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+ 1) rue or False (0.5 marks each
1. The essence of product design is to satisfy customers and maximize
2.

Bahir Dar University, College of Business and Eenpriges "i'
students , Year 2014, 155

e the value for the customer at maximum co=t

own products. U -
i 4 deposit trademarks which

Entrepreneurs work with new offering while small business works wit

One of the objectives of the Ethiopian Government Trade Mark Directives is 10 centrally
their goods or services. ~{ srice of goods sold at

3.
ara used by local and foreign enterprises to distinguish _
4. To be small business, the market share of the firm should be large enough to influence the
huge amount. f ! 1 ;
5. !na?ﬂequate ﬂna]n-::ing. which shows up in many ways, is the number one Cause of business failure. 7\
6. General partner can transfer interest without the consent of other general TJELHH_E_TE 1‘ ity T
7. When a company maximizes the availability of a product/service, the type of utility IS place “1"_"11' have with
8, Organization structure defines members’ jobs and the communication and relationship tiese JoBS
each other. =7
9. Financing a business through equity is preferable than debt financing. ~1 —
10. Venture Capitalists (VCs) expectation in gaining equity is more than angle investors,
1) Matching (0.5 mark each) R B - — ¢
|I.. A l|- # - i = =T I
1. Combinations :}f{EhysicaE matter not | A. Form utility -
naturally found. B. Composition of matter
2. Protects any new invention or functional C. LUHility patent |
| improvements on existing inuentiﬂns.E | D. Machines E
| 3. Methods of production, research, testhg, | E. Design patent X a m :
I analysis, technologies with new | E: Manufa;‘tpres C / a %
I| applications. G. Place utility S S |
4. A product is readily available to potential H. Processes
|' cuﬁmmers-;ﬂ X i I, The first stage in product and semice development I:II'UGE'EE"#
| 5. Products, instruments, physical objects. 74| J. Intellectual property right given for new breakthroug
| 6. Idea generation T : K. Intellectual property right given for new artistic WOrks s—
7. Copy right ¥~ L. The trade of values between two parties. - offering
8. Exchange p~ | M. The act of obtaining a desired product from someone BY \
9. Transactionl | something in return. —
| N. A certain percentage of the selling price is added 10 unit cost

10. Cost-plus pricinge
| 0. Any amount that is above unit cost may be considered =

I' o ——

) Choose the best answer (1 mark each)
1. Product development is the process through which companies react to .
A. Market signals C. Adopt new technologies
D. Ensure continuous growth. E, All of the above

B. Respond to changes in customer demand

2. Which one of the following is not a more fruitful source of ideas for entrepreneurs?
C. The federal government
E. None of the above

A. Existing products and services,
D. Research and development

B. Distribution channels, | |
is a contract between an inventor and the government in which the government, in exchanae ‘Ec:-r_
fits resulting’ from the possession.

3' = 1 -
disclosure of the invention, grants the inventor the exclusive right to enjoy the bene
D. Trade mark

‘;‘r ?ijgtsecret E. WNone of the above
il intellectual property rights except:
4. All of the following are true about intelleciual property Ti : . | e 4o
ights that can be sold and D. Copyrights provide exc;luawetnghts to creall
A.Pate;:tasni;:rfgpe@ b individuals for the protection of literary or
nlike the patent, a trademark can last artistic productions. —
indefinitaly. E. MNone of the above
C. Trademarks like patents are periodically
renewed unless invalidated by cancellations= | i A S |
5. In which legal form of business, the organization has a legal entity and run t?f stl;ckhnlders having limited liability?
l ' . Proprietorship

A, Corporation C 1

B. Cooperation D. Partnership

‘ ement is trug? | i ‘ 1
3 Whrf{? Stgtﬂalr businesses are more flexible in product B. Small business eliminates new job while large

and service they offer than large firms. business create many business.
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18.1f one of the people responsible
business's money, the business mig
this statement?

C. Large businesses are more flexible in product
and service they offer than small business.

7. Identify the wrong statement for the following:

A Fraud occurs whenaver an ownar does not

e pay a due attention to the enterpnse ~

B A termination OCCUrS when a business no

longer exists for any reason
8. Which environmental ana
A. Macro
B. Sectorial

9. Which factor becomes a cause to business failure?

A. Bankruptcy -
B. Foreclosure
10.A business failure occurs when,

A A business closes with financial loss to a

" creditor

B. A business closes with change in form of

ownership

B. Maintain the status quo

12.Marketing includes such things except,

A Customer satisfaction
B. Human Resources Management
C. Demand analysis

13.1dentify a wrong combination;

A. Demand - need and want backed by
purchasing power

B. Product — goods/services

C. Need — deprivation of basic satisfiers

low cost

B Tell customers about company offerings
15.Marketing information system (MIS) is vital because;

A. Pricing strategy is based on marketing
information

B. Managers can do nothing without marketing

information

16.Which one of the following statements 1s incorrect about desig
A A company's financial strength determines

choice of a distribution strategy

B. A direct distribution strategy is advisable for

perishable products™

17.Which order indicates decrease in ievel of specificity?

A Demand-Need-VWant
B. Demand-Want-Need
C. Want-Need-Demand

A. Disaster
B, Fraud

A. Market change (or saturation) for the
business'’s product
B. Change in the business form

lysis aims to determine the factor

D.

 5-4

D.

None

A failure occurs when a business ClOses witkh
financial loss to a creditor
Disaster refers o some unforeseen happening

which makes the industry attractive?
C, SWOT

D.

D,
.

D

11.Small business organization to have a better chance of winning, the
A, Identify the firm's competitive advantage

C.
D.
D.
E,

D.
Ey,

14.\Which one is true about the philosophy of the production concept;
A, Customers want products widely availabie at

C.
D.
E

C.

Dy
E.

C.

D.

Examc\ass

All

A business closes because of voluntary
withdrawal of the owner.
All

business must,

Restrict the extent of relationship with
customer

All

Needs and wants identification and response
toit
Personal selling

Transaction — exchange of values
Price — estimate of product capacity to satisfy
needs

Build long term relationships with key parties
Customers require innovative products
All of the above

Distribution strategy is based on marketing
information -
Aand C

all of the above

ning a distribution strategy?

A direct distribution strategy is less costly than
an indirect distribution strategy

An indirect distribution strategy is advisable for

bulky products-

E.} None of the above

D/ Need-Want-Demand

E

Want-Demand-Need

for keeping the business's books begins purchasing goods for hirrjfherself using the
ht find itself bankrupt before too long. Which oné of the following best describes

C. Neglect
D. Failure

19.Businesses may terminate for the following reasons except,

C. Business relocation |
D, Notusing existing employees effectively

‘2)Page



of the following is Incorrect?

follo
wing bestl describes this statemem?

a;. Market Share
Independ
EI.MF Abab ance
e has F‘Urthaﬁﬂd D Liuhil.i
ab - ty
The I:tn,“w that he enjoy of &w';‘::g"ﬂg E:il:u:jh costs Birr 15, 000, 000, and it will be iransterred to him afier a manth
o Information Utility 9 iiding after a month is.
23.Apple is l;’ﬂs::assmn Mitity % E{::SEUJ'::H?
, n Ameari 1 " ; ; |
have been -.-..-;_~,|~|..l-u:gﬁ;"‘kg‘ﬁ:}?ﬂ] "f‘-‘-““nlﬂg‘f company that specializes in consumer electronics, software they
els for years and ' i
stay. This statement is \ gt sited foF v and coming up with new {features, which convinces their cUSIOMens o
The Selling Cone apt
cept

The Production Concept

The Product Concept D.
ote your product, customers will not buy and you could ™

and compete in the market. This philasophy 15 concamed with:
A. The Production Concept C
B The Product Concept
25 The role of advertising is very
competition and stay in the ma
Descriptive Function
B. Diagnoslic Function’

A
E,r'
24.Unless you well prom

yolume and has its

asing sales
h one is

important in incre
| roles of researc
s

rket, under functiona

mine the strengths and weaknesses

26.0f the following one is important to deter
take opportunities of tackle threats posed DY competitors:
Ay Competitive Analysis . Marketing Research
B Marketing intelligence D. Marketing information SY stem
ajsina different cateqory?
D, Bonds

27. Which of oné the following belong

reats are negatly
Q (i}, ¥
hinder an Individual from “_tf"'!.ﬂ.:.l. farcen that o T
mlulann. goals and uh]ﬂ'ﬂt: :.L_m\u_ﬂmlning hisites e E"_,‘E:;‘-:lld'mm.nnm wners must ists:
saknesses are = o nol have the fuxury of specializ
negativ ma
hamper an in di‘ﬂlma ¢ ive imtemal factors thal o St'nﬂﬁﬁmnm, |
his/her mission, go s ability to accomplish - engths are positive axternal options hat
, Qoals and objectives ';?:Eﬁz:;h mhl ;ﬂ 1,.*:12,,:,:;;:1-; g;’::‘:lrg a;[:!-
- siher ,
objectives
s inveived. Which of the

21.There Is little
delegatio
n of authority and one person Is Involved when anything matenal |
Parsonalized Management

The Marketing Con
of able ol

The Selling Concept
The Marketing

more sul
Predictive Function

D. Analytical Fun ction
of compett

g. Public stock

pe genef alisis,

ncrease your market share

Concept
role to face
table for the st

the challenge of
atement

ors and designing ways to

%

2
S
&

e 1o know the ability of

&
&

A personal saving
B. Angles
c. venture capital firms
! 2g. Which one of the criteria banks use 10 provide loan that can be used as referenc
t regular financial obligations?
pD. Character

the borrowerl to mee

A Equipment supplier

B, Accounting receivables financing
" Trade credit financing
34. Which one of the following factor should not be considered to seie

best distribution strategy?

