying, “We spoke 

to administrators and discussed life in the [United States] and life in Tanzania. Maasai students danced for us. We 

played soccer and netball with the students. We had the chance to tour the facilities, which were lacking electric-

ity and many essential resources. To close out the event, we presented gifts to the school ranging from school 

supplies to soccer balls.” Other activities the MBAs on the trek enjoyed were touring Stone Town (a UNESCO World 

Heritage Site), climbing the first five steps on Mount Kilimanjaro, and taking a three-day safari. “It was certainly an 

adventure-packed, sleep-deprived trip for all,” the first year added, “but, most importantly, we all left with new 

experiences, new friendships, and new perspectives.” 
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mbaMission also spoke with one of the 28 students who participated in the SEA International Trek to Brazil in 2011, 

who said that in addition to making several site visits, the group spent time “at a center for children with terminal 

illnesses in Salvador and learned about the center’s challenges and history, and spent about two to three hours 

playing with the kids and giving them gifts.” The participating students enjoyed tours of Salvador and Manaus and 

learned more about life in Rio, in part via visits to various nightclubs and beaches. According to the first year we 

interviewed, other highlights of the trip included swimming—and fishing for piranha—in the Amazon River and hik-

ing through the Amazon rain forest. “We all had an awesome time!” he concluded.

According to Stern’s 2015 employment report, 1% of graduates accepted jobs in the area of not-for-profit that year. 

No percentage was reported in 2014, but 2% of the Class of 2013 accepted positions in these fields. Firms that hired 

Stern students for such roles in recent years include Education Pioneers, Golden Seeds, the World Health Founda-

tion, the National Park Service, the Taproot Foundation, and the Environmental Defense Fund.

Real Estate

To complete Stern’s Real Estate specialization, students must choose at least six credits from a list of eight class-

es related to this industry, including “Real Estate Primary Markets,” “Real Estate Development and Entrepreneur-

ship,” and “Urban Systems.” Most of Stern’s real estate offerings, including such other relevant courses as “Real 

Estate Capital Markets” and “Real Estate Investment Strategy,” are housed within the finance department. The 

Real Estate specialization is supported, however, through the Center for Real Estate Finance Research, which was 

launched in 2012 to “foster research in real estate finance, economics, and operations at Stern, to improve and 

expand our course offerings and career services in the MBA and undergraduate programs, and to deepen the re-

lationship between the Stern school and the real estate industry,” states its Web site.

In addition, 13 targeted real estate courses, including “Commercial Lease Analysis” and “The Development Pro-

cess,” are taught at the NYU Schack Institute of Real Estate, which is part of the NYU School of Continuing and 

Professional Studies, and these courses are approved for and open to Stern students. MBA students may also take 

such courses related to a career in real estate as “Taxation of Property Transactions” and “Land Use Regulation” 

from the School of Law and “Urban Economics” and “Public Policy and Planning in New York” from the Wagner 

Graduate School of Public Service.

Further, real estate–focused students can participate in the activities of the Stern Real Estate Club (REC), which 

provides a forum in which individuals interested in all aspects of the industry can exchange ideas, share experi-

ences, and take part in sponsored events and ventures. The club consists of more than 500 students in the full-, 

part-time, and executive MBA programs as well as Stern alumni, faculty members, and staff. To keep students 

abreast of industry trends and market opportunities, the club sponsors a real estate recruiting boot camp and a 

monthly Executive in Residence series.
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Through the REC, members also tour development sites around New York City and participate in national MBA real 

estate case competitions. Other events organized during the 2015–2016 academic year included participation in the 

University of Texas National Real Estate Challenge and the University of North Carolina Real Estate Competition, 

an alumni cocktail mixer, an ARGUS software training workshop, and a real estate interview/recruiting workshop. 

Two percent of Stern’s 2015 graduates accepted jobs in the real estate industry (1% in 2014, 2013, and 2012). Com-

panies that hired Stern students in recent years for real estate positions include Allianz Real Estate of America, 

Boston Properties, Exeter Property Group, China Vanke, and Zeckendorf Development.

Retail and Luxury Goods

Perhaps in part because of its location in New York City, long known as a fashion hot spot, Stern offers a variety 

of resources for those wishing to pursue careers within the retail and luxury goods industry. As mentioned earlier, 

as a result, in part, of efforts and interest expressed by Stern students, the school added a Luxury Marketing spe-

cialization in 2009. “Luxury Launch,” “Sales Management,” and “The Fashion Industry: Creativity and Business” are 

some of the courses offered as part of the specialization. 

The “DBi…Italy” course was designed with those interested in the luxury goods industry in mind. During the 

course, students are taught by experts in the field and visit relevant stores and companies.

The school’s Luxury and Retail Club was established in 2004 as “a pioneering career-based outreach program” 

with the goal of “promot[ing] NYU Stern as a premier source of talent and academic leadership in the luxury and 

retail industries,” says the group’s site. Today, the club boasts more than 1,200 members. 

The group’s annual, one-day conference gives students the opportunity to hear from and network with industry 

executives. The 2015 event took place in October with the theme “Redefining Luxury,” with two keynote speeches 

given by the co-founders of SoulCycle and the co-founders of Rebecca Minkoff. A panel discussion themed “In-

sights from the C-Suite” featured representatives from Derek Lam, V ê nsette, and Milly, while the COO and part-

ner of Irving Place Capital and the executive vice president and chief marketing officer of Kate Spade & Company 

delivered featured speaker addresses.

 

Themed “The Future of Retail,” the 2014 conference featured the co-founder and co-CEO of Warby Parker as the 

keynote speaker, while other speakers included the president of e-commerce at Condé Nast, the founder and 

CEO of Tinker Tailor, and the founder of STORY. Breakout panels examined such themes as “Retail and Tech,” “The 

Changing Store Experience,” and “Disrupting Luxury.” The event concluded with a networking cocktail reception.

In addition to its annual conference, the Luxury and Retail Club organizes a CEO Speaker Series that has featured 

representatives from Chanel, Moët Hennessy, Tahari, J. Crew, The Gap, and the Web site The Business of Fashion. 

The club partners with Stern’s Social Enterprise Association to co-host the annual “Think Social, Drink Local” event. 
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In addition, the club organizes its own Luxury and Retail Consulting Corps (LRCC), through which students work 

with various types of retail companies on consulting projects, such as brand strategy audits and market expan-

sion analyses. Some of the companies with which students could work in 2014–2015 and 2015–2016 were MilkMade 

Ice Cream, Brooklyn Brewery, the Mandarin Oriental Hotel Group, Gurjot New York, Guerlain, Kiehl’s, Silver Lining 

Opticians, West Elm, Brooklyn Winery, and Jay Strongwater. 

Lastly, alongside Scott Galloway—founder of Red Envelope, founder of Firebrand Partners, and a clinical professor 

of marketing at Stern—two other members of Stern’s faculty serve as advisors to the Luxury and Retail Club. These 

professors act as mentors to students working on LRCC projects and participate in the club’s activities, including 

speaking on panels and making presentations. 

Of the Class of 2015, 4% entered positions in the retail industry (4% also in 2014 and 2013). Companies that have 

hired Stern students for jobs in this field in recent years include Amazon.com, Burberry, Coach, Cole Haan, Kate 

Spade, Kenneth Cole, Gap Inc., Nike, Nordstrom, Oscar de la Renta, Tory Burch, Starbucks, Tiffany & Co., Target, 

and Under Armour.

Notable Professors and Unsung Heroes

Edward Altman (www.stern.nyu.edu/faculty/bio/edward-altman): Edward Altman was named to the school’s Max 

L. Heine endowed professorship in 1988 and carried the title until his retirement in 2015. He also served as the 

director of research in credit and debt markets at the Salomon Center for the Study of Financial Institutions. Con-

sidered an expert on credit risk analysis, distressed debt, and corporate bankruptcy, Altman earned both his MBA 

and his PhD from the University of California, Los Angeles. In 2005, Treasury and Risk magazine named Altman one 

of the 100 Most Influential People in Finance. “Bankruptcy and Reorganization” is a course he taught for more than 

30 years at Stern. A second year noted in a 2011 Stern student blog post, “I took ‘Bankruptcy’ with Professor Ed-

ward Altman, who was obviously impressive. He brought in incredible speakers that he knows from the industry.” 

New York University has honored Altman with Distinguished Teaching Awards in 1980, 2001, 2003, and 2011.

Jeffrey Carr (www.stern.nyu.edu/faculty/bio/jeffrey-carr): Having taught at Stern for over a decade as an adjunct 

associate professor (earning him the 1996 Stern/Citibank Teacher of the Year Award), Jeffrey Carr joined Stern’s 

full-time faculty in 2007 and is now a clinical professor of marketing and entrepreneurship. He served formerly 

as the executive director of the Berkley Center for Entrepreneurship and Innovation and has quickly garnered a 

reputation as one of the school’s most respected marketing experts, featured by such major news outlets as NBC 

and the New York Times. Carr is president of Marketing Foundations Inc. and has worked on projects for Booz Allen 

Hamilton, IBM, General Electric, Pfizer, Kodak, Time Inc., and Unilever. As one first year we interviewed said of his 

experience at Stern, “So far, the most impressive class has been ‘Marketing’ with Jeff Carr,” adding, “He’s super 

engaging and makes you think more about the consequences of your actions in marketing than simply teaching 

you the tools. The class structure is very informal, but all of the students are learning a ton.” 

http://www.stern.nyu.edu/faculty/bio/edward-altman
http://www.stern.nyu.edu/faculty/bio/jeffrey-carr
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Aswath Damodaran (www.stern.nyu.edu/faculty/bio/aswath-damodaran): Having earned the Stern School of 

Business Excellence in Teaching Award in 1988, received the NYU Distinguished Teaching Award in 1990, and five 

times been voted Professor of the Year by the graduating MBA class, Aswath Damodaran is known for being avail-

able to assist students in any way he can. During mbaMission’s tour of the school, a student (now alumnus) told us 

of having sought Damodaran’s counsel about a project he was assigned during a summer internship and how the 

professor had happily responded. A second year interviewed by mbaMission called Damodaran “highly respected 

on [Wall Street],” and a first-year student told us, “I’m looking forward to Aswath Damodaran’s ‘Corporate Finance’ 

class that I’ll be taking next semester, because he’s a legend when it comes to valuation and corporate finance.” 

Another first year we interviewed named Damodaran as the professor who had impressed her the most. 

Damodaran is widely published, with more than ten titles to his name, including Corporate Finance: Theory and 

Practice (Wiley, 2001) and Investment Valuation: Tools and Techniques for Determining the Value of Any Asset, Sec-

ond Edition (Wiley, 2002)—textbooks reportedly used in some of his classes. In 2011, Bloomberg Businessweek 

named Damodaran one of the top ten Most Popular Profs at Top Business Schools. A first year mbaMission inter-

viewed declared, “I’m in his class now, and I will say that he is the guru on corporate finance. There is no one that 

will teach you corporate finance better than Aswath Damodaran. That’s just not going to happen. He’s fantastic.”

