CHAPTER ONE: CONCEPTS OF AGRICULTURAL JOURNALISM

1.1.  Basic Concepts in Journalism

1.1.1. Definition of Important Terms
Journalism refers to the act and process of gathering, assessing, evaluating, creating and presenting or distributing facts, news and information of current interest. It is also the product of these activities. In journalism, reporters research and write stories for print and electronic distribution, often with the guidance of editors or producers. The earliest journalists produced their stories for news sheets, circulars, newspapers, and periodicals. With technological advances, journalism came to include other media, such as radio, documentary or newsreel films, television, and the Internet. The use of communication and communication channels is essential and a necessary condition in journalism business.
Journalism is a discipline of writing. News-oriented journalism is sometimes described as the "first rough draft of history" (attributed to Phil Graham), because journalists often did record important events, however producing news articles on short deadlines. While under pressure to be first with their stories, news media organizations usually edit and proofread their reports prior to publication, adhering to each organization's standards of accuracy, quality, and style. Many news organizations claim proud traditions of holding government officials and institutions accountable to the public, while media critics have raised questions about holding the press itself accountable. As for the future of journalism, computers are increasingly being used to support this discipline. For example, Artificial Intelligence (AI) is used to support editorial operations.
Communication: is the process of sharing ideas, information, and messages with others in a particular time and place. Communication includes writing and talking, as well as nonverbal communication (such as facial expressions, body language, or gestures), visual communication (the use of images or pictures, such as painting, photography, video, or film), and electronic communication (telephone calls, electronic mail, cable television, or satellite broadcasts). Communication is a vital part of personal life and is also important in business, education, and any other situation where people encounter each other.
Mass communication is for the mass. One of its defining characteristics is that it is available to everyone, but there are limits to this availability . . . . . those beyond the limits, usually the young, are eavesdroppers in the classic sense if they do read in view the forbidden material. Between the addressee and the eavesdropper is a finely graded continuum of audience segments. 

Authors: Journalists are the professionals whose daily occupation it is to produce news. Journalists are authors, but they are not as original as may appear. Firstly, they are not the only people who generate news copy. Nevertheless, the title “journalist” labels those whose central job it is to write news. The description of the journalist as sole originating author of stories is an extreme idealization. The way in which journalists insert already existing text into their stories is only one example of a basic feature of media communication: embedding. The journalist is therefore as much a compiler as a creator of news, even language.
Difference between journalism and other forms of communication

Journalism can be distinguished from other activities and products by certain identifiable characteristics and practices. These elements not only separate journalism from other forms of communication, they are what make it indispensable to democratic societies. History reveals that the more democratic a society, the more news and information it tends to have.

As you very well know, the world, and especially the online world, is awash in communication. The vast majority of this communication, however, is not news and especially not journalism. Researchers have shown that almost 70 percent of email traffic is spam, according to web security company Symantec. In 2012, there were on average of 175 million tweets each day. But almost all – 99% — consisted of “pointless babble”.

While journalism occupies a much smaller space than the talk, entertainment, opinion, assertion, advertising and propaganda that dominate the media universe, it is nevertheless perceived as being more valuable than most of the “stuff out there.” That value flows from its purpose, to provide people with verified information they can use to make better decisions, and its practices, the most important of which is a systematic process – a discipline of verification – that journalists use to find not just the facts, but also the “truth about the facts.”

1.1.2. Roles of Journalism
Who journalists are and what they do; why people become journalists; and what qualities you need to be a good journalist. Journalists work in many areas of life, finding and presenting information. However, for the purposes of this very course we define journalists principally as men and women who present that information as news to the audiences of newspapers, magazines, radio, television stations, the Internet and so forth. Within these different media, there are specialist tasks for journalists. In large organizations, the journalists may specialize in only one task. In small organizations, each journalist may have to do many different tasks. Here are some of the jobs journalists do:
Reporting

Journalism's main activities include stating who, what, when, where, why and how, and stating the significance and effects of certain events or trends. Journalism exists in a number of media: newspapers, television, radio, magazines and, most recently, the World Wide Web through the Internet. The subject matter of journalism can be anything and everything, and journalists report and write on a wide variety of subjects: politics on the international, national, provincial and local levels, economics and business on the same four levels, health and medicine, education, sports, hobbies and recreation, lifestyles, clothing, food, pets, sex and relationships; journalists report on anything that news organizations think consumers will read. Journalists can report for general interest news outlets like newspapers, news magazines and broadcast sources; general circulation specialty publications like trade and hobby magazines or for news publications and outlets with a select group of subscribers.
Journalists are often in the business of reporting. They gather information and present it in a written or spoken form in news stories, feature articles or documentaries. Reporters may work on the staff of news organizations, but may also work freelance, writing stories for whoever pays them. General reporters cover all sorts of news stories, but some journalists specialize in certain areas such as reporting sport, politics or agriculture. Journalists are usually expected and required to go out to the scene of a story to gather information for their reports, and often may compose their reports in the field. They also use the telephone, the computer and the internet to gather information. However, more often those reports are written, and they are almost always edited in newsrooms, the offices where journalists and editors work together to prepare news content. Journalists, especially if they cover a specific subject or area (a "beat") are expected to cultivate sources, people in the subject or area that they can communicate with, either to explain the details of a story, or to provide leads to other subjects of stories yet to be reported. They are also expected to develop their investigative skills to better research and report stories.
Editors: Just as it is the journalist’s occupation to generate news language, the copy editor’s profession is cutting and modifying that language. Editing: is the process by which one text is transformed into another text which is different in form but congruent in meaning. In mass communication, editing is institutionalized and professionalized, offering an ideal site to study the process.  Editing usually consisted of deleting sections of a story, adding basic explanatory material and cleaning up spelling mistakes and stylistic problems. 
Editors: The editor is usually the person who makes the final decision about what is included in the newspaper, magazine or news bulletins. He or she is responsible for all the content and all the journalists. Editors may have deputies and assistants to help them. 
Sub-editors: take the stories written by reporters and put them into a form which suits the special needs of their particular newspaper, magazine, bulletin or web page. Sub-editors do not usually gather information themselves. Their job is to concentrate on how the story can best be presented to their audience. They are often called subs. The person in charge of them is called the chief sub-editor, usually shortened to chief sub.