A. Company Factors
B. Market Characteristics
C. Product Attributes
that firms use by charging the

32. atype of marketing strategy
the product will pay is
A Penetration pricing
By Markup pricing

sed by antrepreneurs usin

A. Capital
Capacity
c. Collateral
29. A type of capital firms need to bridge the gap between when they gel paid,
their suppliers and their overhead costs is
Ay Working capital C.
g Prelimnary costs of investment D.
30. Which one of the following is a debt financing mechanism is U
as collateral for shert period of time?
financing D.
E

ct the best channel und

highest possible price

E. Aot the above

and when they have to pay
Eixed assel investment

All of the above

g their receivables

All of the above
None of the above

er the condition of using

D. Enuimnrnentai Forces
E y None

that buyers who most desire

c. Pnce skimming

D. Competition priented pricing



33. The two main criteri in classifyin EME_%iﬁrn. small and medium in Ethiopia are
A. market sh:enn;1 zrl:;?:c;ﬂnr;?usgyfy“ : % C, Number of employees and market share

B. Capital and number of employees D. Capital and market share
V) Write Short Answers (7 marks)
1. Write at least three advantages of late entry strategy of commercialization (3 marks)
2.List and describe at least four promotional strategies a business firm may use (4 marks)




Instruction: Chooss tha Bast Answwar e
Answar in the Separats anssw s sShaet Frnvm-d
a ThiEr g-' "'~'.l._.f il Tl.f'.'l-l L]
1) Dne of the Mollowing dossn 't 0 : ol A -
A Presclue? ode T
i L hert il e gl ering
i e Idea generation
a Markst reasarch
I MNMone of the above = 1
| . | “ '.-|.-,|1'|.-'l.111"= i1 T
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businesses, because ol
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D.AEB 't_.‘.'.ln'l\"h.lza ¥
- i DT S5
velopment processs ;
y screening t,‘-rnu-:!mrt:*-

3)

4)

5)

6)

7)

el
—_p— Glven Aﬂﬁrﬂn'ﬂv“ - P

reprm B

B. Flerce global competition
Identify the false statement in the product/service de
Concept development Is different from ldea generation Rk

A.
The new product development process starts with ﬂﬂ*-'ﬁ.ﬂ,n‘.lu:'ﬁh? 'i‘f”ﬂ'“”

B.
C. Market strategy is important to Introduce the new ;:r-._u'.x;ruu vhe market
D. ldea screening helps to filter and come up with novel business iden.

of the following is the

E. None of the above.
During commercialization, market entry timing is critical. Which

disadvantage of first entry?
Locking up key distributors
d upon by their compettors. \Q‘b

A,

B. The risk of products being copied or improve
C. The first mover will have borne the cost of educating the market

D. B &C \(>

E. A&C % rzgo
In product/service development process, business analysis is conducted: (oc:) c}

A. To estiniate total sales
e and structure V

B. To understand market siz
C. To understand the benefits that the product provides

D. To identify marginal ideas.
E. None of the above
t a plausible reason for a comp

One of the following may no
development process: |
A. reacts to market si D.new ﬂpm;:im:i v
B. Responds to chang E. None of the

C. adoptnew technolo
intellectual property

any to enter 10 pIo duct

gnals,
es in customer demand,

gies
is so important for entrepreneurs?

entify business opportunities

Why :
A. Itplays critical role to1
B. Itcan play si gnificant role to develop market strategy
It is the vital instrument 0 protect their assetat
tribution for product design.

[t has significant con

=
D.
g All of the above



Pro
Ceyg
r L
adEmark t about the methods of
the registration pr ; of production
C use of the m Provides notice to every
v A ark across the o *veryone that you hav
Patent provide 5 the country, = exclusive rights to
Production and 5 the owner with exclusive rights 10 hold
I‘J, UnlikE -LI-. X d EI'-'-LE Ur o F]rq 't!-UL"l‘."p”_-,l!._lﬂ ol IS LS Vil | 1.Tﬂ.r'l'!-|[l-r and '|I|M_.:|“._!IIE 'lh'
e trademar b o o
k, a patent can last indefinitely, as long as the patent congl
’ : = HiL muEs Lo

e y
E E ;&-‘Fm Its indicated function
9 A* ad one of the above

Ccording to Et :
A Pk . Llliﬂiﬂdn. patent proclamation, non-patentable inventions inciude:
B E%- sclentific theories and mathematical methods - 1

. animal vz ‘ BS5S .

al varieties or essentially blological processes for the production of plant

or animals.
C. Di . :
jagnostic methods practiced on the human or animal body

D. B&C
E. All of the above
10) F'“E of the following is not the objective of Ethiopia’s trademark directives that was cnacted
in 1986.
A. Tjﬂ deposit trademarks centrally that are used by local and foreign enterprises to
distinguish their goods or services
when disputes arise between parties

To provide trademark ownership and right of use
g, and sell of product/service

B.
C. To grantan inventor the exclusive right to make, us
D. To provide the necessary information on trademarks to government and individuals
E. All of the above,
11) Which of the following is not the accurate description of modern marketing
A. Marketing is the creation of value to customers
B. Marketing involves managing profitaile relationship with customers
C. Marketing emphasizes selling and advertising exclusively
D. Marketing involves satisfying customer needs
E. Marketing is building value laden exchange with customers
12) are human needs thatare shaped by culture and individual personality
A. Necessities
B, Wants
C. Demands
D. Values
E. Exchanges : LT |
13) The following are the consequences Of inadequate market research and investigation of

success factors except.
A. Locatingthe business poorly

B. Inadequate sales yolume
. Shortage of finance
r satisfaction

p. High degree of custome
E. Allofthe above.




14) Railroads were once operated based on the thinking that users wanted Lrains thay we 1
offer the most in quality, performance and innovative feature. The rallroad mﬂnag;nﬂ“ 4
companies overlooked the fact that there could be other modes of transportation. This
refiects the concept.
A. Production
B. Product
C. Selling
D. Marketing

d by Haile G/Sellasle is high,

E. Societal marketing
Nike and endorse
maintains strong demand

15) When demand for athletic shoe produced by
Nike limits how many pairs of shoe are manufactured. This action
¢ which marketing concept.

by limiting supply. This decision contradicts the philosophy ©

A. Production
B. Product
C. Selling
D. Marketing
E. Societal marketing
16) A (n) is a set of actual or potential buyers of a product or service.
A, audience
B. market

C. Subsidiary
D. Focus group
E. Control group
1t starts with a well-defined market, focuses

17) The marketing concept takes a(n)
on customer needs, and integrate all marketing activities that affect customers.

A. OQutside-in perspective

B. Product centered make-and sell philosophy

C. Inside -out perspective

D. Tellingand selling approach

E. Relationship marketing approach
18) Which of the following is not the qual

A. Confidence, in his/her ability to succeed.

B. Value of money over achievement.

C. Desire for immediate I eedback.

D. Future orientation.
E. None of the above.

19) Which one of the following is/ are not the characteristics of an entrepreneur?
A. They are risk takers

B. They are information seekers
ly for themselves but also

C. They commit their effort noton
They set complex and unattainable personal goals

D.
E. Band Donly
F. Cand D only

ity of a typical entrepreneur?

for the well-being of others




A
B.
G
D.
E.,

/are not i
4N activity of an entrepreneur at the pre-start up stage of

Conducti :
Preparat ;gnfz? ii: ey
siness plan
rﬂﬂne of the above
1 -
:thi;i:: TIL“WIT}E statement {s]‘ is/ are true about a business plan?
S5 prehensive set of guidelines for a new or an existing business
points out where we are, where we want to go and how to get there
It outlines the potential activities to address
It helps to determine the feasibility of the new venture
All of the above.

22) Which one of the following factor is irrelevant in the evaluation of a business opportunity?

A.
B.
&
D,
E.
23) Wh
A

B.
s

D.

E.
24) Acc
A.
B.
C.
D.
E.

The risk associated with the new business idea

The possible return from the resulting venture

The personal skill of the entrepreneur

The differential advantage in the competitive environment

None of the above
ich of the following is/are true about the legal issues of entrepreneurship?

Patent protection for an entrepreneurial invention is given for an indefinite period of

time
The owner of a trade mark can give itto o
Patent prevents others from printing, copying,

ther individuals and /or businesses
or publishing any original work of

authorship
Copy right gives protection to both the idea and the form in which the wo rks/invention
of the owner from being used by others.