Adam Brandenburger (www.stern.nyu.edu/faculty/bio/adam-brandenburger): An expert on game theory and its 

practical application to business strategy, Adam Brandenburger was voted the NYU Stern MBA Professor of the 

Year in 2006, and in 2007 received an NYU Excellence in Teaching award in recognition of his teaching and course 

development work. He has also served as the vice dean for graduate education at Stern and previously held a pro-

fessorship at Harvard Business School. Students with whom mbaMission spoke reported being consistently im-

pressed by his ability to make the complex simple in the classroom, stating that Brandenburger is able to take the 

“complicated, theoretical, and intangible” world of game theory and make it “easy to understand and practical.”

Robert Engle (www.stern.nyu.edu/faculty/bio/robert-engle): Robert Engle, who received the Nobel Prize in 2003 

for his studies on ARCH (autoregressive conditional heteroskedasticity, a method for modeling volatility), is direc-

tor of the Volatility Institute at Stern. Engle began his career in physics with a BS from Williams College and an MA 

from Cornell before economics drew him away. In a 2011 interview with the Stern Opportunity, he remarked, “When 

I left physics, I was worried that I would miss building and playing with stuff, but as it turns out, what I really love 

is building economic and statistical models that help us understand risk in the market!” Adding, “My colleagues 

are interesting, my students are interesting and the city is interesting,” Engle also stated, “Stern has also taken a 

leading role in understanding the financial crisis and the regulatory issues that followed. I completely enjoy that!” 

Glenn Okun (www.stern.nyu.edu/faculty/bio/glenn-okun): Glenn Okun joined Stern in 2002 after stints as a di-

rector of Allen & Company and the president of Mitchum, Jones & Templeton. Okun’s “Patterns of Entrepreneur-

ship” course teaches students to evaluate business opportunities and develop new ventures by focusing on eight 

themes, including defining entrepreneurship, conducting due diligence, managing the growing business, and har-

vesting the venture. 

http://www.stern.nyu.edu/faculty/bio/aswath-damodaran
http://www.stern.nyu.edu/faculty/bio/adam-brandenburger
http://www.stern.nyu.edu/faculty/bio/robert-engle
http://www.stern.nyu.edu/faculty/bio/glenn-okun
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Okun, who won Stern’s Excellence in Teaching Award in 2009, observed in a 2011 Stern Opportunity article, “I enjoy 

my interactions with the students and am constantly impressed by their enthusiasm for learning how to make 

money.” A second year described his classes as “intellectually stimulating” in a 2011 Stern student blog post, 

adding that Okun is “one of the funniest professors around.” A second-year student we interviewed reported that 

Okun is an “excellent and somewhat unheralded professor” and added, “His private equity background and Har-

vard JD/MBA pedigree make for incredibly interesting case studies.” In addition, a first year with whom we spoke 

said, “He’s very interesting and entertaining, and he’s one of those who has worked in the industry, he’s done it. ... 

He’s just a very engaging professor. He’s a little quirky, but he’s good and extremely bright.”

Nouriel Roubini (www.stern.nyu.edu/faculty/bio/nouriel-roubini): Nicknamed “Dr. Doom” and more recently “Dr. 

Realist” by CNBC for his negative predictions regarding the economic crisis, Nouriel Roubini came to Stern in 1995. 

Considered an expert on economic indicators and emerging markets, Roubini is also the chairman and cofounder 

of Roubini Global Economics, a strategy research firm whose Web site, www.roubini.com, has been named a best 

economics resource by the Wall Street Journal, Forbes, The Economist, and Bloomberg Businessweek. Roubini has 

written extensively on the European debt crisis for such publications as the Financial Times and CNBC, and he reg-

ularly appears on Real Time with Bill Maher. A second-year student noted in a 2010 Stern Admissions Forum, “Not 

surprisingly, Roubini is a very popular professor.” His course “International Macroeconomics: Policy, Theory and 

Evidence” is a general introduction to macroeconomics. The class reviews the global financial crisis of 1997–1999 

and responses to it, then looks to current financial and macroeconomic issues, including interest rates, trade 

deficits and economic imbalances.

A. Michael Spence (www.stern.nyu.edu/faculty/bio/a-michael-spence): The William R. Berkeley Professor in Eco-

nomics and Business at Stern, Michael Spence came to the school in 2010 from the Stanford GSB. Spence earned 

his PhD from Harvard University, where he later served as professor of economics and business administration, 

was dean of its Faculty of Arts and Sciences, and even taught Bill Gates. Spence’s research interests lie in emerg-

ing markets and in the economic policy of such markets, and in 2001, he received the Nobel Prize in Economics for 

his work on market development. 

Noting that Spence’s “Growth in the Developing World and Global Economy” class was “literally the best [course] 

I’ve ever taken,” a second-year student told mbaMission, “Michael Spence was one of the best professors I’ve had 

in any educational setting. It is incredibly rare to be a genius, have the ability to take an extraordinary complex 

problem and distill it down to its essence, and have the sort of passion for teaching that Professor Spence has. I’m 

so grateful to have studied under him.”

William Silber (www.stern.nyu.edu/faculty/bio/william-silber): The Marcus Nadler Professor of Finance and Eco-

nomics and director of the Glucksman Institute for Research in Securities Markets, William Silber has been award-

ed the Excellence in Teaching Award (1980) and was twice voted Professor of the Year at NYU (1990, 1997). In addi-

tion, Silber received the university’s Distinguished Teaching Medal in 1999. In a 2012 post on Stern’s Full-time MBA 

Blog, a student refers to Silber as “a Stern legend who consistently finds a way to make ‘Foundations of Finance’ 

http://www.stern.nyu.edu/faculty/bio/nouriel-roubini
http://www.roubini.com
http://www.stern.nyu.edu/faculty/bio/a-michael-spence
http://www.stern.nyu.edu/faculty/bio/william-silber
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both entertaining and insightful.” Another student described Silber in a 2014 blog post as “Odd indeed—but in the 

best possible way. Hilarious, offbeat, RANDOMLY LOUD, and more than anything, passionate about his specializa-

tion.” Students with whom mbaMission spoke commented that Silber’s class is “almost like a performance,” be-

cause he keeps students engaged with stories of real-world situations from his background in industry. Silber was 

formerly a trader and frequently relies on anecdotes from his experiences at the New York Mercantile Exchange 

and Lehman Brothers to illustrate complex financial issues for his students.

Social/Community Life

Beer Blast: A weekly party that takes place every Thursday beginning at 6:00 p.m., Beer Blast is held in the base-

ment of Kaufman (in one of the lounge areas that was renovated as part of the Concourse Project) and the adja-

cent Sosnoff Lounge and provides an opportunity for students to relax, interact, and get to know one another. A 

second year told mbaMission that Beer Blast affords students the opportunity “to mingle once a week,” noting 

that “business school is about networking more than anything else.” Asserting that Beer Blast “is one of the best 

things about Stern,” a first year with whom we spoke explained, “It’s an opportunity for students to unwind at the 

end of the week and hang out with their classmates in a social setting. Fun fact: Beirut and flip cup are played.” 

After Beer Blast ends at 10:00 p.m., Sternies typically head to a local bar to continue the party.

Casino Night: Hosted by SCorp, Stern’s charity Casino Night is open to full- and part-time MBA students (both 

graduate and undergraduate) and to Stern alumni, faculty members, staff, and administration. The event features 

roulette, blackjack, and Texas Hold’Em, among other popular casino games, and to participate, players must buy 

chips, which they can then use to bid on prizes. Proceeds from the purchased chips are donated to a local charity. 

The September 2015 event was themed “Roaring Twenties,” and guests played for such prizes as a GoPro camera. 

In September 2014, Casino Night had the theme “House of Cards,” and among the prizes was an iPad Mini.

Charity Ball: Each fall, the student government association—known as Stern Student Government, formerly the 

Student Corporation—hosts the Charity Ball, a night of dinner, drinks, and dancing to benefit a New York City–area 

charity (the charity recipient changes each year). The 2015 ball was held at the Edison Ballroom in Midtown, with 

a formal black-and-white dress code and Casino Royale theme. The 2014 event took place at the Roosevelt Hotel, 

while, according to a December 2013 Stern Opportunity article, the 2013 ball was held at Finale nightclub, raising 

funds for the Lower Eastside Girls Club and the Red Cross Philippines relief effort. “Gazing upon the dance floor, 

you could see smiles for miles as Sternies danced under the spectacular LED light show,” the article stated. The 

Charity Ball typically raises between $10,000 and $20,000 each year, according to the school’s Web site.

International Passport Day: Given Stern’s location in the heart of New York City, the fact that diversity plays such a 

pronounced role in student life should come as no surprise. Each year, students and faculty alike celebrate the op-

portunity for cultural exchange during the school’s International Passport Day. Participants cook and share food, 

dress in traditional clothing, and perform music and dance representative of as many as 30 different countries, 
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which in 2015 included Trinidad and Tobago, Peru, India, Ghana, and France. A student participant featured in a 

video from the 2012 International Passport Day said of the event, “We’re such a diverse community from different 

countries, and the fact that we’re all together, able and trying different things, and willing to understand where 

everybody comes from, that’s what the Stern community is all about.”

Stern Follies: With skits such as “Sterndog Millionaire” and songs such as “We Didn’t Start the Crisis” (set to the 

tune of Billy Joel’s “We Didn’t Start the Fire”), the annual Stern Follies talent show entertains students and faculty 

alike. Anyone at Stern can put together a team and apply to participate in the show. The Follies’ creative commit-

tee, which is made up of students, decides which skits and performers will ultimately be part of the show. “Follies 

is a huge deal,” remarked a first year with whom we spoke. “It was a lot of fun. It’s just nice to see your classmates 

kind of poke fun at being business school students.” 

In true Saturday Night Live style, the 2015 show was titled “Sternie Night Live” and presented such skits as “Like 

a Westchester Sternie,” a parody on the “Like a Girl” ad for feminine care products that aired during the Super 

Bowl. Modeled after the Academy Awards, the 2014 Follies production was themed “The Torchy Awards” and in-

vited students to vote on the best performances. Parodies of House of Cards, the game Candy Crush, and the band 

Daft Punk were among the show’s highlights. In 2013, the Follies had the theme “The Real World: Stern,” and the 

show included Meet the Cast promo videos of various MTV-inspired Stern characters. Well-known professors are 

frequent guest stars in many Follies presentations. 

Academic Summary

Curriculum: Stern wants students to customize their MBA program according to their personal goals. As a result, 

although the program involves a core curriculum, students have the flexibility to waive or test out of several core 

courses. In addition, the school offers a menu option such that three of the core courses are required, but beyond 

those classes, students can choose five to seven of the remaining seven core course options.

Three Required Core Classes 

•	  “Financial Accounting and Reporting”

•	  “Statistics and Data Analysis” 

Core Course Menu (Students choose at least five of the following courses.)

•	  “Firms and Markets”

•	  “Foundations of Finance”

•	  “The Global Economy”

•	  “Leadership in Organizations”

•	  “Marketing”
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•	  “Operations Management”

•	  “Strategy”

Core curriculum courses can be waived and replaced with elective courses. This format provides more opportunity 

for students to take specialized electives during the first year, if they so wish. After satisfying the core require-

ments, students are free to choose from more than 300 electives during their two years at Stern.