Photojournalists: use photographs to tell the news. They either cover events with a reporter, taking photographs to illustrate the written story, or attend news events on their own, presenting both the pictures and a story or caption.

The news editor: is the person in charge of the news journalists. In small organizations, the news editor may make all the decisions about what stories to cover and who will do the work. In larger organizations, the news editor may have a deputy, often called the chief of staff, whose special job is to assign reporters to the stories selected.

Feature writers: work for newspapers and magazines, writing longer stories which usually give background to the news. In small organizations the reporters themselves will write feature articles. The person in charge of features is usually called the features editor. Larger radio or television stations may have specialist staff producing current affairs programs - the broadcasting equivalent of the feature article. The person in charge of producing a particular current affairs program is usually called the producer and the person in charge of all the programs in that series is called the executive producer or EP.

Specialist writers may be employed to produce personal commentary columns or reviews of things such as books, films, art or performances. They are usually selected for their knowledge about certain subjects or their ability to write well. Again, small organizations may use general reporters for some or all of these tasks. There are many other jobs which can be done by journalists. It is a career with many opportunities.
1.1.3. Principles of Journalism
The principles of truth, honesty and decency lie at the core of every journalist. – People who have often put their lives at risk in an effort to report the news. The job journalists do is important. Knowledge and understanding are fundamental to enabling change and the development of society. And everyone should have the right to free speech! By seeking out the truth, reporting it honestly and fairly, journalists provide access to that knowledge and understanding. But all this only works if the audience trusts what journalists are saying, so remember the code of ethics that all journalists strive to achieve and binds them together:

· Be impartial

· Be accurate

· Be fair

· Protect your integrity and independence

· Have a respect for privacy

· Uphold standards of taste and decency

· And safeguard the welfare of children

1.1.4. Elements of Good Journalism

There are many elements that contribute to the quality of the journalism business and there is no an exclusive and universally agreed elements of journalism. However, the following are 10 elements common to good journalism.

a)
Journalism’s first obligation is to the truth

Good decision-making depends on people having reliable, accurate facts put in a meaningful context. Journalism does not pursue truth in an absolute or philosophical sense, but in a capacity that is more down to earth. “All truths – even the laws of science – are subject to revision, but we operate by them in the meantime because they are necessary and they work. Journalism, thus seeks “a practical and functional form of truth.” It is not the truth in the absolute or philosophical or scientific sense but rather a pursuit of “the truths by which we can operate on a day-to-day basis.” This “journalistic truth” is a process that begins with the professional discipline of assembling and verifying facts. Then journalists try to convey a fair and reliable account of their meaning, subject to further investigation. Journalists should be as transparent as possible about sources and methods so audiences can make their own assessment of the information. Even in a world of expanding voices, “getting it right” is the foundation upon which everything else is built – context, interpretation, comment, criticism, analysis and debate. The larger truth, over time, emerges from this forum. As citizens encounter an ever-greater flow of data, they have more need – not less – for suppliers of information dedicated to finding and verifying the news and putting it in context.

b)
Its first loyalty is to citizens

The publisher of journalism – whether a media corporation answering to advertisers and shareholders or a blogger with his own personal beliefs and priorities — must show an ultimate allegiance to citizens. They must strive to put the public interest – and the truth – above their own self-interest or assumptions. A commitment to citizens is an implied covenant with the audience and a foundation of the journalistic business model – journalism provided “without fear or favor” is perceived to be more valuable than content from other information sources. Commitment to citizens also means journalism should seek to present a representative picture of constituent groups in society. Ignoring certain citizens has the effect of disenfranchising them. The theory underlying the modern news industry has been the belief that credibility builds a broad and loyal audience and that economic success follows in turn. In that regard, the business people in a news organization also must nurture – not exploit – their allegiance to the audience ahead of other considerations. Technology may change but trust – when earned and nurtured – will endure.

c)
Its essence is a discipline of verification

Journalists rely on a professional discipline for verifying information. While there is no standardized code as such, every journalist uses certain methods to assess and test information to “get it right.” Being impartial or neutral is not a core principal of journalism. Because the journalist must make decisions, he or she is not and cannot be objective. But journalistic methods are objective. When the concept of objectivity originally evolved, it did not imply that journalists were free of bias. It called, rather, for a consistent method of testing information – a transparent approach to evidence – precisely so that personal and cultural biases would not undermine the accuracy of the work. The method is objective, not the journalist. Seeking out multiple witnesses, disclosing as much as possible about sources, or asking various sides for comment, all signal such standards. This discipline of verification is what separates journalism from other forms of communication such as propaganda, advertising, fiction, or entertainment.

d)
Its practitioners must maintain an independence from those they cover

Independence is a cornerstone of reliability. On one level, it means not becoming seduced by sources, intimidated by power, or compromised by self-interest. On a deeper level it speaks to an independence of spirit and an open-mindedness and intellectual curiosity that helps the journalist see beyond his or her own class or economic status, race, ethnicity, religion, gender or ego. Journalistic independence is not neutrality. While editorialists and commentators are not neutral, the source of their credibility is still their accuracy, intellectual fairness and ability to inform – not their devotion to a certain group or outcome. In our independence, however, journalists must avoid straying into arrogance, elitism, isolation or nihilism.

e)
It must serve as an independent monitor of power

Journalism has an unusual capacity to serve as watchdog over those whose power and position most affects citizens. It may also offer voice to the voiceless. Being an independent monitor of power means watching over the powerful few in society on behalf of the many to guard against tyranny. The earliest journalists firmly established as a core principle their responsibility to examine unseen corners of society. The watchdog role is often misunderstood, even by journalists, to mean “afflict the comfortable. While upsetting the applecart may certainly be a result of watchdog journalism, the concept as introduced in the mid-1600s was far less combative. Rather, it sought to redefine the role of the journalist from a passive stenographer to more a curious observer who would “search out and discover the news. The watchdog role also means more than simply monitoring government. The earliest journalists firmly established as a core principle their responsibility to examine unseen corners of society. The world they chronicled captured the imagination of a largely uninformed society, creating an immediate and enthusiastic popular following.