All of the above
ording to the Ethiopian laws, which of the following is /are not patentable invention?
Biological processes for the production of plants and animals

Scientific discoveries and theories

Manufacturing processes
All of the above.
None of the above.

de unique and distinct possibilities for

25) Positive external trends or changes that provi
innovating and creating value are called?

A
B.
C.
D.
E.

Strengths
Opportunities
Weaknesses
Threats

None




t?
26) All of the following statements best describes the context for entreprenc urship excep

A. Entrepreneurship takes place in small businesses.

B. Entrepreneurship takes place in large businesses.
C. Entrepreneurship takes place in a wide variety of contexts.

D. Entrepreneurship does not take place in social enterprises

E. None
s to be able to convince customers to buy, but also to

27) What does an entrepreneur need
create a strong network of connections excited about helping their organization or idea

grow ?
Demanding efficiency and quality
Information-seeking

Goal Setting

Planning
Persuasion and networking

Building self-confidence
28) Law and regulations that influence business activity on the market (e.g. company’s law,

competition law) and within an organization (e.g. labor law, accounting and tax law);
provisions of the Constitution are considered as a environment in

entrepreneurship?
A. Economical Environments

B. Political Environment
C. Human Resource Environments

D. Socio-Cultural Environment
E. Demographic Environment

F. None

TEOOm e

29) is the ability to apply creative solutions to those problems and opportunities in

order to enhance people’s lives or to enrich society?

A. Innovation

B. Creativity
C. Entrepreneurship
D. Thinking New Thinking

E. All

F. None
30) According to the intellectual property systems in Ethiopia, which one of the following is not

acceptable to patentability right
A. Biological process

B. Computer program

C. Scientific theory

D, All of the above

E. None of the above
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. 2 . low enough 0 attrac
1. At the same time prcifg decision must be lo

' | fit.
enough to eam your business a pro ——
Small business cguld be entreprencurial venture, and all entreprencurt -

b

business. L S - |
If there is a trade-off between number of employees and total capital in delining SME j,

Ethiopia, priority is given 10 number of employees.
The modern concept of marketing is concerned about determination and ident: ) d
and want before getting into operation. m (\
S. Marginal ideas are ideas to which priority is given during selection process. A-O 1
6. Unlike the patent, trade-mark is existed for last indefinite times.
7. The first step to conduct competitive analysis is gathering relevant information about

fication of p» -

competitors.
8. Crowd funding is essentially similar with the mainstream approach to business finance
9. It is better to have a complaining'customer than no customer at all.
10. Small businesses are creating new jobs even as large businesses continue eliminating employee

11. Which of the following invention is exclude from patentability?
A. Methods of production, research, testing, analysis, technologies with new applications.
B. Machines, Products, instruments, physical objects G
" C, Performing commercial and industrial activities and computer programs.

————
s ]

__ D. Composition of matter, Chemical compounds, medicines. %

‘_ E. None A
~ 12. The capital requirement of service-oriented business is lower than 1angible goods
.L';_mhmingbufmmu\\’huisthcpolcnﬁalmmforﬂﬁﬂ
A, Because manufacturing business is highly labor intensive than service.
_ B. Because manufacturing consumes more and more labor than service.
_ manufacturing business require high initial investment than service.
s bility nature of manufacturing product.

= 2%

g




i I%“ﬂh““”‘li-ﬂm factors 10 be considered in pricing decision ?

e o

A Cost of productior
4 ) B " D. The nature of product
b o nl cml“" m

)

14, Which one of the following is not true about lease financing’
A hhmhue.ﬁuhmmrmm&:ﬁﬂlﬂm’“fﬂumhl

A, Become the standard to the market
B. High chance to re-correct faults. =
C. Less costof promotion. <
D. Easy access to market size information. -~
E. None
16. As per your entreprencurship education
Tourist Hotel?”
A. People who are buying from Tourist Hotel.
B. Pecople you hope will buy from Tounst Hotel in the future.
C. People who stopped buying from Tourist Hotel, but you hope 1o get them back.
D. All of the above
E. None
17. Which of the following is not the imporance of Marketing imelligence?
A. Smart segmentation
B. Farly warning of competitors moves
C. Maximizing investment risks
~ D. Quicker and cost-effective source of information

mkwmmmm:mmu{mmmh




I8 Which of the following Importance of Market is associated primarily with prodyy,,
Physical or chemical changes that make a product more valuable?

A. Form Utility D. Possession Utility
B. Place Utility E. None
C. Time Utility

| IU.FmﬂnfntiwwmchMmhLﬂmmm
M“'“P“’thb‘ﬁ’lﬂdwm&:iﬁm—mlkiqmm use?

A. Market size D. Buyer decision process
B. Market Share E. None

A. Parallel-entry D. Half-Entry
B. First-entry E. None
C. Late-entry
22. According to Ethiopian law/proclamation, one of the following is protected for the life of the
owner plus fifiecen years.

A. Trademark D. Trade-Secret

B. Patent-right E. None

C. Copy-right «

23. One of the benefits of marketing especially from consumers point of is that it brings satisfaction
by making the product available when we want it? This is:

A. Possession utility D. Information utility

B. Form utility E. None

€, Time utility

3




30. From the following statement which one is incorrect relating 10 marketing practices?
A. Marketing determines firm’s commercial ability to prospet in 8 COMPELIUNE €atironmeny
B. Product policies and practices occupy an important place i marketing mix strategy.

G. Pricing is a vital mix that can exist separately from overall marketing planning and
executions,

D. Promotion creates awarencss and conviction in the mind of ultimate CONSUMETS to purchase.

E. Distributions makes product to be available at the right time

31. Gray Berry Gifts has just brainstormed a large number of ideas for adding new products and
services after visiting several buying fairs The owners will begin the first idea-reducing stage,

called . 10 armve ot a realistic number 1o adopt.
A. Business analysis D. Concept development
B. Idea generation E. None

€. ldea screening
32. All of the following statements are the characteristics of small business, except?
A. It is generally labor intensive.
B.. It influences the market price of the nations.
C. It is generally operated in locally. +
D. It has small numbers of employees. +u

E. None
33.Lnuy€awuyhhulfuﬂnf:wmemsmi¢ty in contrast with country X. So, which of
d:efolmﬂﬂﬂnmtisnm@om?
A. Cantryhi:lmd:pandﬁ#nnfmeipupiulmutx.
B. Country A promote self-cmployment than the X.
C. Country A is largely promoted import economy than the X
D. Cmuyxgivalmmcﬁnﬂkvddnﬂ\eh-




C. Parallel Entry
36. All of .
A “: followings are benefits of a registered trademark, except.
Hn"ih notice 1o everyone that you have exclusive rights 1o the use of the mark

" oughout the territorial limits of the country.
It entitles you 10 sue in federal court for trademark infringement, which can result in

recovery of profits, damages, and costs.
C. It establishes the right to deposit registration with customs to prevent importation of

goods with a similar mark.
D. It doesn't provide a basis for filing trademark application in foreign countrics.

E. None
37. . a business funding institution gives financial services, such as loans, savings,

insurance and fund transfers to entrepreneurs, small businesses and individuals who lack access
to banking services with high collateral requirements;

A. Traditioral Financing Equib/Edir

B. Microfinance organizations

C. Credit umons

D. Venture capital companies

E. None

Marketing Research Studies are undertaken:
A. To measure brand loyalty of a class of consumers

B To predict market potential of a product on a future date
€. To determine what motivates people to buy
D, 1 erstand product-price relationships

LR -




;" Increasing profits for businesses. «
B. Increasing the prices of all consumer products.
h D. Making a variety of poducts ayalable o them
«

E. None




problems are high in develor ' or problems of Micro and Small Enterprises, and the

problems of MSE, i ¢ 'oping countries especially in Fthiopia. Briefly discus the

finance und ish his wishing business venture He identified a source for
cd y

Pﬂl] for ﬂ'ﬂlmg his venture. Let you :.tpllin and show your justification

about different
source of finance to Mr, Abyot (4 point))

Case: Yohannes Family

Mr. Yohannes is a self-employed real estate agent. For the past (€n years, he has been advising

shopping center developers on such things as type and size of cenicrs for given locations. During
the course of his business, he has become friendly with the Tiret Development Company. which
is presently organized as a sole proprictorship. Mr. Alemu is the president of Tiret company. Mr.
Yohannes and Mr. Alemu have discussed the possibility of going into their own business together.
Mr. Yohannes's sister whose name is Timgo, is an accountant and has been employed by a large
accounting firm for several years. She, too, would like to have her own business rather than

 working for someone else. The three of them have decided that they collectively have the necessary
: - skills and funds to start a new business and with their collective effort the business will get in 10

- the market with large-scale operation.

