HEADS OR TAILS?
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In @ random game of ab-N9? more people will choose N@tC than £h+
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Unknowingly these 359 participants played the biggest game of Afs-M 9P

online. And there is a winner. Converting each category into respective

numbers and counting them the total comes down to 1166. Finding the
Mod 5 of 1166 gives 1 aka 20+ making 33 of the participants winners!



ROCK, PAPER, SCISSORS?
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Unknowingly these 359 participants played the biggest game of Rock, Papers,
Scissors online. And there is a winner. Pitting consecutive participant choices against
each other we have the very last game between P#358 and P#359 which was Scissor

Vs Rock which let’s the last participant throwing Rock win the entire game! The
game also produced 114 draws overall. Playing the game in reverse pits P#1 and
P#10, Scissor vs Paper, making P#]1's Scissor win and producing 118 draws.
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PICK A NUMBER BETWEEN 0 AND 9

Number 7 is the most picked (111 votes) while O is the least picked (13 votes)
random number! Surprisingly most people got what other people won’t pick.
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DICE ROLL — 6 FACED

In this simulated world, if we programmed the surveyed odds
into a dice it would often land on 4 and it would rarely land on 1.
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YOUR TURN TO VISUALIZE.

The data for this survey is available for the public and so is the Canva page
for the PowerPoint. You can create your own visualizations and expand this.

Important Links and Resources

e Raw Data - https://t.me/Dagmawi Babi/19422

e Canva Page - https://www.canva.com/design/DAGBFfowXAM/M-
ByeSQeWD608UilGmKsMQ/view?
utm content=DAGBFfowXAM&utm campaign=designshare&utm medium
=link&utm source=editor

Share and Support

You can join our community https://t.me/dagmawi_babi to share all the visualizations
you’ve made using this data and you can also ask for support and more information
about the data and have fun doing it.

THANK YOU!

Survey and initial visualizations were made by Dagmawi Babi.
May 18, 2024 GC
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TEMPLATE

This is a template page to help you get started fast.

This is an introductory paragraph to what portion of the data you’re
visualizing. You can write a quick overview of the main values and ranges of
data that’s being visualized and also parameters you’ve adjusted and left.

MAIN VISUALIZATION

Fun insights and facts go at the end of each slide. You can also use this area
for legends to describe the visualization.