Finally, the purpose of the watchdog extends beyond simply making the management and execution of power transparent, to making known and understood the effects of that power. This includes reporting on successes as well as failures. Journalists have an obligation to protect this watchdog freedom by not demeaning it in frivolous use or exploiting it for commercial gain.

f)
It must provide a forum for public criticism and compromise

The news media are common carriers of public discussion, and this responsibility forms a basis for special privileges that news and information providers receive from democratic societies. These privileges can involve subsidies for distribution or research and development (lower postal rates for print, use of public spectrum by broadcasters, development and management of the Internet) to laws protecting content and free speech (copyright, libel, and shield laws). These privileges, however, are not pre-ordained or perpetual. Rather, they are conferred because of the need for an abundant supply of information. They are predicated on the assumption that journalism – because of its principles and practices – will supply a steady stream of higher quality content that citizens and government will use to make better decisions. Traditionally, this covenant has been between news organizations and government. The new forms of digital media, however, place a responsibility on everyone who “publishes” content – whether for profit or for personal satisfaction – in the public domain. The raw material cast into the marketplace of ideas sustains civic dialogue and serves society best when it consists of verified information rather than just prejudice and supposition.

Journalism should also attempt to fairly represent varied viewpoints and interests in society and to place them in context rather than highlight only the conflicting fringes of debate. Accuracy and truthfulness also require that the public discussion not neglect points of common ground or instances where problems are not just identified but also solved. Journalism, then, is more than providing an outlet for discussion or adding one’s voice to the conversation. Journalism carries with it a responsibility to improve the quality of debate by providing verified information and intellectual rigor. A forum without regard for facts fails to inform and degrades rather than improves the quality and effectiveness of citizen decision-making.

g)
It must strive to keep the significant interesting and relevant

Journalism is storytelling with a purpose. It should do more than gather an audience or catalogue the important. It must balance what readers know they want with what they cannot anticipate but need. Specialists in the field, describe effective newswriting as the intersection of civic clarity, the information citizens need to function, and literary grace, which is the reporter’s storytelling skill set. In other words, part of the journalist’s responsibility is providing information in such a way people will be inclined to listen. Journalists must thus strive to make the significant interesting and relevant. Quality is measured both by how much a work engages its audience and enlightens it. This means journalists must continually ask what information has the most value to citizens and in what form people are most likely to assimilate it. While journalism should reach beyond such topics as government and public safety, journalism overwhelmed by trivia and false significance trivializes civic dialogue and ultimately public policy.

h)
It must keep the news comprehensive and proportional

Journalism is our modern cartography. It creates a map for citizens to navigate society. As with any map, its value depends on a completeness and proportionality in which the significant is given greater visibility than the trivial. Keeping news in proportion is a cornerstone of truthfulness. Inflating events for sensation, neglecting others, stereotyping, or being disproportionately negative all make a less reliable map. The most comprehensive maps include all affected communities, not just those with attractive demographics. The most complete stories take into diverse backgrounds and perspectives. Though proportion and comprehensiveness are subjective, their ambiguity does not lesson their significance.

i)
Its practitioners must be allowed to exercise their personal conscience

Doing journalism, whether as a professional writing for a news organization or as an online contributor in the public space, involves one’s moral compass and demands a personal sense of ethics and responsibility. Because “news” is important, those who provide news have a responsibility to voice their personal conscience out loud and allow others to do so as well. They must be willing to question their own work and to differ with the work of others if fairness and accuracy demand they do so.

News organizations do well to nurture this independence by encouraging individuals to speak their minds. Conversation and debate stimulate the intellectual diversity of minds and voices necessary to understand and accurately cover an increasingly diverse society. Having a diverse newsroom does little if those different voices are not spoken or heard. It’s also a matter of self-interest. Employees encouraged to raise their hands may “save the boss from himself” or protect the news organization’s reputation by pointing out errors, flagging important omissions, questioning misguided assumptions, or even revealing wrongdoing.

Having a sense of ethics is perhaps most important for the individual journalist or online contributor. Increasingly, those who produce “the news” work in isolation, whether from a newsroom cubicle, the scene of a story, or their home office. They may file directly to the public without the safety net of editing, a second set of eyes, or the collaboration of others. While crowdsourcing by the audience may catch and correct errors or misinformation, the reputation of the author and the quality of public dialogue are nevertheless damaged.

j)
Citizens, too, have rights and responsibilities when it comes to the news

The average person now, more than ever, works like a journalist. Writing a blog entry, commenting on a social media site, sending a tweet, or “liking” a picture or post, likely involves a shorthand version of the journalistic process. One comes across information, decides whether or not it’s believable, assesses its strength and weaknesses, determines if it has value to others, decides what to ignore and what to pass on, chooses the best way to share it, and then hits the “send” button.

Though this process may take only a few moments, it’s essentially what reporters do. Two things, however, separate this journalistic-like process from an end product that is “journalism.” The first is motive and intent. The purpose of journalism is to give people the information they need to make better decisions about their lives and society. The second difference is that journalism involves the conscious, systematic, application of a discipline of verification to produce a “functional truth,” as opposed to something that is merely interesting or informative. Yet while the process is critical, it’s the end product – the “story” – by which journalism is ultimately judged.

Today, when the world is awash in information and news is available any time everywhere, a new relationship is being formed between the suppliers of journalism and the people who consume it. The new journalist is no longer a gatekeeper who decides what the public should and should not know. The individual is now his or her own circulation manager and editor. To be relevant, journalists must now verify information the consumer already has or is likely to find and then help them make sense of what it means and how they might use it.