" A ‘Whatlegal form of business ownership do you recommend for this potential business jf the
|  risks and rewards are going to be distributed equally between owners? Why? (3 mark)

3. If Alemu and Tirngo wishes to take the risk only to the extent of their investment, while
Yohannes is ready to take overall risk of the business, what kind of legal form do you
d for this potential business? What is your lpgic behind your suggestion or
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:. "Business Opportunities are undistinguished from ideas: <
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00S€ calculat
e no risk ventures
ihilities for nnovating

: of most entre
C. Ch
igh risk yentures p. Choos
que and distinct pos©

C f,:.l_"] I"'I ‘:-k

ing 1s @ characteristit

15, W hich ¢ Fh
\. Choosc h
low sk venturcs

B. Choose _
16. Positive external rrends or changes that pr*:-\"idﬂ uni
and creating value are called ]
A. Stn:hngﬂ't& p. Threals
B. Opportunities E. None
C. Weaknesses '
product, service or process for the first time’

-y i« described as the creation of a new
p. Duplication

A. Innovation
B Invention E. Synthesis

C. Extension
18. Among the followi
-

_A. Owner has

e is incorrect about business forms?

ngs which on
transfer any part of business in partnership

complete freedom 1o sell or

business without the consent of other partners.
B. Death or withdrawal of owner will affect legal existence of partnership business

C. Death or withdrawal of owner will not affect legal existence of corporate business
D. In Corporations the business and the owner of business are clearly separated |

E. None

19. Which one is true about SWOT Analysis?
A. Weaknesses are ncgative external factors that inhibi
A F 5 = |bt 1 1w . -
e - i accomplish his/her mission, goals and objectives. it an individual's ability o
el & Qpportunities are positive external or internal opti
TN R fegh ions th indivi
) to accomplish his/her mission, goals and nbjectiis at an individual could exploit

$ Tllm upp?mrty may arise due to competition, change i
" economic recession and technological advances £ In government policy,

e ppesay = gth positive factors which associate only for j
internal
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the prmhhl Itle cyele
A. Ihe size ol the |mh:n!m| market

B. Marketing policy of the competitors
C. Possibility of using the previous markecting experience

D. All

22. The objectives of a business plan are (o:
A. Give directions to the vision formulated by entreprencur
B. Objectively evaluate the prospects of business
C. Monitor the progress after implementing the plan

D. Persuade others to join the business
E. All

23. Which marketing philosophy states that unless the organization undertake an aggressive seling

and promotion effort consumers will not buy enough of the com 's product?
S uct:
A. Product concept o

D. M '
B. Production concept . M:Irkclmg concept

7

. 2
il

> -_M who are buying from Arba-Minc

.f-.’:- s you I’lﬂﬂ will huy from Arb‘.Mjnch Tou
) g
ple who stopped buying from Arba-Minch Touries :,1':' E futuare.
& _—— ' ' ’le m ﬂ

h Tourist Hotel.

-“"._ .
R
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|

< of first mover

» .|"~-.'I meo

_consider and adjust the fault

o. First entry strateg} sives the

B. Late entry strategy gives time 10
10 Tl I,‘ﬂl,_' L‘Ht"‘

C. The costol pr ymotion is MEN
D. Becoming a first enir)

E. A &B

=

stral€gy

always rnn, de .,]J\. Lli"i[lh_.!f
8. < a legal defimition O . deas. inventions, artistic WOl ks and other CGIT‘ImL’IL'IJ”}
n mental pre ocesses’

yiable products ~reated out of on¢ 5 OW
p. Trade mark

A. Patent
B, Cop) right E. None

C Intellectual propert)
s the extent of satisiac

iion or pleasure that exists when a product is readily

1 I—
accessible to potenti ial customers’
A. Form utility D. Time utiiity
E. Information utility

B. Place utility
C. Possession utility
30. Which of the following is in¢
A. Marketing can occur afl
value.
B. The essence of marketin
C. Non-profit organization

orrect aboul marketing !
y ume with one social uni

+ who strive to exchange of something

gisa transaction or exchange

engaged in marketing

keted includes goods, ser ices. ideas, peopie and places

, D. Products that can be mar
r E. None of the above
31. Among the followings which one is 1aken as functional role of conducting marketing research?
A. Descriptive function D. Analytical Function
B. Diagnostic function E. All
C. Predictive function .
importance of market intelligence?

M the following one is correct about the
L identification of new opp-armnmcs
W warning of competitor moves

el

o

b e -
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M. Among the following one 1 NOT included under the stage of product life cvele”
A. Dechine D i
B Depression Y (rowth
C. Maturity
L - - - ‘
Colums “B”

A, Thae-w ey Communs ofwn
B Twoway communication
C. Low prace sirategy
D. High price strategy
E. Prychological pricing

‘m ssocisted with small by £

ey _J.
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‘e o pricing strately which aims to
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ST 0 Part 1: Write True or False for the following quﬁ“*‘ ¢ rehd
L & Ll':?"ff';- A e B (Each question earries 0.5 p e torms e
- ...I' - : B i == . T 1 - Th] ‘I"r'.lf i W i i l-"l'h\'ﬁ -
" p — sellers interested 1n negotialin (o . (hal
1. A market is a group ol buyers and selle e fune 5 . ion
] ||I-,..-"" "1."“
SEIVICES. - - : swform the ¥ iy |
5 A trademark can last indefinitely as long as il continues ) PRI y 10 which & ot secondd
" . 5 y . 5 . Y ! s r ) ."1
2 In undertaking market intelligence, semi-focused scanning i 0T : ¢ lookiP
& : 1 ] L 1 i i :-!;.:'Ill'l
useful is gathered without any specilic purpose in mind. her primarn Lk
4. In conducting marketing research, the researcher needs to gather | | ‘LLH‘IH'IIJ‘_-I,LL » <igning
| - step 10 L e and VRTTE
data.  abiective is the (irst step ™ ”],L._r_l,nlh
5. In marketing research, defining the research purpose of OW%E 1 = L agses 0f v man
: ; : s stvanoths and weal [T
6. Marketing intelligence refers to determining the strengths an jed 10 salisty ht
4 B ity . o B8 ) A
ways to take opportunities or tackle threats posed by compe! [ll E litate exchange et
UL T ¥ renerale And QL 1EL s
7. Marketing involves all the activities designed to generate an
. needs t}.r i - . : Sve in scope as compared 1O marke! '.r1’.+:l|1.|l_-ui‘u.‘~- f the F[mhtﬂ wher j
§. Marketing research is wide and intensive in scope as comix scceplance ¢

il s o . '||_-,_|,_']"..'
9. Test marketing is a small-scale product launch used to determine the hiket
it is introduced into a wider market.

- s !
: , product (£01
| . .nds with the p
10. The hierarchy of environmental analysis begins with macro ;

environment and ¢ |

pect o o2 = write letter |
rt ' 'ﬁfﬁgﬂﬁﬁithe'ﬁm a list of alternatives for the following questions AN wr |
T i ;%v_jﬂ of Your ¢heice on the answer sheet, | | I
§ e S (Each question earvies T pt) L e T
” g PO ce people’s lives or Lo

The ahilty o apply creative solution to problems and opportunities in order to enhan

enrich society can be referred to as:
A. Planning C. Innovation E. All of the above
B, Persuasion D. Efficiency
5, Identify the true statement relating to MSEs in general,
A. Number of employees and startup capital can be size criteria to define MSEs
B. MSEs play an important role only in developing countries,

C. MSEs require less capital, but they can provide quick returns, m ' : l a S S
. D. A, B & C are answers Xa

: E. A& C are answers
3. Quality plays an important role in this new era of globalization because i provid

A. Cost-effectiveness C. Reputation [‘:’“ bﬂlltﬁtsﬂf_

LB Secial reaponsibility D. All of the above ~ None of the aboye ——
4. Which one of the following is true as it relates to corporations?

A. There is limitation on the number of sharcholders.

B. The amount of capital contribution is the limit for sharcholder liability

C. Withdrawal of an owner affects the legal existence of the business,

D. Dﬂ}’-lﬂ-ﬂl}' control is in the hands of the management who are I!.‘ &

E. None of the above TRl Shareholders
3. Which one :r.lf the following is pot involved in the process .L1,|'ﬂumpmmuﬁl S '
A lﬂﬂﬂ‘*‘.ﬂ“ﬂﬂ : C. Acceptance of risk or 2
=B F’mcix*: an opportunity Rilare. D. Al of 4
6. Which one of the ﬁ:-liamng 15 Incorrect with repand to the gener . '_li‘-' ﬂhn!.rL

. ; . . : al criters “ INOn
| A. The operation of small businesses is gencrally localized except n:t;: % 10 define g
B. Financing of the business 18 supplied by one individual or a smal] o HIF Marketing
C. The number of employees in the business is usually fewer tha W Broup of e
D. All of the above ' an 100, e,
E. None of the above

J,,.

"
¥
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eannot be regarded as a type of innovation?

Il ] - i ‘I' . . » i | T T T T s
i (hi [.rlfnl.'ri F' {..4 Uu]:liu:ahnn ]' f‘k.. yne of the apo o
AL

" 1. Synthesis
w it atement from the following.