Grade Disclosure Policy: Stern states that students should not include their grades on their official school re-

sumes, nor should any hiring firms request such information from interviewing students. Specifically, the school 

declares on its Web site, “Students are not permitted to include GPAs on NYU Stern resumes published and re-

leased by the Office of Career Development. As Stern does not have an academic ranking system, which would 

offer context to the student’s academic standing in the class, we discourage companies from requesting this 

information from students and using it as an evaluative measure during the recruiting process.”

Grading Policy: Stern is known for being strict on preventing grade inflation, and as such, core faculty members 

are required to impose a 35% maximum for the letter grades A and A-. 

Research Centers, Institutes, and Initiatives:

•	  Center for Business Analytics

•	  Center for Business and Human Rights

•	  Center for Global Economy and Business (formerly the Center for Japan-U.S. Business and Economic Stud-

ies)

•	  Center for the Globalization of Education and Management

•	  Center for Real Estate Finance Research

•	  Center for Sustainable Business

•	  Glucksman Institute for Research in Securities Markets

•	  NYU Pollack Center for Law and Business

•	  Salomon Center for the Study of Financial Institutions 

•	  Urbanization Project

•	  Vincent C. Ross Institute of Accounting Research

•	  Volatility Institute

•	  W.R. Berkley Innovation Lab (formerly the Berkley Center for Entrepreneurship and Innovation)

Specializations: Students are not required to choose a major but may declare as many as three nine-credit spe-

cializations from a list of 24. Each specialization requires nine hours, or three to five classes. The specializations 

offered are as follows:

•	  Accounting

•	  Banking
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•	  Business Analytics

•	  Corporate Finance

•	  Digital Marketing

•	  Economics

•	  Entertainment, Media, and Technology

•	  Entrepreneurship and Innovation

•	  Finance

•	  Financial Instruments and Markets

•	  Financial Systems and Analytics

•	  Global Business

•	  Law and Business

•	  Leadership and Change Management

•	  Luxury Marketing

•	  Management

•	  Management of Technology and Operations

•	  Marketing

•	  Product Management

•	  Quantitative Finance

•	  Real Estate

•	  Social Innovation and Impact

•	  Strategy

•	  Supply Chain Management and Global Sourcing

Teaching Methods: NYU Stern does not adhere strictly to one teaching method. However, emphasis is placed on 

learning via doing, and particularly on capitalizing on opportunities to engage with companies and executives in 

New York City.

Admissions Basics

Stern’s admissions committee declares on the school’s site that it wants to “be your partner in the application 

process.” As part of this, Assistant Dean of MBA Admissions Isser Gallogly offers interested candidates a podcast 

on how to be a competitive applicant as well as several other podcasts that address specific elements of the ap-

plication, from “Academic Profile” to “Work Experience” (available at www.stern.nyu.edu/programs-admissions/

full-time-mba/admissions/directors-tips). 

The Application Process: Stern has four application deadlines, but admissions decisions are made on a rolling 

basis and are usually communicated as soon as they are made. Thus, the decision notification date listed on the 

school’s Web site for each deadline is typically the latest date by which an applicant would be notified of the ad-

http://www.stern.nyu.edu/programs-admissions/full-time-mba/admissions/directors-tips
http://www.stern.nyu.edu/programs-admissions/full-time-mba/admissions/directors-tips
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missions committee’s decision. Every application is reviewed by the committee more than once before a decision 

is made. 

Admissions Rounds: Stern employs a rolling decision process and has four different submission deadlines. Nev-

ertheless, the admissions committee recommends that candidates submit their application as soon as possible, 

because the number of available spots in the class diminishes over time. A member of the admissions staff ex-

plained in a 2010 Stern admissions chat, “There is no disadvantage to applying by ... [one of the later deadlines] in 

terms of your chances of admissions. However, your chances of receiving a merit scholarship, of getting an off-site 

interview opportunity, and of being able to attend admitted student weekend in April will decrease over time.”

GMAT/GRE/GPA Cutoffs: Stern has no GMAT score, GRE score, or GPA cutoffs. Applicants are evaluated on a holistic 

basis, and all of their attributes are considered (work experience, community/leadership activities, etc.). Stern 

has accepted the GRE in place of the GMAT since 2010. The assistant dean of MBA admissions at the time explained 

in the press release announcing this decision, “This move ensures that our business education is even more acces-

sible to high-quality applicants from all professional backgrounds, all around the world.”

Word Limits/Essays: Stern’s admissions committee members do not count words or cut off candidates, but they 

expect applicants to adhere to the stated guidelines with regard to word limits for the application essays. In its 

podcasts, Stern’s admissions committee stresses the importance of answering all the questions asked and proof-

reading to avoid embarrassing spelling or grammar errors. 

Essay 2: For NYU Stern’s second essay, which asks applicants to describe themselves to their MBA classmates, ap-

plicants may either submit a conventional 500-word response, a video/audio submission, or a physical response, 

such as a piece of artwork. However, perishable items, worn clothing, and multimedia hosted on Internet ser-

vices such as YouTube are not permitted. The admissions committee views this essay as a way for candidates to 

creatively communicate what they will bring to Stern and to their classmates. Gallogly told mbaMission, that the 

essay “is a chance to not look like everyone else. It’s a chance to tell us what makes you unique—and to do it in 

almost any way that you want. ... This is a chance for you to stand out, differentiate yourself, to explain the things 

that you can’t explain in your career essay or that don’t come out from your transcript and résumé.” 

Quotas: NYU Stern does not have any specific quotas by country or industry.

Unemployment/Layoffs: Candidates should use the optional essay to address and explain any gaps in employ-

ment or current unemployment.

Recommendations: Stern requires that applicants submit two recommendations and suggests on the admissions 

site that objective, professional recommenders are best. The admissions committee expects that your current 

boss or supervisor will be a recommender; if a candidate cannot secure such a recommendation, however, he/she 
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should use the optional essay to explain why not. Further, applicants’ recommenders should be familiar with their 

story—why the candidate is applying to business school and what his/her goals are upon graduation. 

The committee also anticipates that applicants will give their recommenders a copy of their resume and a list of 

major accomplishments, and even advises candidates to discuss with their recommenders, in detail, why they 

believe Stern is the right fit for them. In a podcast entitled “Recommendations” on the Stern Web site, Gallogly 

suggests that applicants choose someone who will provide “an objective view of [their] professional aptitude.” 

Campus Visits: The Stern admissions committee strongly encourages campus visits, noting on its Web site, “Ide-

ally, your interview will not be the first time you have visited or met us prior to applying.” Applicants who cannot 

travel to campus are advised to use online resources to learn more about the school and to contact a student 

through the NYU Stern Graduate Ambassadors program. Graduate Ambassadors are second-year students hired 

by the Admissions Office to answer questions and assist with visiting candidates. An Admissions Office represen-

tative told mbaMission that the Graduate Ambassadors’ duties include “leading on-campus information sessions 

and tours, answering emails, phone calls, and on-line forum questions from prospective students, meeting with 

prospective students who visit, and assisting with on-campus events for prospective students.” In a 2011 Stern 

Opportunity article, a Graduate Ambassador referred to the role as “the best job on campus.”

Interviews: Interviews are mandatory for admission for all candidates. Interviews are by invitation only and are 

not “blind,” meaning that the interviewer will have read the applicant’s essays and resume before the interview. 

Candidates should therefore expect a very personalized interview session of approximately 30 minutes. Histori-

cally, 20%–25% of the applicant pool has been invited to interview, and most interviews take place in New York 

City with a representative from the admissions committee. Rarely do students or alumni conduct interviews. The 

committee focuses on making sure the applicant is the right fit for Stern and vice versa. Typically, approximately 

60% of candidates who are invited to interview are subsequently granted admission. Candidates are generally 

notified about admission within approximately three weeks of the interview. 

For applicants who would like to interview off campus, Stern offers a limited number of off-site interviews, but 

these are available only to candidates who apply by the first deadline. In the past, off-site interviews have been 

conducted in India, China, and England, but international interview locations can vary from year to year. Lastly, 

alumni or phone interviews are almost never granted and should only be requested in extreme circumstances. 

Candidates are expected to interview in person, on campus, or at one of the designated off-site interview locations. 

Waitlist: Applicants may be placed on the waitlist without an interview. Those on the waitlist are encouraged to 

stay in contact with and inform the admissions committee of any developments in their career through additional 

essays or by providing supplemental recommendations. The process of choosing applicants from the waitlist usu-

ally begins in the spring and continues through August.
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Financial Aid: Approximately 40% of Stern’s accepted applicants are offered a merit-based fellowship. No formal 

application process exists for such scholarships, but priority is given to those who apply by the first deadline. 

Donor awards are scholarships for MBA candidates who have completed at least 30 credits toward their degree. 

These awards are merit based and awarded in the fall semester in accordance with the donor’s specific crite-

ria—again, in most cases, no separate application is necessary. Several additional scholarships are available for 

incoming students and are based on specific elements the donor has outlined. These awards range from $5,000 to 

$90,000; candidates should visit the Financial Aid section of Stern’s Web site for more information. Stern has used 

a university-wide system for managing the financial aid award process since 2011, and details about financial aid 

are available at www.stern.nyu.edu/portal-partners/financial-aid/.

Reapplicants: Candidates who are reapplying within one year of their initial application may do so via an abbrevi-

ated process. Reapplicants need not submit Essay 2 and must provide only one recommendation letter. The reap-

plicant does not need to resubmit transcripts or GMAT/TOEFL scores unless he/she has taken additional courses 

or has new test scores to report. Reapplicants should apply to Stern through the standard online process but must 

create a new account to do so. The admissions committee states on its Web site that reapplicants “are at no disad-

vantage” and encourages each reapplicant to “demonstrate how you have become a more competitive applicant” 

in the time since he/she previously applied. This can be communicated through the optional essay. 

New York University (NYU Stern) Essay Analysis, 2015–2016

New York University’s (NYU’s) Stern School of Business has streamlined its essay questions this application sea-

son after having made no changes to them at all last year. Gone is the option to write an essay about two different 

but possible career paths. Our guess is that so few applicants responded to this prompt that Stern simply got rid 

of it. After all, the other option candidates could choose was about “personal expression” (the school has main-

tained this long-time essay question, which is now required of all applicants), which tends to result in significantly 

more revealing essays. This year, you have just one essay in which to discuss your career goals, plus the “personal 

expression” essay, which offers a very broad opportunity to discuss your life, albeit in a microcosm. The NYU Stern 

essay prompts seem to give applicants what they want—a shot at addressing the “Why an MBA?” question as well 

as the “Who am I as a person?” issue. Dare we say that in an era of shrinking application requirements, these two 

questions are almost applicant friendly?

Essay 1: Professional Aspirations (750 words maximum)

•	  Why pursue an MBA (or dual degree) at this point in your life?

•	  What actions have you taken to determine that Stern is the best fit for your MBA experience?

•	  What do you see yourself doing professionally upon graduation?

The three points that make up Stern’s Essay 1 question basically constitute a personal statement, and because 

personal statements are similar from one application to the next, we have produced the mbaMission Personal 

http://www.stern.nyu.edu/portal-partners/financial-aid/
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Statement Guide (https://shop.mbamission.com/products/personal-statement-guide), which helps applicants 

write this style of essay for any school. We offer this guide to candidates free of charge. Please feel free to down-

load your copy today.