Thus, the first task of the new journalist/sense maker is to verify what information is reliable and then order it so people can grasp it efficiently. A part of this new journalistic responsibility is “to provide citizens with the tools they need to extract knowledge for themselves from the undifferentiated flood or rumor, propaganda, gossip, fact, assertion, and allegation the communications system now produces.”
1.1.5. Professional and ethical standards of Journalism

Since the development of professional journalism at the beginning of the 20th Century, journalists have been expected to follow a stringent code of journalistic conduct that requires them to, among other things:
· Use original sources of information, including interviews with people directly involved in a story, original documents and other direct sources of information, whenever possible, and cite the sources of this information in reports;
· Fully attribute information gathered from other published sources, should original sources not be available (to not do so is considered plagiarism; some newspapers also note when an article uses information from previous reports); 
· Use multiple original sources of information, especially if the subject of the report is controversial;
· Check every fact reported;
· Find and report every side of a story possible;
· Report without bias, illustrating many aspects of a conflict rather than siding with one;
· Approach researching and reporting a story with a balance between objectivity and skepticism

· Use careful judgment when organizing and reporting information.
· Be careful about granting confidentiality to sources (news organizations usually have specific rules that journalists must follow concerning grants of confidentiality);
· Decline gifts or favors from any subject of a report, and avoid even the appearance of being influenced;
· Abstain from reporting or otherwise participating in the research and writing about a subject in which the journalist has a personal stake or bias that cannot be set aside.

This was in stark contrast to the media climate prior to the 20th Century, where the media market was dominated by smaller newspapers and pamphleteers who usually had an overt and often radical agenda, with no presumption of balance or objectivity.
1.2. History of Journalism and Its Recent Developments
The earliest known journalistic effort was the Acta Diurna (Daily Events) of ancient Rome. In the 1st century bc, statesman Julius Caesar ordered these handwritten news bulletins posted each day in the Forum, a large public space. The first distributed news bulletins appeared in China around 750 ad. In the mid-15th century, wider and faster dissemination of news was made possible by the development of movable metal type, largely credited to German printer Johannes Gutenberg. At first, newspapers consisted of one sheet and often dealt with a single event. Gradually a more complex product evolved.
Germany, The Netherlands, and England produced newsletters and news books of varying sizes in the 16th and 17th centuries. Journals of opinion became popular in France beginning late in the 17th century. By the early 18th century, politicians had begun to realize the enormous potential of newspapers in shaping public opinion. Consequently the journalism of the period was largely political in nature; journalism was regarded as an adjunct of politics, and each political faction had its own newspaper. During this period the great English journalists flourished, among them Daniel Defoe, Jonathan Swift, Joseph Addison, and Sir Richard Steele. Also at this time the long struggle for freedom of the press began.
In the English colonies of North America, the first newspaper was Public Occurrences Both Foreign and Domestic, published in Boston, Massachusetts, in 1690; it was suppressed, and its editor, Benjamin Harris, was imprisoned after having produced the first issue. The trial of publisher John Peter Zenger in 1735 set a key precedent regarding freedom of the press in America more than 50 years before the First Amendment to the United States Constitution would secure it. Zenger was acquitted of charges of criminal libel stemming from articles he printed that were critical of the colonial authorities in New York, his defense being that his reports were factual. Provisions for censorship of the press were, however, included in the Alien and Sedition Acts, passed in 1798. After provoking a great deal of opposition, these acts were allowed to expire. See also Trial of John Peter Zenger.
Journalism in the 19th century became more powerful due to the mass production methods arising from the Industrial Revolution and to the general literacy promoted by public education. The large numbers of people who had learned how to read demanded reading matter, and new printing machinery made it possible to produce this inexpensively and in great quantities. In the United States, for example, publishers Joseph Pulitzer, Edward Wyllis Scripps, and William Randolph Hearst established newspapers appealing to the growing populations of the big cities. In the late 19th and early 20th centuries, news agencies exploited the invention of the telegraph by using it for the rapid gathering and dissemination of world news via wire services. These services included Reuters, based in England; the Associated Press and United Press (later United Press International), based in the United States; and the Canadian Press, in Canada.
At the same time, new popular magazines were made possible by new technologies, improved transportation, low postal rates, and the emergence of national brands of consumer goods that required national media in which to advertise. The Ladies' Home Journal, founded by Cyrus H. K. Curtis in 1883, soon had a circulation of almost a million—a prodigious figure for that day. In 1897 Curtis bought for $1,000 the old Saturday Evening Post, which rapidly achieved a circulation in the millions. Numerous other magazines appealing to the general reader appeared in the 20th century, including Reader's Digest, Collier's, Life, and Look. 
Over time, some general magazines became unprofitable and ceased publication when they lost advertising to television and to more specialized magazines, such as Sports Illustrated and TV Guide. The newsmagazines Time, Newsweek, Maclean’s, and U.S. News & World Report have continued to occupy an important place in journalism, as have The Ladies’ Home Journal and other so-called women's service magazines.
In the early 20th century two new forms of news media appeared: newsreels and radio. By the 1920s, newsreels in the United States alone reached about 40 million people a week in about 18,000 film theaters, but they were displaced by television in the 1950s. Radio news survived more successfully. Stations in the United States and Canada started to report current events in the 1920s, borrowing most of their information from local newspapers. They soon developed their own newsgathering facilities. 
By World War II (1939-1945), radio had amassed a huge audience. American president Franklin Delano Roosevelt appealed to his nation through his “fireside chats,” and radio was usually the first to bring reports on the war to the public. Popular radio reporters and commentators were heard by millions of people. Television later attracted much of radio’s audience, but radio has retained a loyal following for music, news, and talk shows.