Mol o

ni
TR0 P tioay
ity 1 :';!' Lhare of small businesses 1s usually not large enough.
e M o a small business has full control of the business

i 5l
i L]

ra owner of 8 small business actively participates in the management and all major decisions.
‘p; 1.:“"" 11y, small businesses are lechnology intensive.
h | . .
Al excepl 1)
identify the wrong stalement.
. Creativity results in ideas that have potential value.
1. An entreprencur 15 a person who has a vision.
¢, Entreprencurship shifts people from being “job seekers™ to “job creators
). Entrepreneur should have the qualities of listening to others
Y, None of the above
E. N f the abo

"

10. In the product development process, if the product concept passes the business a.:;:i;:.-;; 3 test, 1 "r1 r. ,. Into
A. Product development C. Market test £ Screening of 10¢a
3. Concept testing D. Commercialization
11, Identify the false statement from the following. it : R gaacas >
A. Small businesses rectify the problem of gross inequalities in the ;"i:.-'.:‘.-'-:;-lt:ﬁ:-l-'{? ;.—_;;J:::-e::_l.:' ;mq ;
B, MSEs employ simple techniques of production that can be adopled easily Without FHen 747 7

)
s |
ik

C. MSEs use imported equipment and material and thus they are highly dependent on Ioreign capriat

1D, MSEs have little impact on environmental pollution.

E. None of the above e :
12, refers to the detailed version of product idea stated in 2 meaningful consumer &,

A. Product image C. Product ides E. None of the above

B. Product concept D. All of the above " : S
13, Merchants buy goods from the area of surplus and move them 1o the area of snoriage 10T Customens o T

and, in the process, they make profit for the atiiity they provice.

A, place C. form E. Nooe of the above
B. information D. All of the above

14. A patent right that protects new, unobvious and original appearance of & 00;80% 15 riemed 10 a8

. A. Design patent C. Plant patent E. None of the above
B. Utility patents D. Provisional

15, All of the following are priority sectors and sub-seciors as far as MSEs engagement in Etfuopia is
concerned, except:

A. Service sector C. Manufacturing sector E. Noac of the above
B. Trade sector D. Agnculture sector
|6, Setting preliminary design, prototype development and setting actuzl design of 2 pew product zre the mair
activities of stage of the product generation process
A, Diffusion C. ldea generaiion E Nooe of e above
3. Implementation D. Incubation

17, Identify the incorrect match from the following as it relztes w0 seming vp 2 s=al] bosiness.
- A, Implementation - Analyzing and selecting the opportunity

B. Discovery — Identifying opportunities

C. Evaluation ~ Launching and developing the enterpriss

D. A & C are answers E B&C =zecmswes

s R IFfEI'S 1o the right given to prevent others from printing, copying. or poblishr. 2 onizina] woe
of authorship. & I Ongmal works
A. Trademark C. Copynght Tl T
B. Patent D. Plant paters s




(repreneur 10 accomplish his/

s an en
oc (hat hinder an | :
eative external lorces — Ve
19. _ar mgnh‘-t‘ 2 . E. All ol the ab
ﬂhjﬂc"lvfs- { l:|-|'1|.11|1.[r|r'||\|1'|1._“' =
NESSCS ). Strenglhs ‘ - ommer
;I }{:::t; | ; 1 ”,Fh[ﬂphﬂg a “first entry stralegy during !
. v o MeadvAIMDEC ' ; il
20, Which one of the following oo . = < and gaINF®
i ot C. Locking up key distribul@i= <
of a pew product” i the marke! X )
A. Bearing the cost ol educall i'] he lat reputation
! 1 i -’ :. Ll' e
B, Possibility to make fault which the D. A & B are answers o
entrant can avold E. A B& C are answeis :ation and husine
- ¥ . . i l_n.;‘in{_"'-.k: TL',-"I!-” I .
31 1dentify the true statement from the following relating to the concept of bt
21, laenily
failure. i -
: ! ; - t is said to be terminatca. o
A If a business 18 Sﬂld o pklﬁfrﬂ ﬂf“: {{I::I:‘; to a Erﬂditﬂr is said to be a hl.],':'.i.ht‘h"-i |i_'l]]l_EI'E'.
1 ' ancial 10s 2
_ Closing a business due 1o a financ | i S
E aninng a business to a new location can be regarded as business failure
D. A & B are answers. ClaSS
& C are answers, E)(am ‘
e :-::.1|E ol

22 Identify the false statement from the Ful]nu.ripg. ;
A. A patent provides the owner with exclusive n
. + ‘ at ¢ atented.
Processes. machines, manufactures and composition of matter are properties that can be patel
A design patent protects any new invention or functional improvements ot
existing inventions. , S e
Patent can be granted for a number of years depending on the country’s laws and type of property.
E. None of the above . i
23, Which one of the following cannot be a mistake that leads to business failure?
A. Providing little or no emphasis on planning for the future. _ | .
B. Lack of understanding of the commitment and hard work needed to achieve success in business.
C. Failure 1o either hire new employees or use existing employees effectively.
D. Inaccurate estimate of cash flow and capital requirement.
E. None of the above

, Frin 100 and
ghts to hold, transfer and license the production <

o nNnE

24. The concept holds that consumers and businesses, if left alone, will ordinarily not buy enough of
the organization’s products.
A. selling C. marketing E. None of the above
P . . L
B. production D. Product

23. Identify the false statement from the following.
A. There is no doubt that there exists a symbiotic relationship between bi
B. Sma]t_busm:ss:s perform more efficiently than large ones in several areas such as distributi
mem_g the purpose fn_r being in business can have a positive impact on business syce ‘u g
C:on:lucm: business environment contributes to the emergence of successfy] s S
None of the above i small enterprises.

- h

o pacity (o satisfy their needs
B. Value C b |
s one of the abgy
27. All of ! E
..n L:I]f t;_uilamng are the problems of small-scale businesses in Ethiopi
- Lack o aquua:: finance and credit. i
B. Difficulty in getting raw mate

C. Use of outdated '
D. : production te

g businesses and small businesses.

mon

>

rials of good qualit | :
P g quality at a reasonahble price,

15es in Ethiopi ;
£ e topia generally appear to be financially weak.
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5 Evaluation schernes D) Trag L e o any assel

come of relationsiup Eyg_'glmgls the huﬂqu*-.g of @ Rpiass = I"& one 0 :
C. societal marketing
awl

a0 The ultimate oul

A exchange i zing.
R, transaclion ) A ating netvh _ S ar
31. Which one of the foliow ing is the function of the mand ﬁgnglu_.t eam i1 atart=up 8 provei.

. Executind the business P an.
ively identifying fund

B Proactively and _t_v_:qtlgna}
| Jan hased on changes 10

amental ghanges in lhﬂ;l:‘ly.}ﬁhm&?.
the pnyr_‘.jmmwm and mmnf_kﬂl_.

L. Adjusting the business B
DAl of the above
_ Nonc of the above i
32. A ype of customer satisfacuon research in which the researeher ASHORSCS Fwﬂ
toward a product. begnd. OF company oan he referred 10 83
A. Posiioning rescars  Sales pecasiing
R. Distribution channel audits . . None of the pbove
C.) Pnce clasticity testung
33. \ds are wants for specific produgts that &t hacked by:
A. ability 1o buy: 230 C. needs g AD&C
B. willingness 1@ buy. (OOAR B aro answers
s not the 1ol of q;ﬁrgﬂ,iﬂgfuﬂgm&um&y slem?

34. Which one of the following 15 RO
ing the information need of marketing MANAKETS.
yarketing pro lems.

A. Assessl
Providing readymade solution 1o marh
G Developing . formation relating {© marketing.
* p. Distribuling information 10 marketing managers in o timely manner
E. None© the above
35. ary data, I markeling research, ¢an collected USIO& the following fechniq
X Observation = C. Focus Group Discusgion &
@‘Dﬁcumgm analysis & D. Survey &&=
36. Which one of the following stalements 18 false’
&Y Business firms and non-profit organization ¢al bo engaged.in marketing.
B. Wants are continually and reshaped by sgﬂ_‘ﬂg{ws and M@ﬁﬂmi
C. Possession ghility 18 created when 2 customer buys the product. =
D. Exchange s the trade of values petween (WO 1eS.
E. Nope of the above
ing 1 important for:

A. getting early W
B. minimizing :vestment nisk
C. identifying neW ties.
D. creaung aw ghout changes 1 the business epvironment
~ All of the above
38, In the process of selecting the hest distribution %L the following factors
A_ Product attributes < C. Marketing -
characteristios

t @ Company factors
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I. Want is state of deprivation for basic satisfaction whereas need is desires for specific satisfiers of

needs

2. Patent is a legal definition of ideas, inventions, artistic works and other commercially viable products

created out of one's own mental processes.
3. Trade mark establishes incontestable rights regarding the commercial use of the mark.