Essay 2: Personal Expression (500 words maximum if submitted as a written essay)

•	  Please describe yourself to your MBA classmates. You may use almost any method to convey your message 

(e.g., words, illustrations). Feel free to be creative.

(If you submit a non-written piece for this essay [i.e., artwork or multimedia] or if you submit this essay via mail, 

please upload a brief description of your submission with your online application.)

In NYU Stern’s famed “personal expression” essay, you have a phenomenal opportunity to differentiate yourself 

from the rest of the applicant pool in two distinct ways. The first is the vehicle through which you choose to reveal 

your persona. By using a creative and captivating format, you can grab the admissions committee’s interest and 

compel your “reader” to pay close attention to your content. However, be sure to consider the possible limitations 

of certain clever options, not just their uniqueness. For example, although a baseball card may be aesthetically 

pleasing, this format severely limits the amount of information you can convey because of its size and anticipated 

style. Instead, if you were to submit a eulogy theoretically written by your best friend—note that you can submit 

a written piece—the format would be sufficiently broad to allow you to touch on all that is unique about you. (Do 

not use this idea, however; it is now public.)

The second way this essay prompt allows you to differentiate yourself is through your content. Ideally, you will use 

this opportunity to showcase a diversity of professional, personal, academic, and community accomplishments 

that you were not able to share in Essay 1. The personal expression piece allows you to reveal your true personality 

and “likeability” beyond your professional/academic competencies.

One important note: Although NYU Stern is open to accepting multimedia presentations, do not feel compelled to 

use this option if this is not something with which you are comfortable. Similarly, if you do choose this method, do 

not worry about the level of your Web design or video production skills relative to others’. For this essay, content 

trumps style. In fact, at an mbaMission event, we interviewed various admissions officers, students, and alumni 

from NYU Stern who spoke of some incredibly simple “personal expression” submissions that had captivated the 

admissions committee—and many of these were straightforward essays!

https://shop.mbamission.com/products/personal-statement-guide
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B-School Insider Interview: First-Year Student, NYU Stern, Class of 2014 

May 2013

We spoke with a rising second year at Stern just as he was finishing his first year of MBA studies and preparing to 

start a summer internship with a venture capital firm in New York City. Before entering Stern, this student—who has 

a finance degree from William & Mary—spent three years working in structured finance at a regional bank in Wash-

ington, DC, before switching to asset management and working at a venture capital fund of funds. He is pursuing 

two specializations: one in finance and one in entrepreneurship and innovation. 

mbaMission: Thank you for taking the time to speak with us today and telling us more about your experiences as 

a Stern MBA student.

Stern First Year: Sure. No problem.

mbaMission: So, how has living in New York City been for you both personally and in relation to your career search 

and your MBA studies?

SFY: I went to a very rural undergrad. I went to William & Mary, so this is a complete 180 from that, having actu-

ally a city around. But that being said, I’ve always wanted to live in New York City. I was going to move here after 

undergrad and decided to move to DC instead. Living in New York has been amazing, and now after going to school 

here, I could not imagine going to many other programs, and that’s not only from all the things that New York has 

to offer from a social standpoint and like a cultural standpoint. But even just resources with regards to meeting 

industry professionals, having internships during the semester, working on a consulting project for a company, 

having guest speakers come into school. We literally get—we get it all. If there is someone that’s in town, we can 

try to get them to come speak at school, which has been great because we’ve had awesome speakers. I’ve gotten 

to interface with really cool companies over the last year just by literally hopping on the subway and going to their 

office. And that’s something that has been really valuable and really important to me. And part of the MBA experi-

ence has not just been being in the classroom, because certain faculty are amazing, but they keep encouraging 

us, get out of the classroom, get out of the confines of a structured text and everything and learn on the job, learn 

from people who have done it. And that’s really what New York’s been able to provide for me.

mbaMission: Sure. I could see that. As far as the social thing goes and bonding with your classmates, is it tempting 

to spend your free time doing the New York thing or do you generally stick around campus? How does that work? 

SFY: That’s a great question, because we spend however many hours always together, with my classmates, and 

I’m on campus at 9:00 in the morning, and I don’t go home until 11:00 or midnight. That’s just how it is. I’m always 

with them, and it’s not always doing work, but a lot of times, its social activities with my classmates. And one thing 

that’s nice in New York is I have the ability to meet up with all of my non-Stern friends and can disconnect from 

Stern for a night, for a weekend, for however long I want, but the really nice thing is that even the people that are 
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from—that lived in New York prior to coming to Stern, they still stay engaged with the Stern community. They’re 

not quick to run off to their previous friends, their previous roommates and just hang out with them, but everyone 

has bought into Stern, and they want to hang out with their Stern classmates. And at the same time, they are just 

as willing—on an off night and they really need a break from the Stern kids—to go hang out with their other friends. 

For example, my college roommate lives here in New York and lives a block from me, but I would only see him once 

every two weeks or so just because I’d be busy with school stuff and he’d be busy with stuff, but then we could 

sync up and go out anytime, really.

mbaMission: That’s great. How would you characterize your classmates at Stern and the Stern community as a 

whole?

SFY: My classmates and I say that at Stern—at least in the MBA program; I haven’t interacted too much with the un-

dergraduate program—but there is the assumption that all business schools are hypercompetitive and cutthroat, 

and I would say that at Stern, this couldn’t be farther from the truth in that it’s a very collaborative culture. Every-

one is willing to help each other, and that’s very weird for me, because you get these 400 type A people together 

all competing for the same jobs, for the same As in the class, because we do have forced curves, but at the same 

time they’re willing to shoot over the research they did for a marketing class or what they got on a problem set 

just because people generally care for their classmates. I wasn’t expecting it to be like that, and now I know Stern 

traditionally had a reputation that’s much better in that regards than [at some other MBA programs], but it still is 

much more collaborative than I would have imagined. 

And there’s the intellect level. I’ve been very impressed with people, because what Stern does a good job of is not 

just snagging a bunch of people from banks, a bunch of people from top consulting companies and then a couple 

of people who’ve done those weird philanthropic things that everyone always hears about the double bottom line 

in business school. We’ve got a very diverse class set, and some of my best friends worked in the arts before com-

ing to school. But then I have a friend who was an investment banker. I’ve got people who were professional soccer 

players and things like that, that you get such a unique perspective when it comes to class, especially when it’s a 

discussion-based class where people are bringing up their experiences. And while leadership for someone in an 

arts collective and leadership for someone at a major consulting company are different, their different perspec-

tives really help shape a better understanding of what that is and brings much more to the classroom. It definitely 

makes for interesting conversation.

mbaMission: What were your thoughts about Stern’s core curriculum? 

SFY: I don’t know how familiar you are with William & Mary’s undergraduate business program, but at William and 

Mary, we do something very similar to a lot of business schools. You do two years of liberal arts, and then you do 

two years of business classes. So my first semester in the business school at William & Mary was a core semester 

with the same team across all four core classes. You work in those same groups on all your projects. You do your 

accounting, your marketing, your finance and a little operations. So a lot of the core here at Stern was a review for 
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me, and that’s good and bad. So for example, I did not take “Foundations of Finance” with [William] Silber, which 

is one of the most popular classes at school, and that was more because I would have just been bored out of my 

mind. I work in finance, and I was able to waive out of it very easily, and while I missed out on “the Silber Experi-

ence,” it was good for me. 

Now whether or not I wanted to put in the time to test out of the other core classes could have been good, I mean, 

I don’t think there’s enough gain. Part of the value of the core is not just taking the classes, it’s establishing those 

relationships with your team members and with our, as we call them, our blocks. The people in my block are now 

some of my closest friends, the people I go to all the time for anything. So it’s more about establishing relation-

ships than the actual what you learn in the classroom, even though there’s some people that needed that baseline 

knowledge in order to succeed in the class after the first semester. 

Now, there are some classes, like, the leadership class isn’t particularly my favorite, I didn’t take macro econom-

ics just because micro economics wasn’t very interesting and I don’t know if it’s the nature of a core class in that 

they have to keep it kind of mundane and hit certain points, but overall, I think what they teach you in those core 

classes is pretty important to know. Now in the second semester, I have two core classes and three electives—in 

those electives, I’m tapping on a lot of the things I learned in core classes. 

I’m in “Corporate Finance” now, and I didn’t even take foundations [the core course “Foundations of Finance”], but 

my level of finance is still a lot stronger than the people who just took “Corporate Finance.” It gets people up to it 

at a good enough level where they’ll then be able to succeed in the next class, but it’s still not a completely level 

playing field after the core. 

mbaMission: Right. What kind of hands-on learning opportunities have you had? There are a lot of such opportuni-

ties at Stern, if I understand correctly.

SFY: Yes, not only in the classroom. We’re really lucky, as I said before, to be in New York in the sense that we get 

guest speakers all the time. So Anne Moore, who is the former CEO of Time, spoke to my class yesterday, and just 

being able to hear someone like that. We’ve had Peter Lewis, who’s the former CEO of Progressive Insurance. He 

came in and talked about the Harvard Business Review case on Progressive Insurance. We discussed it for an hour, 

and then Peter came in as a surprise and talked to us for an hour about decisions he made in that case. That kind 

of hands-on experience from a guest teacher perspective are amazing. 

The professors here are so well connected that they can get an awesome speaker to come in and talk about some-

thing that’s relative to the class, but it’s not just the classes themselves. Stern does a really good job with this 

program they call Stern Consulting Core, and they don’t tell you when you sign up for it, but it’s essentially another 

class. You have to interview, and you go through this process where you end up working with a local organization. 

Most of them are nonprofits or foundations, and you are then consulting in teams of three to five for that company 
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or that nonprofit organization, and they will leverage your MBA skill set that you’re learning in order to get what-

ever they need to do. 

So I didn’t do Stern Consulting Core because a lot of the clubs will have individual ones that are more focused on 

a particular industry. I did one through our Entrepreneurs Exchange Club, which is called EEX Consulting, and I 

worked with a start-up here in New York last semester. There was a team of five of us, and we were brought in to 

do two things. They wanted a complete market analysis to find out if they were targeting the right things, and then 

they wanted us to do a pricing model for them. And so there were five of us that sat down, and we met with them 

once a week or so. We would go to their offices and sit down with their team—they’re building an actual product, 

have customers, have raised venture money and everything. They’re a venture-backed company. We’re talking to 

the guys who were in programming and asking like, “What are the features that you think that we would need?” 

and getting that input. They were more concerned with us learning from them on how business runs than what we 

were giving them in response, which was, “Here’s how you should price it. These are the verticals you should go 

for. Here’s a complete market analysis on those verticals.” So that kind of hands-on experience. There were five 

different projects just for EEX last semester. There were five for our Luxury Retail Club. There were five for another 

thing. So most kids will do one of these consulting products in the first or second semester first year, and then a 

lot of times people do them second year. 

I was set up through my project last semester with an internship this semester at another start-up, and that was 

just because they talked, so I got that hands-on experience outside of the classroom even there. So it’s not just 

the guest speakers or the cool opportunities to do neat things in New York—like, you can do a field trip to the New 

York Stock Exchange if you’re in an investment banking class. That can be very relevant as well. Some of us might 

not want to do that, but having that kind of opportunity and the hands-on stuff is great.