Television became commercially viable in the 1950s, and by the 1970s nearly every household that wanted a television had one. (In 2000 there were 835 televisions for every 1,000 people in the United States and 710 per 1,000 in Canada.) Network evening newscasts, originally 15 minutes long, were extended to 30 minutes, and local news broadcasts in major cities expanded to an hour or more. Network newscasters gradually became national figures. Since the introduction in 1951 of the first major documentary series, See It Now, featuring commentator Edward R. Murrow, television documentaries and video newsmagazines such as 60 Minutes have become important news sources. The Cable News Network (CNN), operating in a news-only format 24 hours a day, reached 77 million U.S. and Canadian households by 2000, and its CNN International broadcasts were relayed by satellite to more than 200 other countries.
RECENT DEVELOPMENTS IN JOURNALISM
Largely for economic reasons, including competition from television, the number of local daily newspapers in the United States declined in number from 2,200 in 1910 to less than 1,500 in 2002. Canada, with just over one-tenth the population of the United States, had about 100 daily newspapers in 2002. Weekly newspapers, which generally have lower circulation numbers than daily newspapers, are more numerous: In 2002 more than 9,200 of them were published in the United States, and about 900 in Canada.
A major trend affecting newspapers in the 1980s was their incorporation into newspaper chains—ownership of a number of newspapers by a single company. By 2000 only about a dozen cities in the United States had separately owned competing newspapers, and in 2002 Canada had only eight cities with competing newspapers under different ownership. Similarly, major radio and television stations, even when independently owned, have become affiliated with networks that provide much of their news and other program materials.
The rise of cable television and public broadcasting has reduced uniformity of programming somewhat. By 2000, 67.7 million U.S. households and 11 million Canadian households were wired to receive cable television. Because cable can bring in more channels than are generally available over the air, opportunities for the expression of diverse viewpoints increased. Public television, also called educational television, is likewise gradually expanding its audience. In the mid-1970s it accounted for only a small part of the time Americans spent viewing television; by the 1990s, during the average week, public television was watched in more than half of all homes with television sets.
New technologies continue to bring about changes in journalism. Television satellites, for example, enable viewers in one part of the world to witness live events occurring in another (Eg. Communications Satellite) and facilitate new forms of video news distribution. Reporters can summon from data banks information that previously would have taken them days or weeks to assemble. Wire-service copy can be set in type automatically at a subscribing newspaper without the services of a local editor or printer (see Office Systems).
In the mid- and late 1990s the Internet became a major force in journalism. Most of the major journalism companies—including those involved in newspapers, periodicals, wire services, radio stations, and television stations—began to publish material on the World Wide Web. One of the advantages of the Internet is that readers can find continually updated information on a variety of subjects, without waiting several hours for a new edition or the next news broadcast. Another advantage is the ability of news organizations to publish more in-depth information on the Internet, such as background documents, detailed maps, or previous stories. One of the disadvantages of the Internet is that, because information can be published almost instantly, companies occasionally release stories without subjecting them to the same quality controls and fact-checking processes common in other media. Nevertheless, people have flocked to the Internet as a news source. The percentage of Americans getting news from the Internet at least once a week continues to grow, having surpassed 35 percent in 2000. More than 40 percent of those obtaining news from the Internet say they go online to get more information about stories they first encountered in other media.
History of journalism: the print medium

Printing presses existed in China thousands of years ago, mechanical means of printing in the western world can be traced back to the 1450s and the first Gutenberg Bible. This process created the possibility of accounts of events developing from the spoken to the written word. The first period in which there is solid evidence that printed accounts of events were made available to a mass public is during the English Civil War in the mid-seventeenth century.

It is not entirely clear when a first publication that can be termed a newspaper was first published but most historians agree that it was probably in the 1620s in Italy and Germany. Until 1694 anyone in England who wanted to publish first had to get a licence from the state. In addition, anyone who criticized someone in authority, whether the criticism was justified or based on truth, was liable to imprisonment. These laws were not changed until the end of the eighteenth century. From its beginnings, journalism was seen by the establishment as a threat to its existence, or at the very least those holding power in society were alarmed that their actions might be challenged and that this would have unforeseen consequences.

Indeed, the idea of the masses having access to information and ideas terrified those at the top of society. The conflict between journalists and the elites has a long and unbroken record in the UK and in almost every other country. Furthermore, the long and often bloody struggle for journalism and journalists to obtain independence and freedom of action from the state has run side by side in the battles for the rights and freedoms of ‘ordinary people’. The authorities had a major weapon at their disposal to try and avoid unwelcome criticism: taxation, which was imposed on both the price of newspapers and, most crucially, advertisements. These taxes were introduced in 1712 and were savagely increased in 1815 to four pence per sheet – a huge amount in those days. It was thought that if the state could make sure that newspapers were not affordable for most people there was no danger of the masses becoming sullied by ideas and information that might make them dissatisfied or even rebellious. The remainder of the seventeenth century and beginning of the eighteenth century saw a number of advances and retreats in the notion of press freedom, as Parliament relaxed controls and then in a panic – no doubt caused by unwelcome radical writings – reintroduced clampdowns.
1.3. Types of Journalism
The general field of journalism has become specialized with various types of writing, depending on the audience and motives of the writers. Distinctions are also made to separate various journalism genres as categories of writing. Some types include:
· Print journalism: can be split into several categories: newspapers, news magazines, general interest magazines, trade magazines, hobby magazines, newsletters, private publications, online news pages and others. Each genre can have its own requirements for researching and writing reports. For example, newspaper journalists in the United States have traditionally written reports using the inverted pyramid style, although this style is used more for straight or hard news reports rather than features. Written hard news reports are expected to be spare in the use of words, and to list the most important information first, so that, if the story must be cut because there is not enough space for it, the least important facts will be automatically cut from the bottom. Editors usually ensure that reports are written with as few words as possible. Feature stories are usually written in a looser style that usually depends on the subject matter of the report, and in general granted more space. News magazine and general interest magazine articles are usually written in a different style, with less emphasis on the inverted pyramid. Trade publications can be more news-oriented, while hobby publications can be more feature-oriented.
· Broadcast journalism - writing or speaking which is intended to be distributed by radio or television broadcasting, rather than only in written form for readers. Radio journalists must gather facts to present them fairly and accurately, but also must find and record relevant and interesting sounds to add to their reports, both interviews with people involved in the story and background sounds that help characterize the story. Radio reporters may also write the introduction to the story read by a radio news anchor, and may also answers questions live from the anchor. Television journalists rely on visual information to illustrate and characterize their reporting, including on-camera interviews with people involved in the story, shots of the scene where the story took place, and graphics usually produced at the station to help frame the story. Like radio reporters, television reporters also may write the introductory script that a television news anchor would read to set up their story. Both radio and television journalists usually do not have as much "space" to present information in their reports as print journalists.
· On-line (Cyber) journalism: The fast and vast growth of the Internet and World Wide Web has spawned the newest medium for journalism, on-line (Cyber) journalism. The speed at which news can be disseminated on the web, and the profound penetration to anyone with a computer and web browser, have greatly increased the quantity and variety of news reports available to the average web user. The bulk of on-line (Cyber) journalism has been the extension of existing print and broadcast media into the web via web versions of their primary products. New reports that were set to be released at expected times now can be published as soon as they are written and edited, increasing the deadline pressure and fear of being scooped many journalists must deal with. Most news websites are free to their users — one notable exception being the Wall Street Journal website, for which a subscription is required to view its contents — but some outlets, such as the New York Times website, offer current news for free but archived reports and access to opinion columnists and other non-news sections for a periodic fee. Another example is one of the largest on-line Urdu news sites, Al Qamar Online. The founder of this news network, M. Haroon Abbas Qamar, is considered an authentic expert on On- line (Cyber) journalism. Attempts to start unique web publications, such as Slate and Salon, have met with limited success, in part because they do or did charge subscription fees. The growth of blogs as a source of news and especially opinion on the news has forever changed journalism. Blogs now can create news as well as report it, and blur the dividing line between news and opinion. The debate about whether blogging is really journalism rages on.
Other Variants of Journalism