1 ALLCTTIAtLY L

. Late entry strategy during commercialization has the following advantag
A. The competition will have tolerated cost of educating the market
B. Companies enjoy the advantage of securing key d ors & gaining

D. Mmemymlummuimofﬁani Biw R

E. None of the above s -

. Mr. Thomas More wrote a novel book ; |
intellectual property right will be prized for him?
A. Copy right C. Trade mark
B. Patent right D. Trade secret

"'- =
R

i
25 ‘_" F
L

All inventions can be patentable no matter the feature of the invention becomes contrary to the public.
If an industry business enterprise has total capital of 150,000 birr and sixteen employees, it is defined




A

O Separ _ *
B To le Boods op ServVices 1 ¢ ol centrally mginlnwd trademark?
C. M‘h‘t':m h‘namh{‘m "y S 06 local and foreign enterprises

h""“ﬁ Victims of untair trade practices o
trademark ownership and right ol use when dispules arise bttwm“

‘thiopian rules and all enterprises, the business which

e ) 1 W | . '.r“ & Lm
vompetitive with proclamation off mic

A, Start price, quality, supply and profitability 1s found at the === level.
H‘ ;d T C, Growth
1 S D, None of the above
| | ‘ ‘ 1 w valuable
s .I:::“““ activity of product development that focus on reduction of numbers of idea to fe
\ A8,
e : f the above
A. Business analysis C. ldea screening E. Noneo
8. ldea generation 1. Market test

Which one of the veral i satisfy his or
. h one of the following is the consumer’s estimate of the products OVET | capacity to satisfy
her needs? |

A. Cost R Demands C. Transaction
D. Value E. Wants
7. Which one of the following utilities are created when a customer buys the products?
A. Form Uulity C. Possession Utility E. None of the above
B. Place Utility D. Time Utility

8. Which of the following marketing Philosophies is practiced more aggressively with goods that buyers

normally do not think of buying? _
A. The production Concept C. The societal marketing D. The marketing Concept
B. The product Concept Conoept £ E. None of the above ;
9 MMﬂMMMdMﬁWMEMeMn_ﬁ
data? U
A. Predictive Function .
B. Descriptive Function
10. It is research conducted to know how

e i
: 5 & il
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4
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C. Market penetration < 38 L | "
11, All are the importance of ot
A, Mw > ' __ r b B 0!
B. Promote internal focus ¥ W DRptnities
o [P, ] g O COmp€utio! m -




A. Geographical area of operation Fry Personalized management
B. Mm E. Technology
C. Market share

18. Which one of the following can be the success factors for small business?
A. ldentification of your competitive advantage —
B. Flexible and innovation
C. Cultivate a close relationship with your customers «~
D. Strive for quality ,-
E. All of the above
19. Which ane is comrectly shows the stages of product and service development?
A Idea generation->incubetion > implementation > diffusion »—
B. Idea generation—>incubation —» diffusion—> implementation
=y : ; o -5 dillsicn el
D. Idea generation-> diffusion > incubation ->implementation
20. The patent that protects the appearance of imperceptible designs for articles of manufacture is.
B. Process patent D. Design patent .
21. Which of the following is true about the sales promotion?
A. Itis a short term campaign to influence customers to buy more. {
B. It used to motivate sales force to sell more.
C. It can be made by offering mopey, goods or services as inducements.
D. A&B are correct answers
E Al

Part III: Gi to ]

1. List at least six types of customer satisfaction research (3 points) )

2. What are the two most common causes of business failure in Ethiopia? List them (2.5 points)
3. E’Pﬂmﬂnﬁnpsincmeﬁﬁumﬂyﬁ?lhh(l”
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) w Which one of the following is correct about business plan? S
_. A. It is a blueprint of the step-by-step procedure that would be followed to convert an idea . - = ' . .
I . ’ I - i @ - T, | 2

C. It can be used as a yardstick against which to monitor performance.
D. It provides information to all concerned people like the venture capitalist and other financial
insiiutions, the iavesiurs & cutployecs.

4. Which one of the following occurs when Mﬂ-ﬂ&mam that are involved in the
operation of a particular business and the products that can be offered with respect to those processes”

B. Draw from experience - E. Allofthe above
C. Survey your local business area oS
5. It is the economic criteria that imply the owner actively participates in all aspects of the running the
business, and in all major decision-making process. ' o -
A el s > personalized 1 anagemen
B. Geographical area of operation E. Tulmnhw

o C. Independence . o
Q__? \‘:’hi:h one of the following cumg_u_qenu of business plan discuss thﬂF
history about the past performance of the company and the type of ownership?
o ol P

A. Fundiug.mquirmt ~T" The plan , .-m.w..!
5. Tos bustem E. Critical risks o
. Lt

C. The product/services ,
7. Which one of the following are people who would know a lot about the type and field of business you
want to go into and/or a lot about your potential customers? Nid o A
‘*/\ﬁ) Competitors D. Potential customers |
B. Financial institutions E. None of the above
| C. Key informants and opinion leaders
I' 8. If an entrepreneur decides to produce existing product a
.’ <A 0ld idea with modification
I' B. New idea development
' 9. Which one of the following roles of /e
f : entration of wealth and SCONOMIC POWET 1N

capitalism, abnormal profiteering, conc |
' uitable distribution of wealth and decentralization of economic POWEE
e E. Protection of envis onment

B. Dispersal over wide areas q o

C. Mobilization of local’s resources £. Shorer gestalio S04 %

D. Promotion of self-employment Ao 1 \caditions) NN NOTES, T
10. The sector that comprises sub-contracting; building MAteTIals,

infrastructure sub-contract; and prestigious goods is
A. Agriculture Sector
B. Manufacturing Sector

C. Trade Sectors
Page y ] o5 %

nd add some new features, this idea is?
C. Copying of old idea

D. None of the above
MSEs in developing countries remaoves the drawbacks ot

D. Service Qeclors =
) o C.nnst.ruﬂiﬂn Qec\d



I'7. Which one is not true about patent?

18.

D. Growth- Medium Level

125 turity Leve] E. None of the above
* 4015 the stage of entrepreneuria
PTGE¢55 Y ¥ ¥ St g
r’lﬂ; f;:m the basis of an entreprenenrg) ::n!z::n:hmﬂ 4 new venture that identify oppertunities which
scovery :
B. E'Vﬂhlaﬁnn D. Exploitation
@ s C. Implﬂnanlatinn E. None of the above
» Which ‘
A cld:nn;;fu?n following can be the success factors for small business?
. . Hcation of your competitive advantage <
B. Flexible and innovation

C. Cultivate a close relationship with your customers
D. Strive for quality

“E. All of the above
14,

" Jobs and the communj

cation and relationship these jobs have with each other.
Measurement, and evaluation sc

hemes

: ; .;_IP Organization structure
C. Selection criteria E. Training
15. If product concept passes the busj '

A, Idea Screacning

B. Concept Development and Testing
C. Marketing Strategy Development

16. Which one of the following is not the advantage of late entry strategy?
A. The competition will have borne the cost of educating the market:
B. The competing product may reveal fault that the late entrant can avoid
C. The company can learn the size of the market.

<10 "The company usually can lock up key distributors & gaining reputation
E. All of the above

E. Business Analysis

A. Itis a property rights that can be sold and transferred for existing product
B. It gives the owner with exclusive rights for new invented products x_
C. It is issued by government to the inventor . .
D. Given to an entrepreneur who improves an existing invention

E. It can be given for new production process MO
istincti bols or motto identifi
distinctive names, marks, sym

service and registered by government offices.
A. Copy right
B. Patent
(. Trade mark

D. Trade secret
E. License

T
page 3 of 5
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19. Among the form of business ownership, one can h

A. Sole proprietorship
/B Corporations
C. Partnership
20. Which one is true about small business

_A. They affect the price of the product
(B, They didn’t affect the quantities of
C. The owner has no a full authority ¥

elp to limit liability?
D. Band C
E. All of the above

according to control criteria?
at the national Tevel ¥
the product at the national level

D. They are use technology which is capital intensive *

E. The area of operation is national level
21. Which one is not correct about the social and
A. They are 1ess capital intensive

economic aspects of small business?

and more labor intensive

B. They help removing regional imbalance
X C. Supply raw material for other big firms _
< DJ It can be a problem because it depends on foreign capital "

123. It promotes mobilization of local resources -—
23. Which one is the cause of small business failure factor related with improper managerial control as well

as shortage of capital?
< A,/ Inadequate financing

e

B. Inadequate management
C. Lack of experience

23. The Ethiopian government provide different su
s

enterprise, this can be considered as

D. Lack of specialized management skill
E. Noe of the above

pport package 10 promote the success of micro and small

environment?

A. Socio-cultural environment
B. Economic environment
A_Political environment

—
24. Which intellectual property right protects artworks? .
A. Patent il g _C/ Copyright
B. Trade Mark 1. Trade secret
ne Questions

Part III: Give S

ur benefits of a registere

3. List at least fo
f your business

4. Write the title 0

e —

hort Answers 0 the Followi

in business planning process (3 .
s of business f ailure? List them (2 points)

d trademark (3 points)
plan (in your Assignm

D. Technological environment
E. All of the above

points)

ent)

—
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2. What are the two most common causes of business failure? List them (2 points)
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12. Choose the Psychological pricing method based on hwum prices or price
are more appealing 1o buyers. This method involves setting a prhhmﬂﬂnundr
round even numbers) such as $49.95 instead of $50.00. Although not supported by any resesrch
findings, its proponents claim that the consumers see & $49.95 price as st inthe price range of rn ;
£40" rather than in the $50. Q

A) Price Skimming
B) Penctration Pricing
) Cost-plus pricing

13. !mﬂw_nﬁmmmmmmwm never come back But of the

mhwm.__.nf shem will refum. Quick complaint resolution drops
. il : 11 i ,.'I' n-dliu __:m g]“m_,—- “ hmm h‘-l-. Wth.H'lrﬂl HIIHIH! a1

QL O
- %
mmm Cj.ﬁm.;tﬁ; D) 52%, 48%; Q g
Qo
el
w o

involves showing preliminary descripton of & product or service idea to

A cutomer inre, desirabiley nd purchie innt

asinesses need money 10 finae » host of differens requirements. In looking at the types an




~ —
A) Accountability

B) Commitment 1o Excellence
C) Loyaly










C) Informal search
D) Formal search
E) All the above

¥ - =gy
Part II: Write “True” jf the statement js correct or write “False if the statemy
incorrect (One point each)

refens 1o the faith g entrepreneurs have in their ability o determine their own
SuCcess?