It’s almost like the cases are secondary. Like you read these cases, but that’s not as relevant as being able to say, 

“Hey, Joe, tell me about that marketing study you did on the film industry for your internship.” That’s more valuable 

than reading a Harvard Business Review case from 1975 on a company in an industry that is no longer relevant.

mbaMission: Right, that makes sense. It sounds like you’re making a lot of connections, and that’s helping you land 

some great job opportunities, but have you worked with the career development office at all?

SFY: I have, but not as much as other people. I came in with the impression that I did not want to do traditional re-

cruiting, so I wasn’t interested in investment banking, consulting or brand management. So I think the good thing 

is they do a great job with those three, and that places 70% of our class off the bat. They’re very good at getting 

those kids internships. I was more focused on the entertainment, media and technology stuff. I’m in the Enter-

tainment, Media and Technology Association, and I sit on the board, so I’ve been able to get a lot of relationships 

and start a lot of conversations through that. But OCD [Office of Career Development]—we call them OCD—they’re 

there to sit and listen to you and help you hash out ideas. I was presented with three offers at the same time, one 

of which was through their network, and it was for investment banking, and I sat down with someone I had been in 
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dialogue with in OCD for a few months and hashed out all the pluses and minuses of each. We looked at where did 

I want to be in the future, what would be the best way to get there, and they’re pretty responsive. I mean, they’re 

not as strong in those non-core three that I mentioned earlier [investment banking, consulting or brand manage-

ment], but I think that’s only going to become better with time. 

It’s almost on the clubs. Being on the board of the Entertainment, Media and Technology Association, I help out 

with anything I can. So if someone says, “Do you know anybody at this company?” I’ll be like, “Yep,” and I reach 

into my personal network and set someone up, and they’re just as willing to reciprocate. My roommate is the pres-

ident of the club, and she’ll send out something if she has a connection that someone else might want. We know 

the limitations of it, and everyone does, and they then leverage the other students. You have remember, there are 

800 full-time students and thousands of part-time students. So thousands of part-time students are here in New 

York that all have jobs at companies we probably want to work at. I have classmates that used to work at Google, 

for example. I have classmates that interned at Google last semester. I have friends who are part-timers who work 

at Google. I have alums that work at Google, and so if Google is who I want to target—even though the OCD brought 

Google in a corporate presentation and we did recruiting through them—you still have all those other avenues that 

you can hit up and get some kind of traction there as well. 

mbaMission: That sounds really helpful.

SFY: Yeah, and I think they [the OCD] know their limitations. There’s been a little transition in the team in our ca-

reer office, and I think that they’re still figuring out certain things like who’s going to work on the social enterprise 

stuff, who’s going to work on the entertainment stuff, who’s media, who’s technology, who’s whatever. So it’s a 

learning process.

mbaMission: Of course, especially when the landscape keeps changing. 

SFY: Yeah, you know, I’m sure they were great for banking. I don’t know because I didn’t do that recruiting, but it 

shouldn’t be hard for Stern, right?

mbaMission: Right. What impression do students generally have of Dean [Peter] Henry and any influence he’s had 

since he took over?

SFY: I think he’s generally very well received. People like him a lot. He’s a great person, and it seems that he actu-

ally cares about the students. A good example is he takes the stairs up to the 11th floor every day. He doesn’t walk 

over to the elevator, pop in the elevator and take it up and not say hi to anyone; he takes the stairs so he can talk 

to students on his way up to his office. And he also has office hours available whenever anyone wants to talk to 

him. I could go talk to his receptionist now and just say, “Hey, I want to speak to Dean Henry whenever he’s next 

free.” “All right, I’ll give you Tuesday at 3:00.” You can literally sit down with him. There’s a couch in his office, 

and he will literally talk to you about whatever you want to talk about, whether you’re not happy with something, 
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whether you just want to say, “Hey, great job on that State of Stern address you gave last week.” He’s always there 

for feedback. I have three friends who played basketball with him yesterday, or two days ago, at the gym. They 

set up and were like, “Hey, do you want to play basketball?” He’s like, Yeah!” So then they went and they played a 

game of Horse for like an hour.

So the administration is good. He’s not just a figurehead. There is a team working with him, a very confident team 

that is trying to identify all the issues that students have with Stern and trying to, you know, alleviate the pres-

sures on kids. So kids want more classes during the day, for example, but it’s hard with some of our professors who 

are notable in the business school who work during the day. They’re trying to address all the issues of students, 

and it’s why we had this State of Stern speech last week. He works very closely with Adam Brandenburger, who’s 

one of the other deans [the Vice Dean for Graduate Education], and anything that comes up, they’re willing to 

tackle. They want to do what’s in the best interest of students, not just what’s in the best interest of themselves. 

And Dean Henry has a purple backpack that he wears around all the time. So you always know where he is. Then 

he’s like six [foot] five, so he’s hard to miss. He actually was the dunk champion in college when he played basket-

ball. He’s very well respected.

mbaMission: That’s great. What would you say in general about the school’s faculty?

SFY: I think there’s a wide range of faculty. You have some who are absolutely unbelievable, like I’m sure you’ve 

heard of [Aswath] Damodaran, who is, you know, the guru on corporate finance. I’m in his class now, and I will say 

that he is the guru on corporate finance. There is no one that will teach you corporate finance better than Aswath 

Damodaran. That’s just not going to happen. He’s fantastic. But it’s hard to sell a professor on teaching a core class, 

right? Do you want to be the guy that teaches “Statistics”? No. That’s not particularly interesting—an intro-level 

statistics core class for an MBA—but out of the ten professors that I’ve had so far, I’d say there’s only been two, I 

would guess, maybe two and a half, that I’ve really been disappointed with, and the others have all been amazing.

There are academics, and you quickly figure out who the academics are, but then there are also a lot of people 

that have worked in industry. So my investment banking professor ran Credit Suisse at one point. He’s worked in 

investment banking for 30 years. He knows the industry better than anyone, and he’s not going to get up there 

with a case and try and teach you with a bunch of case studies. He’s going to get up there and say, “This is what I 

did when I started Equity Capital Markets at this bank.” You learn all about it from that, and so the teaching styles 

vary. My class at 3:00 is mostly case based—I mean, every week a case to read for it, but that’s just the way that 

certain classes are. There’s very different teaching styles amongst all the classes, and some are very hands-on. 

There are some where we break out into little project groups constantly. There are other ones where it is kind of 

more straight lecture, like Damodaran’s class. So it varies, and most of the time, I’ve been very satisfied. 

You’re not going to get 100% of amazing professors, but there are enough that, after your first semester, when 

you’re not forced to take certain classes, that you can take only “amazing professors.” And we have these course 

faculty evaluations that all the students can view, and they’re anonymous. You rate all the professors. So students 
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are required to fill them out in order to get their grade for a class, and you can go in and see the rating for every 

single professor, and you can know before you ever take your class how demanding the class is, how would you 

rate it on a scale of one to seven, how effective is this professor at using tools other than just lecturing, things 

like that. So you can get a full overview of all the professors before you ever take them. And that really weighs 

into a lot of people’s decisions on classes. You might think a topic’s really interesting, but then you check out CFE 

[Course Faculty Evaluation], and they’ve gotten 3s across the board, and it’s, “I’m not going to take that class now.” 

My class at 3:00 is with [Glenn] Okun, and he is a very good professor. He’s very interesting and entertaining, and 

he’s one of those who has worked in the industry, he’s done it. I’m in his “Managing the Growing Company” class, 

and it’s fascinating from a standpoint of—he has what I think he called the Frankenstein text, which is a text book 

that’s in a series of articles and Harvard Business Review cases, and some actual textbook chapters written by Jim 

Collins, who was a professor at Stanford, and we’re the only other program that uses this textbook. It can’t be used 

by any other school. So it’s a very unique text to use and learn from, but then his actual teaching style is great. I 

mean, he gets up there—and it’s an hour and 20 minute-class twice a week, and we have a different case for each 

class—he gets up there and for the first 20 minutes, 30 minutes, he just says, “All right, tell me everything about the 

case.” And he won’t prompt you—he’ll literally just sit there, and you kind of describe everything. He writes it up on 

the board and then ties it into how we should evaluate it from that point. And then it’s just a very engaging class. My 

whole thing is, if I don’t read the case, I’m not going to go to the class. I don’t get anything out of it, and he knows 

that, and he’s very quick to point out that there’s no point in coming if you didn’t read the case. Why waste anyone’s 

time? He’s just a very engaging professor. He’s a little quirky, but he’s good and extremely bright. 

And Damodaran takes the cake for accessibility. I had a quiz with him yesterday, and the class he teaches is 

capped at 400, I think, so basically the whole first-year class takes it. I think there’s probably 360 kids. We had a 

30-minute quiz yesterday, and he had graded all 360 quizzes by 10:00 this morning. He did it. He doesn’t have TAs 

[teaching assistants]. He did every single one of these, and then he emails everyone, “Okay, come pick them up 

whenever.” And then in addition, he sends us an email every day, and they’re different emails on different types 

of days, so every Friday, he sends a webcast out where he talks about something we learned in class, and he does 

a ten-minute webcast on applying that thing we talked about. Every Wednesday is the puzzle of week, where he’ll 

take something in the news and say, “This is how you should apply what we’ve been learning in class to this.” We’ll 

have a post-class review, like a quiz question that he doesn’t grade, but he’ll say, “Just think about this. This is 

what you should have learned in class today.” 

He told us, “If I’m ever walking around and you see me, you can ask me any questions you want. The only time 

you’re not allowed to is if I am sleeping or if my heart rate is above 161 beats per minute—meaning he didn’t want 

people asking him while he was running on the treadmill, but other than that, you can ask him questions whenever 

you want. It’s fair game. And it’s mainly the reason I’m taking his next class, which they call corporate finance part 

II, next semester. I mean, he’s just that good of a professor. That’s hard to pass up. 
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And there’s Charlie Murphy, who is the investment banking professor and trying to teach some other classes. He’s 

just absolutely fantastic, and whether it’s because he’s had so much experience in the industry and knows all the 

players or the fact that he’s just very humorous. He knows who his audience is, and he plays to the audience. So 

he’ll tell us a story. He goes, “All right, I’m going to tell you the funny version first before I tell you what actually 

happened,” and that kind of stuff really gets kids engaged. 

When you talk to the second years and you ask them what was your favorite class at Stern, people either say it’s 

Okun’s “Managing Growing Companies” class or Charlie Murphy’s investment banking class [“Investment Banking: 

The Financial Service Industry”], and more often now they say the investment banking class. And I’ll be perfectly 

honest—70% of the class will never go into finance, maybe 60% have never touched finance—so it’s not like it’s a 

quant-heavy class. There is no math in the class; it’s just very intellectually stimulating, and he does an amazing 

job of teaching it. Anyone you talk to from Stern who’s taken the class will tell you that he is probably their favorite 

professor. 

And Sonia Marciano is another good one. I did not have her for our core “Strategy” class, but some kids did. She 

teaches advanced strategy, and she’s amazing as well. 

mbaMission: Great. What kind of interaction have you had with the alumni, either when you were applying or since 

you’ve become a student?