· Feature Journalism: Newspapers and periodicals often contain features written by journalists, many of whom specialize in this form of in-depth journalism. Feature articles usually are longer than straight news articles, and are combined with photographs, drawings or other "art." They may also be highlighted by typographic effects or colors. Writing features can be more demanding than writing straight news stories, because while a journalist must apply the same amount of effort to accurately gather and report the facts of the story, the reporter must also find a creative and interesting way to write the article, especially the lead, or the first one or two paragraphs of the story. The lead must grab the reader's attention yet accurately embody the ideas of the article. Often the lead of a feature article is dictated by its subject matter. Journalists must work even harder to avoid clichéd images and words when writing the lead and the rest of the article.
· News journalism: Here, the primary aim of the journalist is to report news in a straight-forward manner that covers all the required facts. The style is direct with focus on the gist of the story with other necessary points. The news style should be concise and precise. The facts must be crosschecked which makes the news item as authentic as possible without any media bias. Here, the news story can be for the print media, television, radio, etc. Such news pieces often cover politics and social movements. News stories based on political suppression, public movements or abuse of human rights have proved instrumental in effecting many a social change, or giving voice to the oppressed. Similarly, cultural events are also covered in news journalism.

In the last half of the 20th Century the line between straight news reporting and feature writing blurred as more and more journalists and publications experimented with different approaches to writing an article. Different journalists used many different approaches to writing news articles. Urban and alternative weekly newspapers went even further blurring the distinction, and many magazines fan more features than straight news. Some television news shows experimented with alternative formats, and many TV shows that claimed to be news shows were not considered as such by many critics, because their content and methods did not adhere to accepted journalistic standards. National Public Radio, on the other hand, is considered a good example of a good mixture of straight news reporting, features, and combinations of the two, usually meeting standards of high quality. A majority of newspapers still maintain a clear distinction between news and features, as do most television and radio news organizations.

· Investigative journalism - writing which seeks to add extra information to explain, or better describe the people and events of a particular topic. This type of journalism is about unearthing facts and studying cases that may require more efforts, which can take months or even years. Journalists who specialize in investigative journalism create headlines with news that expose scandals. Sometimes, persistent follow-up of a story proves beneficial to uncover some hitherto unsolved cases. This would require in-depth research from the journalist along with evidence. Investigative journalism, in which journalists investigate and expose unethical, immoral and illegal behavior by individuals, businesses and government agencies, can be complicated, time-consuming and expensive — requiring teams of journalists, months of research, interviews (sometimes repeated interviews) with numerous people, long-distance travel, computers to analyze public-record databases, or use of the company's legal staff to secure documents under freedom of information laws. Because of its inherently confrontational nature, this kind of reporting is often the first to suffer from budget cutbacks or interference from outside the news department. Investigative reporting done poorly can also expose journalists and media organizations to negative reaction from subjects of investigations and the public, and accusations of gotcha journalism. When conducted correctly it can bring the attention of the public and government problems and conditions that the public deem need to be addressed, and can win awards and recognition to the journalists involved and the media outlet that did the reporting.

Science Journalism: is a relatively new branch of journalism, in which journalists' reporting conveys information on science topics to the public. Science journalists must understand and interpret very detailed, technical and sometimes jargon-laden information and render it into interesting reports that are comprehensible to consumers of news media. Scientific journalists also must choose which developments in science merit news coverage, as well as cover disputes within the scientific community with a balance of fairness to both sides but also with a devotion to the facts. Many, but not all, journalists covering science have training in the sciences they cover, including agricultural extension workers who covers agricultural innovations or several medical doctors who cover medicine.
· Advocacy journalism - writing to advocate particular viewpoints or influence the opinions of the audience.
· Tabloid journalism - writing which uses opinionated or wild claims.
· Gotcha Journalism: Refers to the deliberate manipulation of the presentation of facts in a report in order to portray a person or organization in a particular way that varies from an accurate portrayal based on balanced review of the facts available. In particular it is applied to broadcast journalism, where the story, images and interviews are tailored to create a particular impression of the subject matter. It is considered highly unethical to engage in gotcha journalism. Many subjects of reporting have claimed to have been subjected to it, and some media outlets are guilty of deliberately biased reporting.