15 00 of the Elhmpla.n small busintﬁu problems?

allocation of budget?

¢of mrrrpr:neur:. refers o
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Part I: Say True or False (1 point ca

T tfﬂ are cﬁel‘ldu'ﬂed under I-ﬂ';bﬂmlﬂr} & field conditions 10 make bure ).,
' i

performs shfblvnnd tffﬂ"f":h F | :

2. Service is mﬂm by mgggnmc provider. T
form of business has greatest form of continuity of business. ¢

l*".

Lk

Partnership |
Q. Market share research degls “‘"T fig sxuber. of "’“1"*'. of units s0ld 10 & market in g g5,
Sy r .'
period. ¥ | | | ,
5. Customer satisfaction is méhjcmd through the development of product and service, which hay e
all attributes required by t!'ll: prﬂ-,-idm', e
6. Ifafirm dacidrﬂ to enter the market with late entry strategy, the firm will enjoys the first mover
- b ‘ | 1
advantage. ¢ | | J.
Actions such as bankruptcy, foreclosure and voluntary withdrawal from the business with &

financial loss toa creditor are some of the reasons behind business failure, v

Customer is a person or nrgmuzar.mn nhal buys a prod uct or service for final consum [!!Iﬂﬂ onl ly. F

8
BEboe | L _ .
Part I1: Select best answer Jmung our possible alternatives (1 point each)

1. Which one of the following Is false about selling concept?
A. Compamaa following it beligve that good quality products will create more customers .-
B. More _:n[cuwd withl goods Imu in the market that huyﬂﬁ normally don’t think of buying it
C.h fc;numm nukmg every possible sale of the pruduct regardless of the quality of the product.

D. Since it works for companies with short sighted profit goals, it leads to marketing myopia

2. The best dtﬁln??] of a mlr.i trader form ufbuﬂn:is organization is:
A. Thé tuilpcs.s thh.r! only ,:une ptrsurrl |

B. ﬂuhvhnmunmbﬂbyﬂnn person v |
C. The firm has a single customer
D. 'lhm: is a single firm in the lnclustr}'

-—
-
e
- —— e
TR —
- e———
—
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, Whl:h one of the following 1y yog true

about yi
A. Time utility wiJ] o

be en
h““':*?d iFa Company provides a rental car at 8 comsurmer’s dispeant on
" ners' urgl.'ni.sg_ul need, « ! ' I
Time I ' I
utility becomes high when a product or service fs searc 1 Z! | f |
¢y Form utility defines the

individual Custoy

satisfuction and galns received from using and having » specific

A commodity x
f D. The higher the allersales sujn'iu.'u. the more consumers wi]r derive IHI}&!M#I-H‘.'! bty fremn
employing a particular prodifet ! | 'I} | |

@ Channel of distribution benefit consuimers by:

A. Raising the quality of all consumer producty
B. Increasing profits for busineds

C. Lowering the prices of all consumer pmducu | N J:‘I ’ :

D. Making a variety of products avallable to them » |

5. A company getting ready to launch n new product must take :v._w:ml declslons, The company s |

|

decide on: ‘ I
A. Whether to launch the pmducti‘n a rulpiun o |
B. Whether to launch the product Iln a single locality : .

C. To whom the company going to distribute
D. When to time the new product introduction v

1

offe n&if}hn?i ujunltll‘ql:rhuynrll

6. Fitsum Getachew's supermarket which operates in qunnn ta |
itypa of promotlon |

of product XXX and $40 for buyers nl"pmducl YYY, ﬁ,:ul lpn ified tl cpcrlml

Fitsum's supermarket pursued:
C, Salos Promotion v

f ), Per unnln:l]‘lnj | !
rﬁd 'nihlr streaming | 1

A. Advertisement
B. Public Relation

r 7. Maranatha Elias pays ruughlythc sarhe nmount for NLH]II A nazon Ideo, Hul o
| services. Streaming service companiés pricing stralegy CT E

| ' C. Skimming

A. Competition oriented + | |
| i
B. Penetration L . Cos| plus anl: ‘ |
@& Which one of the following Is not (rie about pcnulrpﬂnrn pricing strofegy? | | . J T !

A. The main target group Is price sensitive customers «~

| ' Sy
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C. hi uucnsmw nmtg\r mlPFll as the market m'mthmmmﬂh?htumthcrnﬂh

| | ent \ i
i D. It is designed to capture marke! ey IIT market with a low price as comp,, \
the competition _, g
9. Hope enteriainment r:!:ﬁﬁ is conducting a business analysis to determine which of the many g,
songs available to management should B¢ released. Sales must be estimated before costs can
S ? ufﬂ:lc fullimns dp you rm:nmm:nd for l’m;:culing sales?
A. Condueting sun*t}wfﬂ““‘
B. Considering the mﬁ history of similar products und conducting surveys of market opinjons .

C. Cmndenng the history of rl:l!l'kﬂ opinions

D. Hm:* th above | o '
ion that he]ps y:III:rs 1o pmwdc lnramutlun to buyers about the seller's pmduﬂ is:
i .

titors |

lﬂ T}p:ma.rl:ﬂlns
A Financhng c Distribution
B. Promotion D. Purchasing
11, ABC C‘”“P‘mif ziwres food E““ﬂ! 111111: tlm= of a bumper hﬂ!‘-'llt and releases their stocks for sale at
| the time ufb:hr[:ny ABC odmpany erives the advantage ﬂfr utility
A. Time '.f- | P ' E Form
B. Place ' D. Possession

C)“'rhlth one of the following is mot tnle about thﬂ dlffcrmce between selling and marketing

LI | I- L
| phﬂDSﬂFh]Eﬂ?l I | .: ]I I = ' |’
A. Markeung phﬂﬂiﬂph}" fﬂIlmh's inside out approach, while selling philosophy follows outside in
approach. .
«B. Marksting philosophy focuses on the marketing concept that starts at understanding the market,
whnfre j.selhng plu] suplﬂncus;,es un the sellmg mlncept that starts at the production level
= MalrkvlatHg philosophy is mdre suitable for almost any type of product and market, but selling
philosophy is suitable with lmsuuglu goods
D." Selling philosophy flmcuuns more when business focuses on short term marketing strategies
,' whtler I»:etmg phi
13. E:le of thf.- clmmed adva.n!age; of a sole trader business is lhat
Owners hm’e limited | Iﬁbtl;lty C.  Decisions and responsibilities can be shared

| B Shmﬁj 1” EFM o "ﬂ”‘ Qﬂprll D. The owner has independence v

osop funntmns more when a husmcss focuses on sustainable marketing

Scanned with CamScanner



cormpany has decld A | I | I
putry ed on a name for its new product. Thc ‘:‘Ji”'P""TL“ done arf:élixkel'}ﬂ,'-'ﬂ search and

liins establishe
ablished that no other company or product is using this hame. What form of Intellectual Property

flght should that company apply for to registor the ng ; Dol
: me
A Patent I & Cobiah _
. Copyright t
I, Trndemark | 1) i T e l'l -i
b - lrage sec B
- New product development starts with: enn i o

A. Concept development

C. Concept testing
8. Idea generation

D, qua screening |
6. Apple's ip

od has been one of the greplest consumer electronigs hits of all time. M*ﬂ: than 100 million
Pods have been sold, and the iPod caplures more 'than 75 percent of the niusi;‘:*biajirm market, This
success has attracted many large nm‘d resourceful competitors to the market. Considering the above
description, the iPod is in stage of produet life C}'ﬁ:fﬂi i

A. Introduction ‘ |

B. Decline ! L= e )
C. Maturity
1. Growth

s &
e ——

| " !
17, In which stage of setting up small Qicate business that an en‘repre.uqur should hl.a;'l.r]: selected an idea
worthy of further detailed invastigati‘pn', find out inf‘-lnmial'tir.:m ‘about 'll"'ll: markr:t ne-écl and gathering the
resources for launching small business into practice

A. Exploitation

| C. Discov _
B. Evaluation I . . Implamqlxlii;sitiqn
ih, Whid om . - e, - i 9
; ¢h one of the following is/are qtlmhtalwe characteristics that used to differentiate small business
from other business? I B
A. Startup capital C.. Market share
B Sales volume l D. 1 Hmnb& of i.:mpiu}rm
19. One of the following can be considered as causes assnciulmd \l‘ith the lfn.ilure af s::ru'alll scale enterprises,
exeept; : |
A. The “l am always perfect ** view point of the entrepreneur |
B. Adequate and timely lupplyk of credit t 3
C. No one likes to think abuqt failing, yet mmy[smn{l busin nvnmfnl'lm failure by ign

oring basic rules for success

——
——— ——
B ok —
d .k
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(' Markel segnentation 'l

17 When do we sy an onterprise |8 at growth stage

' l}. e of the aledle,

than al startup Iﬂfl.