SFY: So when I applied, I didn’t have as much interaction. The funny thing is that Stern has probably the most 

graduates of an MBA program because of all the part-timers, but I didn’t talk to many. I talked to current students 

that are now, I guess, alums, but I didn’t deal with too many of the alumni when I was applying. My role on the 

entertainment and technology board is I coordinate speakers and events, so I get a lot of alums to come in from 

various entertainment, media and technology companies, not only in New York, but all over the country. They 

come in and either sit on a panel, do a Q&A, give a speech to the students or hold a Lunch & Learn. 

So I’ve interacted with actually quite a few, and that’s not just because I wanted to do the speakers and events. 

Like, I am in the GFA, which is the Graduate Finance Association, and I’ve had a chance to interact with a ton of 

alum in the finance program. I’ve had a chance through the entrepreneurs club [Entrepreneur’s Exchange Club] to 

get in touch with a bunch of the people who work at start-ups around here, and I think it’s partly due to the fact 

that a lot people who go to Stern stay in New York after they graduate or come back here if they go somewhere 

else for a few years. So there are always people to talk to, and they’re very receptive. I’ve emailed people who I’ve 

never had a conversation with and no one ever introduced me. I will just email them because I found them on our 

alumni database and say, “Hey, so and so, my name’s Joe, I’m a first year at Stern. I’ve been doing blah, blah, blah, 

and I’m very interested in hearing more about what you do. Would you have time for a call?” and they’re all willing 

to. I’ve got a probably 10% miss rate of people who are either just too busy or don’t respond, but for the most part, 

they’re super receptive to help anyone out, because a lot of them relate back to when they were in your shoes. 

They’re good about it. 
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And the office of career development does a good job of getting us in touch with the alum, whether it’s at any com-

pany. So I was interested at one point in looking at potentially an internship at J. Crew. So I went into their office, 

and I said, “Hey, who graduated from Stern who works at J. Crew?” And the guy says, “It’s so and so. Let me send 

you her email address.” It was fast, and I got in touch with the girl two days later. We were having a conversation, 

talking all about her job at J. Crew and things like that.

One thing that I didn’t mention earlier about hands-on learning opportunities that I just remembered—and which 

is actually set up through [Professor] Okun—is we do an Amazon challenge [the Amazon.com Innovation Competi-

tion] every year. It’s kind of a case competition—I don’t know, because I haven’t done any of the consulting case 

competitions, but I know we do them with Deloitte and a bunch of the big consulting companies, but this one for 

Amazon. They sent, I think, six people from Amazon—I think one or two are Stern grads—and the idea was we have 

three weeks to come up with a business plan or a new business to launch for Amazon, and we need to do so in 

teams of five. Then we submitted them all to a senior exec at Amazon, and they read through the ideas they liked 

and picked the top three. And then those top three groups presented to six people from Amazon at Stern, and then 

the winners were flown out to Seattle to then pitch that in front of management.

So that’s the kind of experience you get, and all these kids are volunteering to do it. So I volunteered with four 

other guys, and we came up with our idea. We didn’t end up winning, but they were so good. We emailed the people 

at Amazon and asked for feedback, and they said, “You guys didn’t think about these things. Have you thought 

about these things?” and “Those were great things.” And Okun set it up on his own because he just wanted us to 

learn how to do that. That is something he didn’t have to do but did, and it was very valuable. 

mbaMission: What would you say are the best and maybe not-so-great parts of Stern’s facilities?

SFY: So I’ll start with the worst only because I feel like it’s a common complaint and it’s an ongoing joke. They’re 

actually addressing it, but the bathrooms always being cleaned, and the joke is that they’re always clean, but 

they’re never available when you need to use them. But they have started a really huge renovation process on a lot 

of the building, and they’ve gutted almost all of the bathrooms, and they’re replacing all of them. So we do have 

new, fresh, clean bathrooms on every floor. 

And then there are a couple of classrooms that seem somewhat dated. One of our larger classrooms is scheduled 

for a huge renovation this summer and will be done hopefully by the fall, which is great, because we have a lot of 

panels and things are hosted in there, but it’s kind of a dingy old classroom. For the most part, we’ve got our study 

labs that most of the first years hang out in—that was brand new a couple years ago. Our big lecture hall is almost 

brand new, and the technology in all the classrooms is amazing. All of our study rooms that we book through our 

online system have hookups for everyone’s laptop. You can hook them up to a 50 inch TV in every single one, so 

you can work on a project together and not on someone’s 11-inch laptop screen. So those kinds of things are amaz-

ing in the sense that the technology is definitely up there. 
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They do need to work on the café. I mean, there’s not a whole lot of food options, but granted, you’re in New York 

City. I can walk a block in every direction, and there’s 20 different places to eat. It’s not like we’re all on campus 

and have to drive to the closest Jimmy John’s. And we all order Seamless [an online system for ordering from 

restaurants]. If we need food, I can order Seamless on my phone. I can get food 20 minutes later, delivered from 

anywhere in the city, so that kind of stuff is great. 

mbaMission: Sure. How would you characterize social life at Stern specifically? 

SFY: Yeah. So, I am lucky. I’m really good friends with both of the people on our events committee, so I’m just a 

bystander—I generally do what they do. We have every Thursday night, from 6:00 to 10:00 pm, what we call beer 

blast, and it is MBA only, for the first and second years. The part-timers come, but not often. It’s basically like a 

keg party in the basement of our building. We have a giant room, and they have tons of kegs, tons of food, music, 

and it’s hosted by a different club each week and co-hosted by our student government. So it’s just a place where 

everyone meets every Thursday night at 6:00. You know, you’re like, “Are you going to beer blast? All right, I’ll see 

you there!” And then whichever club hosted that beer blast will organize a post-beer blast party at a bar within 

a few minutes of campus that everyone goes to. So they have that every week, and the clubs themselves all have 

various happy hours. I feel like I could go to a happy hour with a different club that I’m in every single night if I 

wanted to. Those are all student run. People are very big on the social life here. 

Last weekend was our spring gala, which is our business school prom, essentially, and they have it at one of the 

trendy hotels here in New York. So that kind of stuff they do a great job with. But the students want to hang out 

with each other even when there’s not something going on. Like I said earlier, I’m just as apt to call any of my class-

mates to hang out—most of the time even more likely to call them than one of my friends, like my old roommate 

from college or good friends of mine who I grew up with and who live here in New York.

mbaMission: We’ve heard the Stern Follies are a pretty big deal, too, right?

SFY: Yeah. Follies was a few weeks ago, and Follies is a huge deal. It was a lot of fun. It’s just nice to see your 

classmates kind of poke fun at being business school students. We poke fun at the school a little bit. Obviously, 

we poke fun with Columbia a lot—and they do the same thing with us—but Follies is a really fun thing. I didn’t know 

how big of a thing it was until I went to the first Follies, but now I’m already thinking about what I would want to do 

if I want to submit a video for Follies for next year. I’ve already thought extensively about it.

mbaMission: That’s great. Do you think you will?

SFY: Yeah. There’s a good chance. 

mbaMission: What do you think more people should know about Stern that you think they probably don’t? 
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SFY: We’re not just a finance school, but if you want to do finance, we’re the best to do that at. I know Chicago 

Booth and Wharton are both great programs for finance, and those are just as good, and MIT Sloan’s another great 

program, but at Stern, just the accessibility you have is amazing. All my friends went through banking recruiting 

last semester. They were at Goldman Sachs during the week, meeting with people, having a coffee chat. They were 

meeting with a hedge fund on Park Ave. They were doing those types of things that you don’t get to do, and that 

transcended across all of the different recruiting stuff. So that’s something people don’t take into consideration. 

They think, “Oh, you’re in New York. You’re just in a big city.” But it’s all those opportunities that are there that 

people just kind of overlook.

And the second thing I would say is that people need to look at—I mean, I’m obviously biased because I don’t go to 

Columbia—but they should think about Stern just as much as Columbia, even though we’re not as highly ranked. I 

think we should be higher ranked. I think we place people in just as good of jobs. I think we have more extensive 

faculty. We have a better access in the sense that I can walk two blocks to an internship, when they have to take 

the subway 40 minutes.

Those kinds of things that people don’t think about, and they just think, “Columbia is Ivy League,” you know, 

“They’ve got to be the best. They’ve got to be better than Stern.” So it’s not a chip-on-the-shoulder type of thing, 

but people need to consider that if you’re looking at Columbia, you should be looking at Stern. If you’re not, you’re 

an idiot, and vice versa—if you’re looking at Stern, you should look at Columbia.

mbaMission’s Exclusive Interview with Isser Gallogly, NYU Stern’s Assistant Dean of MBA 
Admissions 

August 2009 

Note: At the time of this interview, Isser Gallogly was Stern’s executive director of MBA admissions; he is now the 

school’s assistant dean of MBA admissions.

mbaMission: Stern is pretty well known for finance. Would you say that is a fair assessment? In your opinion, what 

should the school be known for that it’s not known for?

Isser Gallogly: I think probably the first thing that surprises people about NYU Stern, especially when they come 

in contact with our students and visit us, is our incredibly collaborative and down-to-earth community. I think 

that for whatever reason, when you’re in New York City, people expect that the community might be less closely 

connected or less friendly. Nothing could be further from the truth about NYU Stern. The thing that probably dif-

ferentiates us the most is our community and how collaborative [the students] are and how well we work together. 

I think that’s the first sort of surprise people may not be expecting when they encounter NYU Stern.
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I think the second thing would be the broad range of educational and functional expertise. Certainly we are in a 

finance capital of the world by being in New York, but New York is much more than a finance capital. It’s actually a 

capital of all industries across the board. In fact, 25% of the Fortune 500 has their headquarters in the New York 

area. So really, we reach all industries and functions. We have an excellent program in marketing, consulting, so-

cial entrepreneurship, as well as in fields that are more specialized—entertainment, technology, luxury and retail, 

and pharmaceutical to name a few. We’re really strong across the board.

For example, in the innovation and social enterprise field, we recently added a specialization in that area. In enter-

tainment, media, and technology, we’ve added a dual degree, an MFA with NYU’s Tisch School [of the Arts], which 

is an exciting project for us and one that’s been very popular. For luxury and retail, there is no better place than 

New York if you’re interested in this area of the marketing world. We’re just a lot more diverse here at Stern than 

people really think.

mbaMission: Are there any areas in particular that Stern has been working to strengthen over the past couple of 

years? And how are those kinds of decisions—as to what needs to be an area of focus for the school—typically made?

IG: I think one of the great things about NYU Stern is that, despite having been around for 100 years, it’s a very 

forward-looking and innovative institution. I think one of the things that we pride ourselves on is that we’re con-

stantly changing, evolving, growing, seeking to enhance things. Continuous improvement is part of our DNA, and 

we’re always looking at different things to do and different ways to do it and how to make ourselves better. We’re 

never going to rest on our laurels; we’re never going to become complacent. And I think that’s one of the things 

that is exciting about being at NYU Stern.

In terms of where the decisions come from and how we prioritize, the school definitely has a strategic planning 

process. It’s a proactive process, not so much a reactive type of thing, here at NYU Stern. We’re savvy about how 

we use our resources and how to grow and evolve.

An area that has definitely gotten heightened interest over the last several years is the marketing department, which 

has always been very strong, and I think that some of the moves that have been made recently, in terms of bringing 

on well-known researchers, as well as clinicians, have been phenomenal. Certainly the luxury and retail space has 

been one that has continued to grow, and the social innovation area has also picked up, based on interest. We have 

a lot more students in the Millennial Generation who not only want to do well but want to do good. Stern is a place 

that fosters that type of thinking. So those are some areas that we have continued to enhance academically.