· Gonzo journalism: is characterized by its punchy style, rough language, and ostensible disregard for conventional journalistic writing forms and customs. Gonzo journalism attempts to present a multi-disciplinary perspective on a particular story, drawing from popular culture, sports, and political, philosophical and literary sources. Gonzo journalism has been styled eclectic or untraditional. It remains a feature of popular magazines such as Rolling Stone magazine. It has a good deal in common with on-line journalism

· Yellow journalism (or sensationalism) - writing which emphasizes exaggerated claims or rumors.
· Fashion journalism: Fashion journalism is all about articles or reports related to the fashion world. Journalists are also known as fashion writers or fashion editors. The primary job is to cover the latest in the fashion business or develop lifestyle articles. Such fashion articles can be found in magazines and newspapers. Today, there are many television channels that cater only to fashion, which gives ample opportunity for journalists who have a passion to cover such topics.
· Celebrity journalism: As the name suggests, the journalist is connected to news and events related to celebrities from the entertainment world and also includes celebrities from other fields such as music, sports, dance, art, politics, etc. This journalism is all about news that is related to their professional and personal life. Reporting gossip is one of the angles of celebrity journalism, wherein journalists are often accused of misconstruing news or quotes in a deliberate fashion. This journalism is particularly popular with newspapers, magazines and television.

· Sports journalism: Here, journalists spend hours reporting on a particular sport event. A journalist has to report the accurate facts and statistics related to that event. Interviews with celebrity sport stars are yet one of the interesting features of sports journalism. Although sports-lovers watch the live coverage thanks to the media, there are many people who still enjoy reading or watching in-depth details about the event.
· Citizen journalism: Here, it is not the professional journalists who are responsible for the news reports. Any citizen can participate and report news to the media. He/she collects and reports news to the media and participates voluntarily to offer help to the media. They bring to notice issues that may have been missed by media houses.

· Environmental journalism: There are many journalists who prefer to cover issues related to the environment and its protection and conservation. Environmental journalists may only report about the news while some work for a cause.
· Business and finance journalism: Here, the journalist or reporter covers in-depth reports about the latest in business, launch of products, stock markets etc. There are many shows dedicated only for business news on television whereas in newspapers, one can find a special section dedicated to this subject. 

Based on their primary motives journalists could fall in one or more of the following types.
Journalists today, try new tactics that are very different from the methods used by reporters earlier. Often, journalists are accused of aggressive reporting and media sensationalism, which is a serious issue. The Internet has also provided a medium for people to voice their opinions online. News written for the web is updated minute-by-minute which is referred to as online journalism. Besides, implicit faith of people in the news items has introduced a new form of advertising, i.e. advertorials. In this, advertisers merge their product content in the guise of an article for brand promotion and marketing of products. A keen news sense and creativity to present the news in an effective manner are obviously the main ingredients in any kind of journalism. After all, it’s all about how you put into words to create an impact that makes a journalist stand apart from ordinary reporters!

· The Storyteller

Primary motivation: Connecting people to each other and to issues that matter in their lives.

Best compliment: “What a powerful lede.”

Strengths: Storytellers render dull material vivid, making broccoli taste likes’ mores. In the hands of this journalist, even a mundane City Council meeting becomes a font of whimsy and intrigue. It is argued that this type of journalism has the most general appeal; almost anyone can relate to a good story. Plus, great stories and their characters and themes are likely to stick with you long after the facts themselves have faded from memory — handy fodder for your next cocktail party. It is suspected that most journalists fall into this type.

Potential pitfalls: Reality has a way of defying classical narrative conventions. As Tyler Cowen has argued eloquently, our zeal for stories can blind us to underlying empirical trends that are ultimately more important. We tend to turn political races, for example, into grand dramatic clashes between near-mythic characters with tragic, indelible flaws. But very often, the dynamics of a political race are mundane, driven by a complex mix of circumstances that a good story might obscure or oversimplify. 

· The Newshound: is a journalist, especially one who covers news in an aggressive way 

Primary motivation: Exposing facts that are hidden or unknown.

Best compliment: “You landed a huge scoop.”

Strengths: Newshounds possess a relentless curiosity and drive that helps them constantly uncover new facts. Most investigative journalists probably lean in this direction. Although news is often a commodity in the age of Twitter, anyone who is regularly the first source of new information on a topic is likely to garner a large, loyal and influential audience.

Potential pitfalls: News has a tendency of crowding out context. We give outsized focus to novel information at the expense of known facts that might help us legitimately understand an issue better. At its worst, this tendency pushes us to gobble an everlasting stream of trivia without ever attending to the truly significant dynamics of a story.
· The Systems Analyst
Primary motivation: Understanding the world and explaining it clearly.

Best compliment: “You helped me get the issue for the first time.”

Strengths: Systems Analysts have a gift for sniffing out root causes, key trends and important patterns that underpin a story. They prize themselves on cultivating genuine expertise, knowledge of a subject that lasts far beyond a news cycle. That degree of authority can inspire a loyal audience, as folks find themselves coming back again and again to get the journalist’s take on news developments.

Potential pitfalls: It can be difficult to write about systemic patterns in ways that are accessible to general audiences. Systems Analysts constantly have to be vigilant about not convening a conversation solely for wonks and insiders. They often have to fight against a tendency to focus on broad, empirical understanding without capturing the individual experiences that bring out the nuances in the data. It also takes time to foster deep, genuine understanding of a subject; the metabolism of that process cuts against the demands of the continuous news cycle.
The Provocateur

Primary motivation: Revealing the many complex facets of the world.

Best compliment: “That’s a fascinating insight I’d never thought of before.”

Strengths: Provocateurs surface distinctive ideas and angles, disrupting the natural tendency of media types to exhibit herd behavior. They spur us to think in new ways about a topic or to identify emerging trends or patterns that are worth keeping an eye on. They savor the feeling of covering an issue no one else has drawn attention to, or reporting on an angle nobody’s pursued yet. Provocateurs are particularly good at posing questions, poking at conventional wisdom in a way that encourages us to think critically about it.

Potential pitfalls: Originality ≠ insight. The desire for a fresh take can push a journalist into being pointlessly contrarian or spotting trends that don’t exist. Provocateurs have to be careful not to make too much out of outliers and exceptions. They also face the danger of latching onto an under covered story in a way that alienates the public rather than drawing people in.
Based on Style of writing

· Sensationalist news reporting: a style of journalism that makes unscrupulous use of scandalous, lurid, or sensationalized stories to attract readers.