A When s manpower and toln] sssel s loss
(o the seclon Bhd using tl, g
|

I, When it tnvests Turther by falfilling the definition l|'l""' |
provided . ! .

¢ Whn It s competent in price, quality and wipply.»

1 Allof the above

L - fo
2, Whieh one of the following I ot taje about corporation

i 1 i I, .M [ “

A, I Is more difTioult o selup and manages due 1o F'"?” requirements 1“'“’" BRI bty

" of business organizstion’?

senitiny.
I, Ownership oan be easily tansferred thiough stocks without consent of other shurehwlders.

¢ 1imited source of capital and restrained growth potential conpared 10 & pannership,
2. sharholders enoy imited bty sine the comprly s an Jndependert el ety
39, Which one of the following Is wot ¢ategorized under manufaciuring sector?
A, Textlle and garment C. Deverage
(1, Leather and leather products D. Building matorials .

10. Kasey Petros, the marketing rmmmj at & small sports retail clfrln. Iml conducted u marketing angly; .
He has Investigated the company's [ntemal resources ahd ti:ruﬂlmill factors, _I}:Mjcl'll &t [actory sng
trends In the competitive sports retail chain market, Issey has conducted:

A, SWOT Analysis C. Market orientution
R, Market Research. ! ]} Financial analysis
Part 111 - Discusslon Questions (4 polits each) 5

I Priefly explain basic legal forms of business organizations

1. How can business owners or entreprencurs minimize/avold some common pitfalls that lead 1
business failurg?

1. What ls intellectual property? Explain methods of pratecting intellectual propenty.
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6.

FEven though there al
ok like, WE€ ohall adopt

.'-‘-h-l:J"I.JM o
the Inear rect answer

A) Idea (Generation
B) Incubation
C) [mplements
B iffusion
gy Expansion

ho read 2 prospectus, 41 of the following

¢ and concerns of those W
he plan, excepl:

yHon
ghousd E

s5ue
he prrparatiun of t

ng perspective
'g perspective

To address the
considered mn t
A) The market!
B) The inV estor
C) The entreprencur’s perspective
) Reliable intruder’s perspective
E) None of the above
ine of food in response 0 customer dernand it

is following whisch

When a company introduces a |
one of the following phi]ns-::phies?

A) selling concept
B) production concept

C) retailling concept
D) markefing concept
E) segmentation concept
' w vital/ valuable sd€as. The

In the Idea Screening, the purpose 5
iewed each week by an idea comimi

ideas should be written down and rev
ideas into three groups. Find the odd one which is not part of this group.
A Promising Ideas B Marginal Ideas; C. Rejects; D Exempts:
ishing any original works of

nt others from printing, copying or publ
D. Copyrignts

It is the right given 1o preve

authorship.
A. Patent B. Trademarks C. None of the above

Which one of the following is under the domain of intellectual property rights’?

A) Processes

B) Machines

C) Manufactures

D) Composition matters
E) All of the above

1|=‘I;_11ETI|:|



/. In case of operating lease, the lesser usually provides advice to the lessee for repair, maintenance
and technical knowhow of the leased asset and that is why this type of lease is also known as

___lease.
A) Finance
B) Local
C) Service
D) Contract

8. In Marketing Research Process, ‘blueprint’ is a term related to which Step?
A) Step 1: Define the research purpose or objectives,
B) Step 2: Research Design Formulation;

5‘ ‘ C) Step 3 & 4. Gather Secondary and Primary Data;
.'I D) Step 5: Data Processing and Analysis
I E) Step 6: Report Preparations and Presentation;

9. Choose the Psychological pricing method based on the belief that certain prices ar price TREEES I
more appealing to buyers. This method involves setting a price in odd numbers (just unde‘r H:I-un[.i
even numbers) such as 549,95 instead of $50.00. Although not supported by any research hr:dmg&.
its proponents claim that the consumers see a $49.95 price as 'just in the price range of $40'rather
than in the $50

r A) Price Skimming
B) Penetration Pricing
1 ) Cost-plus pricing
[}) Odd-even pricing
10. The small business owner needs to be aware of the criteria bankers use in evaJuating the credit
" worthiness of loan applications. Most bankers refer to the five C's of credit in making lending
decision. The five C's are:
A) Capital, capacity, collateral, character, and conditions
B) Capital, courage, collateral, character, and conditions
() Cash, courage, collateral, character, and conditions
[7) Capital, customer, collateral, character and conditions
| 1. Form of a business owned by more than one individual and the owners have unlimited liability 1s
Kniown as:
A. Proprietorship B. Corporation C. Partnership D). stockholder
|2. One of the following 1s not from economic ‘control factors that differentiate small business from

other business
A. Market share B. Independence  C. Technology ). Personalized management
|3, The Evaluation stage of entrepreneurial process deals with:

A) Identifying a problem and potential solution

B) Forming the enterprise and implementing entrepreneurial strategy

2|




bivialiices

O EReRbRIgE the PeartRitiy il Tk
wiidl ppporRiRines

why sty b Gl epene
ous of launching

I TR
_araneurinl pro
TERE T UL TR R prcdiebest 10 the Thies oy stages O entrepreneurn |
B bl e i ae
' Wl i
Ao ENRERIVEY) i1 Evaluation L '|mph.mrn:.umn 1) B
|r||urrurm-' venture

not immediate part of the ent

PR T Ralesve ihag b Hriess Py liiddeEnla itial aie

LR Al
A Hlarias e B Pidities {7 Foonomy 13, Techn oy
A W e ah e e Percaios CEmpetant in prive qmﬂm and Em.,,'-.h andd yeaaes IS toial asscl
Adtel Wuian resoniee theeloone 11 s an slapte
A R up B Chrowih L Matuiny 1) Crowthnedinm level

Ay relationships is Knawi s

| Py afombgiibing by cobgiaisbdad iy, analghiiing p s andd wWlentifying K
1) Training

A Rewi ,
1N wanl I Selootion ( RLruetare

IN. A
vl ithe it tles tual Pty syatemm Fihiopia whiteh one ol the following = ot

aveeptalile o patentabiliny righi
A) Miodogical progess

) |rtl1|*uh11 U T

) Sotentile theory

1Y Al of the above

15y Nowe of the alsiv

19 Copyrights are appli able Tor all Inat
A) Literary wink
) Dramatic Work
) Movies
1Y) Process design
1) Computer software

w6 I A Organization gukies the prosict development

20. Which step of eflective I NOVATION PO

[‘lmvuri
A) ldea generation
B) New product strategy

) ldea screening
[ Marketing strategy
1y Commercializahon

of sales, o ail pn-'l"n valume i the Twe i'-:hu'luu.'l

21. The step that deals w ith estimation

development process is
A) Business analys:s
K} ldea generaling

X



C) ldea sereening
L)) Test marketing
A £) Emnnmrrmlizﬂtinn
« The step that de
at deals with n iy |
3 wrkel ¢ niry COE O Oriky s L Hew r!'rnnhl.[-t déwlnpmfm process

A) Business analysis
B) Idea generating
C) Idea screening

1)) Test marketing

E) Commercialization

23. The step in the product development process that classilies ideas into promising ideas, marginal
ideas and rejects is
A) Business analysis
B) Idea generating
C) Idea screening
D) Test marketing
E) Commercialization

24, is the process through which companies react to market signals, respond to changes in
customer demand, adopt new technologies, foray into new areas, and ensure continuous growth.

A) Business analysis

B) Product development
C) Idea screening

D) Test marketing

E) Commercialization

25. One of the following may not be the primary prospects of companies when they develop new

products to their target market
A) Early adapters
B) Heavy users
C) Opinion leaders
D) Researchers
E) All of the above

26. The activity for creating, communicating, delivering and exchanging offerings that benefit the
organization, its stakeholders and society at large is referred to as:

A. Marketing C. creative planning
B. Advertising and promotion D. Consumensm
27. Which of the following marketing management philosophy is most applicable when demand i
higher than supply?
A) Product concept C. The selling concept
B) Production concept D. The marketing concept
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ssibility

A) Environmental assessment

3) Feasibility study

L

C) Strategic outlook

L=

D) Sensitivity analysis

F ) None

The External Environmental Analysis (Opportunity anc
Environment Analysis has to pass through sequential sta
has contained the right sequence’

A) Assessing, Scanning, Monitoring, and Forecasting
B) Forecasting, Assessing, Scanning, and Monitoring
C) Monitoring, Forecasung, Assessing, and Scanning
D) Scanning, Monitoring, Assessing and Forecasting
E) Scanning, Monitoring, Forecasting and Assessing
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Part lll: Shart Answer (2 Points each)

1. List and describe at |east the four types of innovation
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e
e
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e

2. List ; :
- and de . :
escribe  at  least  fiyve cssential  components of business plan

3. Critically explain the stages of new product development process
4. Discuss the two types of Lease
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