In terms of the school overall, one of the things that we always try to work on here in New York is our physical 

space. We’re not out in the countryside, so we don’t have limitless acres. We have to be smart about how we utilize 

our space. And we initiated a very large-scale space initiative. It’s called the Concourse Project, and it’s to revamp 

whole sections of the school. There’s a lot of construction going on this summer, but we’re hoping to complete 

most of it by this fall, and this will create more and better space for students.
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We’ve also done a lot of projects to revamp student lounges and reconfigure them based on student input of how 

they want to use the space and what would be most appropriate. So we’ve done a lot in that world.

Obviously, things like infrastructure are also being improved. Our IT systems, for example, have been one area 

that we are continuously enhancing to keep up with the pace of technology. The school hired a new CIO—chief 

information officer—a few years ago. And he’s been doing a phenomenal job of partnering with students, adminis-

tration, and faculty to make sure the school is continuing to move forward.

mbaMission: So you mentioned the Millennial Generation. How does NYU feel about younger applicants, perhaps 

direct admits from undergrad or people who might have only one year of professional experience?

IG: People without experience have always been eligible to apply to NYU Stern. We’re looking to make sure that 

people are able to reach their academic, professional, and personal goals. So, when we admit people without work 

experience, we want to make sure that fits with what they want to achieve.

For example, let’s say an applicant is applying for our JD/MBA dual degree with the NYU School of Law, and wishes 

to pursue a career in law. Well, law is a field where people often do not have prior business experience. The legal 

firms that hire law students are comfortable with that, too. So in that case, not having work experience prior to the 

MBA makes sense to us. In other industries and in other types of careers, recruiters are not necessarily going to be 

as positive toward not having prior work experience. So we really understand that person’s path.

Another example might be someone who works in a family business and wishes to go back [after business school] 

and work in that family business. In that case, they may or may not need post-undergraduate work experience 

if they have worked with the family business for years and they want to get the education to continue to move 

forward in it.

mbaMission: That naturally leads into another question I had about goals and what is scrutinized closely in light 

of the challenging economy. What are your thoughts with regard to someone who is trying to make a career transi-

tion that may be a little more difficult to pull off in this economy, or someone who perhaps talks about primary 

and secondary goals?

IG: At Stern we’ve always scrutinized goals extremely closely. That’s just part of our process and something we’ve 

always done. We’re in the top seven business schools in terms of the number of applications that we receive. We 

also have a medium-sized class. Our selectivity last year was 14%, which [makes us] one of the most selective busi-

ness schools. So for us, we’re really looking for people who know what they want to do, who have taken the time 

to do self-evaluation and have a really focused and well-conceived plan.
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Any MBA student will tell you that first semester goes by exceptionally quickly, and you really need to have a plan 

when you walk through the door. Sometimes that plan changes, you’re exposed to different things, but you’re going 

to get a much greater return on your investment of time, money, and effort if you have a good plan from the start.

I always say to people, if all you know is that you don’t like what you’re doing, then you don’t know enough to apply 

to business school. You’re going to have a really hard time writing one of those essays about goals and career if 

you haven’t really thought through what you want to do. You’re going to have a really tough time when you come in 

to do an interview with us in admissions. You’re going to have a really tough time when you get in front of recruit-

ers at the end of the semester.

And the other thing I’d say is that it’s really smart to figure out what you want to do. You might not have it all 

nailed down exactly, but you’re investing a tremendous amount of money and time in an MBA, so you had better 

be sure that it will get you where you want to go. Admitting well-directed students is part of our philosophy here, 

and we’ve always partnered with our Office of Career Development in this effort. We look at the skills it takes to 

be successful in certain fields, what the dynamics of those fields are, what backgrounds are most attractive—we 

talk with recruiters. We really want to partner with our students and help them get where they want to go aca-

demically, professionally, and personally. I don’t think we are doing anyone any favors if we’re not holding people 

accountable for having a plan, a pretty thought-out plan, when they apply to Stern.

Now back to your point about Plan Bs and contingency plans. No matter what you’re doing, and no matter what 

economy [you’re in], you always want to have a contingency plan. It just shows that you are someone who under-

stands realities. You should always have a Plan B. It’s good to have thought it through.

mbaMission: Speaking of which, what would you say to someone who is interested in applying and who has been 

unemployed for several months, not just a month, and has been laid off?

IG: They have to think about how they want to position that when they are at business school and when they are in 

front of recruiters. They need to try to do what they can to maximize their development and enhance their skill set 

while they are between jobs. That may mean taking some course work. Perhaps they can earn a certification or a 

professional license. Perhaps they do some volunteer work that enhances their business and or leadership skills. 

Perhaps they take on some independent consulting work. Maybe they assist family businesses. I think it comes 

back to what are they doing to better their skills and to keep themselves marketable.

Some people just say, “Oh, I am going to go travel the world.” That’s okay, if that’s what you want to do. Certainly 

getting global exposure isn’t a bad thing, so long as you have thought about how that is going to look on your 

résumé and how that is going to look when people are deciding whom to invite for interviews—or not. You should 

have a plan for how are you going to talk about that in your job interviews, in your admissions essays and admis-

sions interviews.
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This is going to affect you professionally, so make the time between jobs be as meaningful for your development 

as possible. It is a challenge. The upside is that people understand the reality here; we understand that if some-

one is not employed, it’s probably not a result of that person’s ability but more a result of the situation and the 

economy. So we will be somewhat forgiving, but it sure doesn’t mean just coast. You want to be proactive.

mbaMission: Stern has had quite a robust response to the financial crisis. Can you talk a little bit about the goings-

on on campus and in the media with respect to academics and to the school’s overall response to the financial 

crisis?

IG: The short answer is that we wrote a book on it. We have such an amazing faculty here. The faculty that chooses 

to be at NYU Stern is a faculty that wants to be connected to business and tell students about changes in business. 

This isn’t a place where the faculty wants to do the same old lecture for their entire career, teach about theory, 

and never broach or approach what is going on today, or that uses cases that were written 15 years ago that might 

no longer be relevant. That’s just not our style. And I would say to anyone who is applying to NYU Stern, if that’s 

what you’re looking for—a place that is doing just theory and old cases—then don’t apply, because that’s not what 

you’re going to get here.

We had a whole number of our faculty write a book called Restoring Financial Stability: How to Repair a Failed Sys-

tem [Wiley, 2009]. And this book had 18 targeted white papers by 33 academics that offer financial policy alterna-

tives, specifically courses of action to help the global financial system. And the whole idea was to be able to present 

this to the current government and administration but [for it] also [to] be a roadmap for industry, not only in the 

United States, but also other places around the world. We got endorsements from Paul Volcker [former chairman of 

the Federal Reserve] on this and John Paulson [founder and president of Paulson & Co., Inc.]. It’s been fantastic. It’s 

been extremely well received. You can read about it on our Web site [http://whitepapers.stern.nyu.edu]. Mostly, the 

faculty looked at this as an opportunity to contribute to society and share knowledge and effect positive change. 

Again, that is just the spirit of Stern.

As this thing started to happen, we also had a Market Pulse series event where we brought in people from industry 

and professors and had these sessions for our alumni, students, and the media about what is going on. What do 

we need to do about it? How is this going to affect the world and the market and business in general? So it’s been 

a very exciting time. In fact, we turned the book into a class.

And it’s not just a financial situation; this is affecting all industries. The management groups and strategy groups—

how do you manage in an economic situation of instability from a strategy standpoint? How do you rethink your 

business in order to be profitable? It’s affecting everything from a marketing standpoint. How do you market 

when people are reluctant to spend? It’s a fast time for business, and our professors are very engaged in it, and 

it’s really reaching across the board. It’s definitely been the kind of thing that our academics and students and 

administration have been very excited about and been extremely involved in teaching.

http://whitepapers.stern.nyu.edu
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mbaMission: Can you shed a little light for me as to why Stern has a later application deadline than many other 

business schools? It’s November 15, right?

IG: Yes, November 15 will be our first deadline. It’s still almost a year before they would begin business school, so 

it’s very early. It serves applicants’ needs, and we can get decisions to people in a timely fashion. So it works for us.

mbaMission: Did you see an increase in your application volume last year, and would you care to make a guess as 

to what will happen this year?

IG: Last year was a very robust year for applications. Actually, the year before last, applications were up 20%, and 

that was the second highest level we have ever had. We generally have a very high level, so that was an amazingly 

high level. Last year, application levels were about equal to that, so it was the third highest level that we have ever 

had. It was an extremely competitive year, and Stern is an extremely popular place to be, as always.

In terms of predictions for next year, I think that right now things are extremely uncertain. There are so many fac-

tors. What I will say is that historically, in the year of an economic decline, you get a small increase in applications. 

Usually the year following a decline, applications start to go down a little bit. So that would be history. But then 

again, I don’t know if this is going to be a moment in time that is similar to history or not.

mbaMission: What can you say about the proportionality of applications from one deadline to the next? What is 

typically the volume per round at Stern?

IG: The majority of people will apply typically on our January 15 deadline, the second deadline—that’s typically 

the largest. It really can change from year to year. We typically have spots to admit people from all deadlines, and 

we typically tell people that they should apply at the first deadline for which they feel that they are extremely 

competitive. Because there is no point in applying early with a poor application, because you’ll just hear bad news 

sooner. You should wait until you are most competitive and apply then.

mbaMission: In terms of actually reviewing an application, what is the review process at Stern from the moment 

you receive a completed application through when decisions are made?

IG: When an application comes in, the committee makes an initial evaluation, and from there, there are three pos-

sible outcomes: you can be invited for an interview, you can be placed on our waitlist, or you can be denied admis-

sion. If you are invited for an interview, your interviewer is typically a member of the admissions committee and a 

trained, professional assessor of talent. And the interviewer will review your application prior to the interview; it 

will not be a blind interview. Interviews are by invitation only.

After the interview, that person will write up an interview report. And then the initial evaluation plus the interview 

report as well as the application will be shared with the committee for a final decision. That decision would either 
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be admission, waitlist, or denial. For those who are placed on the waitlist either before or after the interview, we 

review those typically beginning in the spring and periodically over the summer as spaces become available and/

or candidates do things to improve their candidacy. Every application is looked at by multiple people on the com-

mittee, and every application gets a thorough review.

mbaMission: What kind of advice would you have for a candidate who is facing the legendary Stern Essay 3 [now 

Essay 2], someone who is looking at this blank slate and shaking his or her head?

IG: Look at the application as a whole strategically. We are going to be assessing applications based on the [ap-

plicant’s] academic ability, professional aspirations and ability, and who they are as a person. Those are the three 

major areas, and the application gives you an opportunity to present yourself according to those dimensions. So 

your transcript from undergrad, your GMAT score, those kinds of things, obviously provide some kind of insight 

into your academic ability. Your recommendations typically provide insight into your character as well as your 

professional ability. Your résumé, balanced with your work history form, can provide more context around your 

professional aspirations. Essay 1 typically talks about professional goals, but you have word limitations. So the 

nice part is that your work history form can explain in more detail some of the moves you have made throughout 

your career: why you left certain jobs, why you chose certain positions. Your résumé can cover some of your re-

sponsibilities of those roles. So Essay 1 is a little bit more on your goals and tells a story and doesn’t have to tell 

the whole story, because those parts of the application are complementary. So it’s really nice in that way.