· Yellow Journalism: newspaper journalism that attracts readership through sensational headlines and stories with emotional and populist appeal. 

· Yellow Press: sensationalist newspapers: collectively, the newspapers that make unscrupulous use of scandalous, lurid, or sensationalized stories to attract readers

· Gonzo Journalism:  a highly personal and subjective form of nonfiction writing

· Photojournalism: is a documentary photography that tells a particular story in visual terms. Photojournalists work for daily and periodical newspapers, magazines, and other publications, as well as for wire services. Photojournalists cover news and cultural events in areas such as sports, business, politics, war, and the arts. They strive to document news events as they happen.
Community Journalism and Agricultural Journalism


Agricultural journalism is a type of community journalism. Community journalism is also known as public journalism or civic journalism. It is a way of doing journalism, of serving the people, of involving the people in the issues that are important in their community. Community journalism is a process of reporting on the grassroots level between the government and the community public. Journalist mix himself with public adopt the culture, give them confidence and approach their voice to newspaper or concerned authorities. There is a new way of thinking about journalism, a new way for each journalist to do his or her job. When a journalist goes into the field and begins exploring stories, the focus is to be less from the mouthpieces of business, industry and government and more in collaboration with the people. That's easily said but more difficult to do. Another component of this new way of thinking is in the newsroom--in editorial meetings. As a story lead develops, the journalist must consider how it impacts the people from all levels of the community. Civic/community journalism requires a more people-centered approach to developing stories and to the stories suggested for the media. The goal of civic/community journalism is to make the media valuable to the people, because journalists are telling and sharing with them the things that are important to them.
1. This is the mere way to inform people about their rights and previligious.
2. This is only way to inform people at the grass root level and help people to be listened at the government and strategic level.

3. Community journalism is to create the relationships and bonding between the local people and government through the middleman or journalist.

4. The goal of community journalism and the goal of the journalist in this process, is consciousness raising. What that means is, to help bring to light information or issues that may be important to the citizens.

5. To interact with the people of the community and to have the citizens tell the journalist about the things that are important to them.

6. To have the journalist identify the issues that is important to the community. Community journalism means getting the public and the media involved in the same community issues.
Distinctive characteristic of Community journalism
1) Community journalism is different from other sort of journalism in which the journalist works as the change agent or middle man between government and community civic.

2) This journalism of cover a particular geographical area such as home, town or any residential area.

3) Community journalism is more people centered approach 

4) Community journalism is name of covering small scale geographical area like the cluster of villages, town, settlements or residential area.

5) It is also called as grass root journalism.

6) Community journalism refers to the involvement of three contributory factors. Journalist, government, and most importantly the community public.

7) Community journalism can be described using a simple three-phase process those three phases include: consciousness raising, working through the issue with the community, and then a phase of issue resolution. 

8) Community journalism, as defined here, is not interchangeable with the term community media.
9) Community journalism is a way of doing journalism, of serving the people, of involving the people in the issues that are important in their community.
Rights of journalists versus those of private citizens and organizations
Journalists enjoy similar powers and privileges as private citizens and organizations. The power of journalists over private citizens is limited by the citizen's rights to privacy. Many who seek favorable representation in the press (celebrities, for example) do grant journalists greater access than others enjoy. The right to privacy of a private citizen may be reduced or lost if the citizen is thrust into the public eye, either by their own actions or because they are involved in a public event or incident.

Citizens and private organizations can refuse to deal with some or all journalists; the powers the press enjoy in many nations often make this tactic ineffective or counter- productive. Citizens in most nations also enjoy the right against being libeled or defamed by journalists, and citizens can bring suit against journalists who they claim have published damaging untruths about them with malicious disregard for the truth. Libel or defamation lawsuits can also become conflicts between the journalists' rights to publish versus the private citizen's right to privacy. Some journalists have claimed lawsuits brought against them and news organizations — or even the threat of such a lawsuit — were intended to stifle their voices with the threat of expensive legal procedings, even if plaintiffs cannot prove their cases. This is referred to as the Chilling effect.

In many nations, journalists and news organizations must function under similar threat of retaliation from private individuals or organizations as from governments. Criminals and criminal organizations, political parties, some zealous religious organizations, and even mobs of people have been known to punish journalists who speak or write about them in ways they do not like. Punishments can include threats, physical damage to property, assault, torture and murder. 

Right to protect confidentiality of sources

Journalists' interaction with sources sometimes involves confidentiality, an extension of freedom of the press giving journalists a legal protection to keep the identity of a source private even when demanded by police or prosecutors; withholding sources can land journalists in contempt of court, or jailtime.

The scope of rights granted journalists varies from nation to nation; in the United Kingdom, for example, the government has had more legal rights to protect what it considers sensitive information, and to force journalists to reveal the sources of leaked information, than the United States. Other nations, particularly Zimbabwe and the People's Republic of China, have a reputation of persecuting journalists, both domestic and foreign.

In the United States, there has never been a right to protect sources in federal court. Some states provide varying degrees of such protection. However, federal courts will refuse to force journalists to reveal sources, unless the information the court seeks is highly relevant to the case, and there's no other way to get it. Journalists, like all citizens, who refuse to testify even when ordered to can be found in contempt of court and fined or jailed.

 Right of access to government information

Like sources, journalists depend on the rights granted by government to the public and, by extension, to the press, for access to information held by the government. These rights also vary from nation to nation and, in the United States, from state to state. Some states have more open policies for making information available, and some states have acted in the last decade to broaden those rights. New Jersey, for example, has updated and broadened its Sunshine Law to better define what kinds of government documents can be withheld from public inquiry. In the United States, the Freedom of Information Act (FOIA) guarantees journalists the right to obtain copies of government documents, although the government has the right to redact, or black out, information from documents in those copies that FOIA allows them to withhold. Other federal legislation also controls access to information[image: image1.png]
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