Essay 3 [now Essay 2] is really an opportunity to talk about who you are as a person and really highlight that. So 

many people say to me, “I think my profile is just like everybody else’s. I’m 27, I have four years of work experience, 

my GMAT looks to be about your average, my GPA is about your average, I went to a typical undergrad school, my 

job is pretty much a normal corporate job, and I just feel like I am going to look like everyone else in your applicant 

pool.” Well, Essay 3 [now Essay 2] is a chance to not look like everyone else. It’s a chance to tell us what makes 

you unique—and to do it in almost any way that you want. Write an essay, do it as a puzzle, do it as a photo album, 

send an artifact that is important to you and tells about who you are. This is a chance for you to stand out, differ-

entiate yourself, to explain the things that you can’t explain in your career essay or that don’t come out from your 

transcript and résumé. So my hope is that an applicant is excited that they have the opportunity to communicate 

these things in a much more free-form manner.

A lot of people with Essay 3 [now Essay 2] do wonder, “Where do I start?” And I give people the same answer, which 

is always “Start with your passions.” What do you love doing? What do you get excited about? Because typically, 

what someone is passionate and excited about is usually central to their personality and tells us volumes about 

that person. So I would start with where your greatest energy comes from. And as much as people may be a little 

bewildered when they begin the process, we have heard again and again and again that Essay 3 [now Essay 2] is 

probably the most fun part of applying to business school. Whoever thought that an application could be fun? But 

by the end of it, they are pretty excited about it, and the students here are always asking each other during our 

orientation program or pre-term, “What did you do?” and it’s just a fun way for them to get to know each other.
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mbaMission: Do you have any favorite Essay 3 [now Essay 2] submissions you remember that really just knocked 

your socks off?

IG: There are so many good ones. The ones that really stick with you are the ones where you can feel the person 

through the essay. Or you really get a sense as to who they are. You get to see their personality and spirit. You 

know, people are just so unique, and in the world of admissions, we love getting to know people. It’s really the 

ones that just speak to you, and I think those are the ones that are the most genuine and come from a real place 

within the applicant.

mbaMission: When you read an application, where do you start? Walk us through the process of reading a single 

application.

IG: Personally, I just read it from front to back. I read the core data forms, so I get a sense of the basic facts of the 

person. Then I go through the transcripts to look at the academic record historically, their standardized test, their 

other academics, and then I go through their résumé and the recommendations and the work history, and then I 

get into the essays—one, two, three, and sometimes four, depending on if they include the optional Essay 4.

I go through it pretty much the way people fill it out or submit it, because it’s one of those things where you’re 

really just compiling information and not really making judgments. Sort of gathering the pieces, and once you’ve 

completed the full application, you get a comprehensive feel for the entire applicant. Like I said, the whole ap-

plication tells you different parts of who a person is, and to do a holistic individual evaluation, you kind of have to 

read the whole thing and then begin to make assessments.

mbaMission: Are there any red flags—something you might come across in a candidate’s application that would 

lead you to quickly eliminate that person or might at least heavily prejudice your opinion of them?

IG: Yes, there are some things that make it more challenging for an applicant. When you look at the three areas—

the academic, the professional, and the personal—you don’t want to give an admissions officer a reason to say no. 

You want them to look at everything and say, “Wow, this looks great across the board.” So things that can hurt you 

are weak performance in undergraduate or on the standardized test. Is it everything? Clearly not, but better it be 

strong than weak. We publish our averages and our 80% ranges so that people have a sense of how they fall vis-

à-vis other people who have been admitted, and I would tell people to do the best they can. Obviously for under-

graduate there is only so much you can do, and it’s usually too late, but with the GMAT, we only look at someone’s 

best scores. So if your score is not reflective of your ability, then retake it. Retake it several times. Put yourself in 

the best position to demonstrate academic ability.

In the application itself, when you’re talking about résumés and things like that, again, people should really try 

to highlight what they have achieved and quantify those results. Answer questions that may be out there, and if 

you have been unemployed, take the time to explain what happened and what you were doing in that time. Don’t 
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just leave us guessing. There is the option of Essay 4 so that you can try to explain the circumstances. Help us 

understand.

Professional recommendations—we emphasize to people that their supervisor should write a recommendation 

and that their recommendations be professional, so to the greatest extent possible, that should be what we see. 

Occasionally we will see recommendations from friends or professors, and we just kind of read that and think to 

ourselves, “Well, we couldn’t have been more clear in the instructions. I don’t understand why we’re seeing this.” If 

that’s where you wind up, explain it. We know it’s not always possible to get your supervisor to make a recommen-

dation, but explain it to us. We have podcasts on our Web site about the entire application process, and we have 

explicit instructions on our application, so we wonder, “Why is this person not able to follow basic instructions?” 

Or, “Why are they not explaining why they have not been able to adhere to them?” Learn each school’s admissions 

process prior to beginning; it will help you a lot.

Also, excessive typographical errors, poor grammar are things that could hurt. It’s just careless. And we know ev-

eryone can’t get every word perfect, and for some people, English isn’t even their first, second, or third language. 

If there are 500 words in an essay, try to get as many of them right as you can.

And you should really have a super clear goal when you’re applying to the Stern business school. I don’t know why 

anyone would make a $100,000 or so investment in anything without carefully reading the prospectus and doing 

a lot of investigation. There are those who haven’t researched themselves, their future careers, and also haven’t 

researched the schools. You can tell people who are just throwing applications out there to everybody versus 

those who have taken the time to do it right. All the great schools are going to give you a great education and 

opportunities, but there are schools where you’re going to excel, where you are going to thrive and become the 

best you can be, and there are other places where it’s going to be a bad fit. People really need to investigate a lot 

more than they think they do. There is nothing like going and visiting the school—even if it has to be virtually. We 

have students available via email, phone as well as student podcasts, videos, online chat transcripts, etc. Also, 

at NYU Stern, when we do our admissions interview, we do it on-site, which gives people a great change to “kick 

the tires,” too.

mbaMission: Right. One final question: what is the international loan situation at Stern these days?

IG: We have a competitive international loan program. We’ve put in a lot of work to make sure that the funding 

would be there. We want students to be able to pursue their education, and we definitely want to be a partner in 

that endeavor. We believe in what an NYU Stern MBA can do for somebody, and we want to be sure that we match 

that sentiment with appropriate financial support.

mbaMission: Great. Thank you for your time—we really appreciate it.
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Appendix: 

NYU Stern Facts and Figures
Note: Facts and figures in this section are prone to change. Occasionally, conflicts may exist between the school’s pub-

lications and its Web pages. Applicants are urged to recheck facts and figures for the most up-to-date information.

Basics

Year Established: 1916 (graduate program)

Location: New York, New York

Dean: Peter Henry (2010)

Assistant Dean of MBA Admissions: Isser Gallogly (2003; including years as executive director of MBA admissions)

Programs: 

•	 Full-Time MBA

•	 Part-Time MBA

•	 Executive Education

•	 Executive MBA

•	 MS in Accounting

•	 TRIUM Global MBA

•	 PhD

Joint Degrees: 

•	 Dual MBA with HEC School of Management in France

•	 JD/MBA

•	 MBA/MA in French Studies

•	 MBA/Master in Fine Art

•	 MBA/Master of Public Administration

•	 MBA/MS in Mathematics in Finance

•	 MD/MBA with NYU School of Medicine

•	 MS in Biology/MBA

Class Profile (Class of 2017)

Applications Received: 3,696

Class Size: 404

Average GPA: 3.51

GPA 80% Range: 3.18–3.81

Average GMAT: 720

GMAT Score 80% range: 680–760
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Female Representation: 34%

International Students and Dual Citizens: 37%

Minority Representation: 26%

Underrepresented Minority Representation: 9%

Average Years of Work Experience: 4.7

Employment Statistics (Class of 2015)

Average Base Salary: $114,863

Average Signing Bonus: $30,410

Graduates accepted positions in the following industries:
•	 Consulting: 29%

•	 Investment Banking: 24%

•	 Consumer Products: 10%

•	 Technology: 8%

•	 Diversified Financial Services: 5%

•	 Entertainment/Media: 5%

•	 Retail: 4%

•	 Asset Management: 3%

•	 Health Care/Pharmaceuticals/Biotech: 2%

•	 Real Estate: 2%

•	 Energy/Power: 1%

•	 Entrepreneurial/Start-Up: 1%

•	 Government: 1%

•	 Hedge Fund: 1%

•	 Not-for-Profit: 1%

•	 Telecommunications: 1%

•	 Venture Capital/Private Equity: 1%

•	 Other (includes Insurance, Law, and Manufacturing): 1%

Graduates accepted positions in the following functions:
•	 Consulting: 28%

•	 Investment Banking: 18%

•	 Marketing: 13%

•	 Finance: General/Corporate: 7%

•	 General Management: 5%

•	 Research: 4%

•	 Business Development: 3%
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•	 Investment Management: 3%

•	 Operations: 3%

•	 Product Management: 3%

•	 Data and Analytics: 2%

•	 Private Banking/Client Services: 2%

•	 Sales and Trading: 2%

•	 Real Estate: 2%

•	 Strategic Planning: 2%

•	 Law: 1%

•	 Private Equity: 1%

•	 Other (includes Finance: Structured/Project, Risk Management, and Venture Capital): 1%

Graduates accepted positions in the following locations:

•	 North America: 93%

•	 Asia: 3%

•	 Europe: 2%

•	 Middle East and North Africa: 1%

•	 South America: 1%

•	 Latin America and the Caribbean: <1%

Geographic breakdown within North America:

•	 Northeast: 79%

•	 West: 13%

•	 Mid-Atlantic: 3%

•	 Midwest: 1%

•	 South: 1%

•	 Southwest: 1%

•	 Canada: <1%

Major Employers (companies hiring three or more Stern students in 2014–2015):

•	 Accenture

•	 Amazon.com

•	 American Express

•	 A.T Kearney

•	 Bank of America Merrill Lynch

•	 Barclays Capital

•	 Bayer

•	 Blackstone

•	 BNP Paribas
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•	 Boston Consulting Group

•	 Citi

•	 Colgate-Palmolive

•	 Creative Artists Agency

•	 Credicorp

•	 Credit Suisse

•	 Deloitte

•	 DirecTV

•	 Deutsche Bank

•	 General Motors

•	 Goldman Sachs

•	 Google

•	 Guggenheim Securities

•	 IBM Consulting

•	 Johnson & Johnson

•	 JP Morgan

•	 Liberty Mutual

•	 L’Oréal

•	 McKinsey & Company

•	 Moelis & Company

•	 Mondelez

•	 NBC Universal

•	 PayPal

•	 PepsiCo

•	 Pfizer

•	 PricewaterhouseCoopers

•	 Prudential

•	 RBC Capital Markets

•	 Reckitt Benckiser

•	 Samsung

•	 Starbucks

•	 Strategy&

•	 Time Inc. 

•	 UBS

•	 Unilever

•	 Univision Communications

•	 The Walt Disney Company

•	 Wells Fargo Securities
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